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Pedepar:

1. Y npucepratlii BUB4€HO, TEOPETUYHO y3arajibHEHO Ta PO3B'SI3aHO KOMILJIEKCHY IIPO6JIeMy 1010 MEXaHi3MiB,
dYHKIiH, TEeMAaTUYHOTO [lialla3oHy, TUIOJIOrii, CIIOCO6iB peanizalii couiaibHO-TICUXO0JIOTIYHMX OCOOIUBOCTEN
TEKCTiB aBTOPCHKOI XYPHAJIICTUKY B CUCTeMi (PpaHYall3MHTOBUX BUIAHb YKpaiHu. YcebiuHe po3pO6IeHHS
3a3HAYE€HOrO MUTAHHS JO3BOJIWJIO [T0KA3aTU BU3HAYaJIbHI O3HAKY CIIiBBIIHECEHOCTI IHAMBIIYaIbHO-TICUXOJIOTIYHUX
XapaKTepUCTHUK aBTOPIB i3 KOHIeMTyasi3ali€elo Ta iHTepriperauieto indpopmalii B MaTepiasnax, i3
[ICUXOJIIHTBICTUMHUMU XapPaKTEPUCTHUKAMU TEKCTIiB; OKPECIIUTH COLIAJIBHY NETEPMIHAHTY aBTOPCHKOI JKYPHaIiCTUKN

(PpaHuYaN3MHTOBUX XXYPHAJIB K OIHY 3 TOJIOBHUX CKJIA[OBUX iXHiX COL[iOKOMYHIKalilHMX CTpaTerii; KiIacuikyBaTh



