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Pedepar:

1. Y cyyacHUX yMOBax pO3BUTKY I7106a71bHOI EKOHOMIKY ITOCUJIIOETHCS BILJIMB €KOJIOTIYHUX YMHHYKIB Ha
(popMyBaHHsI KOHKYPEHTHUX IIE€PEBAr Jep>kaBM Ta iX Mi>KHAapOoZHOTo iMimKy. KiriMaTdHi 3MiHY, 3pOCTaHHS
€KOJIOTI4YHOI CBiOMOCTI CyCHiJIbCTBA ¥ iHTErpalis NPUHLHUIIB CTAJIOTO PO3BUTKY Y IepP>KaBHY IOJIITUKY
3YMOBJIIOIOTh HEOOXiIHICTh IEPEOCMUCIIEHHS MEXaHi3MiB HallioHAJIbHOTO MO3MLiOHYBaHHsI. [ly1s1 YkpaiHu npobsiema
PO3BUTKY 3€JIEHOro 6peHia HabyBae 0COOJINBOI aKTYaJIbHOCTI Y 3B’13KYy 3 HEOOXIiIHICTIO IOCUJIEHHS MDKHAPOIHOI
penyrauii, iHTerpauii 10 €BpOIencbKOro NpPOCTOPY CTAIOr0 PO3BUTKY Ta auarnTalii 0 BUMOT EBPONENCHKOTO
3€eJIEHOro Kypcy. BificbkoBa arpecisi, pyliHyBaHHS iHQpacTPyKTypy, 3pOCTaHHS €KOJIOTIYHUX PU3HKIB i BTpaTa
IIPUPOJHOrO MOTEHIialy CTBOPIOIOTh LONATKOBI BUKJIMKY [1J151 HALLIOHAJIBHOI CUCTEMHU €KOJIOTIYHOIO YIIPABJIiHHY Ta

YCKJIQHIOIOTh peastizaliiio JOBrOCTPOKOBUX CTPATETiH €KOJIOTIYHOI NOMITUKY. 32 LIUX YMOB 0COOJIMBOI Bary HabyBae