aBTOPCHKi TEKCTHU 32 OCOBJIMBOCTSIMU €MOLIITHOTO 3a6apBJIEHHS; CXapaKTepru3yBaTy NPUHoOMH, PYyHKLIi, criocobu
peastizaiiii aBTOpChKOTo JOCBiny B MeIiaTeKCTi; CUCTEMaTU3yBaTH BiIOMOCTI PO CTaHOBJIEHHS Ta OCOOJINBOCTI
(yHKLiOHYBaHHS Hail6inbll 3HaHMX PpaHYali3MHTOBUX BUIAHb B YKpaiHi. TakoX yL0CKOHaIEeHO TEOPETUKO-
METOJI0JIOTiYHi KpUTEPii BUBYEHHS aBTOPCHKOI XXYPHATICTUKH, HA0YJI0 MOAAIBLUIOrO PO3BUTKY JOCHiIKEHHS
0COOIMBOCTEN iI0BUX, FT€HIEPHO MapKOBAHUX, [ATy3€BUX KypPHaJIiB; BU3HAYEHHS IIPOGIEMHO-TEMAaTUIHOTO
Jliara3oHy TPaHCHAliOHAJIbHUX BUJAHb. AKTYaJIbHICTb I10JISITA€ B TOMY, 110 BIIEPIIE B )KyPHAJIiCTUKO3HABYIN Ta
COL[iOKOMYHiKaliliHi}l IpakTUlli BCE€6iYHO AOCIIIPKEHO aBTOPChKUI TEKCT, ¥ IKOMY BilOMTI pi3Hi colliasbHO-
IICUXOJIOTI4Hi aCIEKTH, YiTKO BUPAKEHA I103ULLisl aBTOPA, [IPOYUTYETHCS OO IOCBiM, CBITOIJISAHA CKIIAI0BA,
MeXaHi3MM TeKCTOTBOPEHHSI TOIIO. [I71s1 BUBYEHHS 06paHi BUjaHHs, o B YKpaiHi BUXOASITh HA YMOBax
dpanyansuHry. O6’eKTOM JOCiI)KEeHHS BUCTYIIUJIN aBTOPChKi TEKCTU, pO3MillleHi y ppaHYaii3HIOBUX >KypHasax.
[IpegMeTOM — COLiaIbHO-TICUXOJIOTiYHi IeTEPMiHAHTH SIK BU3HAYaJIbHI CKJIQJHUKU aBTOPCHKOTO
COLIIOKOMYHIKaLiiHOTO JUCKypcy. MeTa po60TH — pO3B’s13aHHS KOMILIEKCHOI IIPO6JIeMU aBTOPCHKO]I XKypHAJIICTUKY,
IIOB'sI3aHOI 3 MeXaHi3MaMu, QYHKIIiSIMU Ta clIocob6amu peasisaliii couiabHO-TICUX0JIOTYHUX 0COOINBOCTEN TEKCTIB
y cucTteMi ppaHYali3MHIOBUX BUAAHb YKpaiHU. XPOHOJIOTIUHI MeXi JoCiiKeHHs oXonmooTh 2016-2021 pp. sk
HaNOiIbII Cy4acHUII nepiof] pO3BUTKY YKpaiHCbKOro MeiapuHKy. EMnipuyuny 6a3y ckianu 403 aBTOPCHKi TEKCTH,
PO3MillleHi B IPyKOBaHUX Ta €JIeKTPOHHUX Bepcisix PppaHyaitsuHrosux sunganb «Forbes Ykpaina», «Marie Claire
Ykpaina», «L'Officiel Ykpaina» ta «Playboy Ykpaina». Takox 1711 BU3HAU€HHSI 3arajlbHUX TEHAEHIil
(OYHKLiOHYBaHHS (PpaHYa3MHIOBUX KYPHAJIB K OKPEMOTO COLIOKOMYHIKalLlifHOTO CErMEHTA YKPAiHCbKOTO
MeniapuHKy po3risiHyTi «Elle Ykpaina», «Cosmopolitan Ykpaina», «Harper’s Bazaar Vkpaina», «Vogue Ykpaina»,
«Touch-magazine Ykpaina», «Esquire Ykpaina», «Maxim YkpaiHa», «Men’s Health Ykpaina», «National Geographic
Ykpaina», nopatku «Forbes woman Ykpaina» ta «Elle Man Vkpaina». [010BHUM METOIUYHUM KPUTEPiEM 10
BMBYEHHS 00’€KTa BU3HAYAEMO COLiaIbHO-KOMYHIKaL[iHHUI TiAXif, mo nependayae onpaunioBaHHs OCOGIMBOCTEN
(dpaHyali3MHTOBUX BUJIaHb, iXHIX COL[IOKOMYHIKaNI[iHHNX CTpaTeriil, poJIi Ta MicIis aBTOPCHKOI XXypHaTiCTUKU B
CHCTeMi BUle3a3HaYeHOro TUIy Megia. [IpegmeT fociimpKkeHHs NoTpebyBaB BUKOPUCTAHHS HU3KU HOBITHIX METOIiB
i3 TaKUX OUCLUILIIH, 9K COlliaJibHa IICUXOJIOTisl, MeIialICUXO0JIOTisl, ICUXOJIIHTBICTHUKA. Y XOIi HOCiIKeHHS
3'9COBaHO, 1110, BUBYAIOUM OKpeMi (PpaHuaii3MHIOBi BUIAHHS, HAyKOBLi IlepelyCciM 3BepTalOTh yBary Ha icTopito ix
BUHUKHEHHS i CTAaHOBJIEHHS], LIiJIbOBY ayAUTOPII0, TUIIOJIOTiYHI XapaKTepUCTUKY, PYHKIIii, Miclie B cucTeMi
HalliOHaJIbHUX 32C00iB MacoBOi iH(popmallii, MapKETHHIOBi TEXHOJIOTII, KOHLennTocpepy Touo. [Ipu nboMy
OMMHAETHCS OJVH 3HAUYIIUI YNHHUK — PO3YMIHHS COLia/IbHO-TICUXOJIOTTYHUX ACIIEKTIB aBTOPChKUX MATEPiaJliB SIK
COLLiOKOMYHIKaIiTHOTO iHCTPYMEHTY Cy4aCHOI >KypPHaliCTCbKOI IIPAaKTUKU. Y TOM K€ Yac MPUKJIA]L,
(paHyali3MHIOBUX BUJIaHb 3aCBiuye, 110 PO3BUTOK MeJiacdepu TiCHO NOB'SI3aHUI 3 aBTOPCHKOIO >KyPHaJliCTHUKOIO.
dpaH4al3MHIOBI XXypHAJIU € SICKPaBOIO LII0CTPaLli€lo TOTO, SIK (PYHKLIOHYIOTb MaCMe[lia B €110Xy [J100asisaii.
Byznyuu TpaHCHAL[iOHAIbHUMU BUJAHHSMU, BOHU IIOE€JHYIOTb Ta [I€PEIJIITA0Th MiXK COOO0I0 KyJIbTYPHI TpaguLii
Pi3HUX HapOJiB, IOKA3YIOTh, SIK 3MIHIOIOTHCS COLiaIbHO BaXKJIMBI TeMU 1 Tpo6seMy, ysIBJIEHHS IIPO CBIT, OIJISIAN,
MOPpaJjibHi HOpMU Ta LiHHOCTI. TUoQopmyrourMU aTpuObyTaMu [OCIiIP)KyBaHOTO CETMEHTa XXyPHaJliB € TaKi 03HaKH,
SIK TEPUTOPIisl PO3NOBCIOIKEHH S, EKOHOMIYHI MPUHIIUIN, XapaKTEePUCTUKA 3aCHOBHUKA. TOX Ha OCHOBI BUAIIJIEHUX
TUTIOJIOTIYHUX XaPAaKTEPUCTUK MOXKEMO TOBOPUTH, 1[0 GpaHYAN3NHTOBI BUJAHHS — i€ MDKHApOIHI MefiliHi 6peHan,
IKi MalOTb JIOKaJIbHI IPEJCTaBHULITBA B Pi3HUX KpaiHaX i BUJAIOThCS HA IIEBHUX €KOHOMIYHUX YMOBAX (ITPOAaK
JlineHsii) nig Mapkoio MeniakoMIladii-3acHoBHML. [IpoaHanizoBaHi (ppaHUai3MHIOBI )KypHaJIH, 10 BUJAIOTECS a0
BUJaBaIMCA B YKpaiHi Ha novyaTtky XXI CT., yMOBHO PO3ZiJIeHi HA TPY BEJIMKIi IPYINU: OijIOBi, FEHIEPHO MapKOBaHi Ta
rasysesi. BusHauyasbHUMM YMHHUKAMU TaKoro MOAiNy CTajy ixHe LijbOBe IIPU3HaYeHHs (YMTalbKa ayauTopis) i