(popMyBaHHS LiiCHOTO HAYKOBO-METOAMYHOrO MiIXOLy 4O OLiHIOBAHHS, YIIPABJIiHHS Ta IIPOCYBAaHHS 3€JIEHOTO
OpeHpa KpaiHy, 31aTHOrO 3a6e3eYnTy NifgBUILeHHS {i MDKHapOoIHOI KOHKYPEHTOCIIPOMOSKHOCTI Ta IOBipH 3 6OKY
ry100aJIbHUX CTEMKXOJIepiB. 3a3HaueHe BUllle BU3HAYA€ HAYKOBY aKTyasIbHICTb JUCEepPTalifiHOrO AOCIIPKEHHS Ta
J10ro NpaKkTUYHY 3HAYyicTb. MeTO AucepTaliiiHoi po60TU € PO3BUTOK HAYKOBO-METOLAMYHUX MiIXOMiB 1O
(opMyBaHHS Ta OLiHIOBAHHS 3€JIEHOTO OpeHJia KpaiHu, 06 PYHTYBaHHSI MAPKETUHIOBOTO iHCTPYMEHTApIlo 10ro
npomoliii. 3paXkaouy Ha IOCTaBJIeHY MeTY JOCIIiIpKeHHs, Y X0 IUcepTaLiiiHOro AoCiIKeHHs 6yJI0 3aCTOCOBAHO
6i6s1ioMeTpHUYHMI aHali3 3a LOIIOMOro10 iHcTpyMmeHTapito VOSviewer, Biblioshiny Ta Scopus Tool Analysis gis
IOCJIiIPKEHHS €BOJIOLIT HAYKOBUX MiAXOMiB 10 3€JIeHOr0 OpeHa KpaiHu; METO/I TOJIOBHUX KOMITIOHEHT i3 VARIMAX-
00epTaHHSIM — [J1s1 [106YI0BY iHTErpayibHOTO iHIEKCY 3eJIeHOro OpeHia KpaiHy; MeTonY O- Ta 0-KOHBEPreHuii — st
aHaJIi3y MPOCTOPOBO-4ACOBUX TEHAEHIIIN PO3BUTKY; IOPIBHAJIBHUI aHaJIi3 — [JIs1 OL[iHIOBAaHHS NO3ULIN YKpaiHu
BiZJHOCHO KpaiH €BporeicbKoro Cowsy; METOIU CEHTMMEHT-aHaidy Ta ANOVA-MoenoBaHHS — [J11 BU3HAYE€HHSA
epeKkTuBHOCTI u(POBUX KaHAIIB KOMYHIiKanii. ¥ Xoni AucepTaniiiHOTO OCiI>)KeHHS] BUBHAYEHO LIiCTh HAyKOBUX
KJlacTepiB eBoJIoLii Teopii 3esieHoro 6peHa KpaiHu Ta 3zilicHeHo nepiopusaliiio ii po3BUTKY. 3alIpOIIOHOBaHO
KOHLIENTyaJIbHy MOJI€JIb 3€JIEHOT0 OpeHAa, 10 iHTerpye €eKOHOMIUHi, iHCTUTYLiIiHi, €KOJIOTiuHI Ta penyTauiiHi
YUHHUKU. PO3p06IeHO TUIOJIOr 0 HAYKOBO-METOANYHMX MiAXOAiB 10 OLiHIOBaHHS PiBHS PO3BUTKY 3€JIEHOTO
OpeHpa KpaiHu (iHTepBasbHUH, JUHAMIYHUH, iHAEKCHUH, KOMIIAapaTUBHUIA, IEPLENTUBHUN), sIKa 3a6e31e4ye
CHACTEMHICTb Ta YHi(iKOBaHICTb aHAJIITUYHUX [IPOLENYP. YAOCKOHAJIEHO METOIMKY OLIiHIOBAaHHS 3€JIeHOro OpeHya
KpaiHy MJISIXOM OOYJOBYU IHTETPajsIbHOTO iHAEKCY, SIKUH [10€HY€E TOKA3HMKU €KOJIOTIYHOI €(DeKTUBHOCTI,
IHCTUTYLIMHOI CIIPOMOSKHOCTI Ta PEMyTaLiiiHOro noTeHuiany. IIpoBeseHo NOPiBHANILHUN aHali3 27 éBPONENChKUX
KpaiH. BcranosieHo, 110 cepenHiil piBeHb iHpeKcy 3esieHoro 6penzaa y 2006-2020 pokax 3pic i3 0.79 go 0.90, mo
CBiIYMTb IIPO 3arajibHe MOCUJIEHHS 3€JIeHOr0 N03ULIiOHYBaHHS Jiep>kaB. IHekc Ykpainu nigsumuscs 3 0.425 1o
0.455, npu oMy ii Mo3uList y pedTUHTY 3MiHuIacs 3 13-ro Ha 26-Te miclue. Pe3ysbTaTy 0-KOHBEPreHTHOTO aHAi3y
3aCBiIUMIIY 3HIKEHHS MIDKKpaiHOBUX AUCIIPOTIOPLi 32 piBHEM PO3BUTKY 3€JI€eHOT0 6peHza (KoedillieHT o-
KOHBepreHl1ii 3meHmuBcs 3 0.266 y 2006 poui go 0.195 y 2020 poui), o Binobpaskae 36mkeHHs Kpaid €C y Mexxax
peastizallii OoJIITUKU CTaJIoro po3BUTKY. PO3p0671€HO METOANYHUI iHCTPYMEHTapiil BUOOPY KaHajliB LU(PPOBO]
KOMYHiKaii 1151 mpocyBaHHS 3es1eHoro 6peHa Kpainy. AHaui3 my6stikaniil y coljiabHUX MeZia [oKasas, 1o
HaVBUIIUKI PiBEHb TO3UTUBHOIO €MOLIHOTO CIIPUMHATTS 3€JIEHUX MECEPKIB XapaKTepPHUH IJ1s1 KOHTEHTY 3
xemreramu #SustainableUkraine ta #GreenEconomy. Hailie(deKTuBHIlIMMY KaHallaMy KOMYHiKallii BU3BHa4€HO
YouTube Ta Facebook, siki 3a6e31e4yi0Th BUCOKUH PiBE€Hb 3aJ1y4€HOCTI ayAUTOpii y popmMari Bineo- Ta
doTokoHTeHTY. [IpakTH4He 3HAaUEHHS OJIeP>KaHUX Pe3YJIbTAaTiB MOJISIra€ y MOXKJINBOCTI BUKOPUCTAHHS
3aMPOMOHOBAHUX TEOPETUYHUX T10JI0’KEeHb i METOIMYHUX TiAXOMiB IiJl Yac po3pobeHHs CTpaTeriil 3eJIeHOro
[IO3MLIIOHYBAHHS Iep’KaBU, MOHITOPUHIY AVMHAMIK/ PO3BUTKY 3€JIEHOTO OPEHJIA, YIOCKOHAJIIEHHS CUCTEMU