TEMATHUYHE CIIPpSAMYBAaHHS.

2. The dissertation studies, theoretically summarizes and solves a complex problem regarding the mechanisms,
functions, thematic range, typology, and methods of implementing the socio-psychological features of the texts of
authorial journalism in the system of franchised publications in Ukraine. Comprehensive development of the
specified issue allowed us to show the defining features of the correlation of the individual psychological
characteristics of authors with the conceptualization and interpretation of information in the materials, with the
psycholinguistic characteristics of the texts; to outline the social determinant of the authorial journalism of



franchised magazines as one of the main components of their socio-communication strategies; to classify authorial
texts according to the features of emotional coloring; to characterize the techniques, functions, and methods of
implementing the authorial experience in the media text; to systematize information about the formation and
peculiarities of the functioning of the most famous franchised publications in Ukraine. The theoretical and
methodological criteria for studying authorial journalism have also been improved, and the study of the features of
business, gender-marked, and industry magazines has been further developed; the problem-thematic range of
transnational publications has been determined. The relevance lies in the fact that for the first time in journalism
and socio-communication practice, an authorial text has been comprehensively studied, which reflects various
socio-psychological aspects, clearly expresses the author's position, reads his experience, worldview, mechanisms
of text creation, etc. Publications published in Ukraine under franchising conditions were selected for study. The
object of the study was authorial texts published in franchised magazines. The subject is socio-psychological
determinants as defining components of the author's socio-communication discourse. The purpose of the work is
to solve the complex problem of authorial journalism related to the mechanisms, functions and methods of
implementing socio-psychological features of texts in the system of franchised publications in Ukraine. The
chronological boundaries of the study cover 2016-2021 as the most modern period of development of the
Ukrainian media market. The empirical base was made up of 403 authorial texts published in the printed and
electronic versions of the franchised publications "Forbes Ukraine", "Marie Claire Ukraine", "L'Officiel Ukraine" and
"Playboy Ukraine". Also, to determine the general trends in the functioning of franchised magazines as a separate
socio-communication segment of the Ukrainian media market, "Elle Ukraine", "Cosmopolitan Ukraine", "Harper's

Bazaar Ukraine", "Vogue Ukraine", "Touch-magazine Ukraine", "Esquire Ukraine", "Maxim Ukraine", "Men's Health
Ukraine", "National Geographic Ukraine", the supplements "Forbes woman Ukraine" and "Elle Man Ukraine" were
considered. The main methodological criterion for studying the object is the socio-communication approach,
which involves studying the features of franchise publications, their socio-communication strategies, the role and
place of authorial journalism in the system of the above-mentioned type of media. The subject of the study
required the use of a number of innovative methods from such disciplines as social psychology, media psychology,
psycholinguistics. During the study, it was found that, studying individual franchise publications, scientists
primarily pay attention to the history of their emergence and formation, target audience, typological
characteristics, functions, place in the system of national mass media, marketing technologies, concept sphere,
etc. At the same time, one significant factor is bypassed - understanding the socio-psychological aspects of
authorial materials as a socio-communication tool of modern journalistic practice. At the same time, the example
of franchise publications shows that the development of the media sphere is closely related to authorial journalism.
Franchise magazines are a vivid illustration of how mass media function in the era of globalization. Being
transnational publications, they combine and intertwine cultural traditions of different peoples, show how socially
important topics and problems, worldviews, views, moral norms and values ooare changing. The typological
attributes of the studied segment of magazines are such features as the territory of distribution, economic
principles, and characteristics of the founder. Therefore, based on the identified typological characteristics, we
can say that franchise publications are international media brands that have local representative offices in
different countries and are published on certain economic terms (sale of a license) under the brand of the founding
media company.
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