€KOJIOTIYHUX KOMYHiKalliil i BIpoBaiKeHHS IPUHLIUIIIB CTAJIOTO PO3BUTKY y MyOJIiYHY MOJITUKY Ta MAPKETHHT.

2. In the current conditions of global economic development, environmental factors increasingly influence the
formation of national competitive advantages and international reputation. Climate change, growing
environmental awareness, and the integration of sustainable development principles into public policy necessitate
a rethinking of national positioning mechanisms. For Ukraine, the development of a country’s green brand is
particularly relevant given the need to strengthen its international reputation, integrate into the European
sustainable development framework, and adapt to the requirements of the European Green Deal. Military
aggression, infrastructure destruction, rising environmental risks, and the loss of natural potential create
additional challenges for the national environmental management system and complicate the implementation of
long-term environmental policies. Under these conditions, it is especially important to establish a comprehensive
scientific and methodological framework for assessing, managing, and promoting the country’s green brand, aimed
at enhancing its international competitiveness and building trust among global stakeholders. These factors
determine the scientific relevance and practical significance of the dissertation research. The aim of the
dissertation is to develop scientific and methodological approaches to the formation and assessment of a country’s
green brand and to substantiate the marketing tools for its promotion. Considering this aim of dissertation,
bibliometric analysis was conducted using VOSviewer, Biblioshiny, and Scopus Tool Analysis to study the evolution



of scientific approaches to the country’s green brand; the principal component method with VARIMAX rotation
was applied to construct an integrated index of country’s green brand; o- and o-convergence methods were used to
analyze spatial and temporal development trends; comparative analysis was used to assess Ukraine’s position
relative to European Union countries; and sentiment analysis combined with ANOVA modeling was applied to
determine the effectiveness of digital communication channels. Six scientific clusters in the evolution of the theory
of the country’s green brand were identified, and its development was periodized. A conceptual model of the
country’s green brand was proposed, integrating economic, institutional, environmental, and reputational factors.
A typology of scientific and methodological approaches to assessing the level of country’s green brand
development (interval, dynamic, index, comparative, and perceptual) was developed, ensuring consistency and
standardization of analytical procedures. The methodology for assessing a country’s green brand was refined by
constructing an integrated index that combines indicators of environmental performance, institutional capacity,
and reputational potential. A comparative analysis of 27 European countries showed that the average Green Brand
Index increased from 0.79 in 2006 to 0.90 in 2020, indicating an overall strengthening of green positioning.
Ukraine’s index increased from 0.425 to 0.455, while its ranking dropped from 13th to 26th place. The results of the
o-convergence analysis showed a reduction in cross-country disparities in the level of country’s green brand
development (the o-convergence coefficient decreased from 0.266 in 2006 to 0.195 in 2020), reflecting convergence
among EU countries in implementing sustainable development policies. A methodological toolkit for selecting
digital communication channels to promote the country’s green brand was also developed. Analysis of social media
posts showed that the highest level of positive emotional perception of green messages was associated with
content containing the hashtags #SustainableUkraine and #GreenEconomy. YouTube and Facebook were
identified as the most effective communication channels, generating the highest audience engagement with video
and visual content. The practical significance of the obtained results lies in the possibility of applying the proposed
theoretical principles and methodological approaches to develop strategies for the green positioning of the
country, monitor the dynamics of country’s green brand development, improve systems of environmental
communication, and integrate the principles of sustainable development into public policy and marketing practice.
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