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1. Cyrecrig 5K 3aci6 (pOpMyBaHHSI TPOMAJICbKOI AYMKM B Cy4aCHUX aHIJIOMOBHUX iHTE€PHET-BUJAHHSIX:
indopmaniitHo-KOMyHiKalli#iHi cTpaTerii Ta criocobu ix peasnizanii

2. Suggestion as a means of forming public opinion in modern English-language online publications: information
and communication strategies and methods of their implementation

Pedepar:

1. Y puceprauii 3ailiCHeHO cpo6y BUBHAYUTH CIIOCOOU peasisallii CyreCTUBHUX CTpaTeriil y npoueci popMyBaHHS
IrPOMaJICbKOi IYMKM CY4YaCHUMU aHIJIOMOBHUMMU IHTEPHET-BUIAHHIMY HA 3aCa/1aX COLia/IbHO-KOMYHIKalinHOTO
nigxony. AHaii3 IKepesibHOI 6a3u 32 06paHOI0 TEMOIO 4aB MOKJIMBICTb 3pOOMTH BUCHOBOK IIPO T€, IO Cy4acHi
Melia BUKOPUCTOBYIOTH 117151 GOPMYyBaHHS 'POMAZChKOI JYMKHU $IK IPOCBITHULPKUI Ta MOO1/Ii3yBalIbHU, TaK i CyTO
MaHINyJIsSILiHUN apceHas cyrecTii. AKTyalbHICTh POOOTH 3yMOBJIEHA IIOTPE60I0 BCTAHOBUTH Habip iHCTPYMEHTIB
CyreCTHMBHUX CTPATerii, sIKUi1 BUKOPUCTOBYIOTh iHTEpHET-3MI. ¥ po6OTi OKpeceHO CTPYKTYPY CyreCTUBHOTO

anapaty. CxapakTepu30BaHO Ta CTPYKTYPOBaHO TaKi (popMu peasnisaliii Cyrecrii y XypHasliCTCbKUX MaTepianax, K



MOBHi/HEMOBHI iHCTPDYMEHTHU CYyT€CTUBHUX CTPATETiH, OOIPYHTOBAHO CYTHICTb iXHBOTO CYyr€CTUBHOTO MOTEHLIAY Y
dopMyBaHHI I'pOMaiCbKOi AYMKHU peajibHOI Ta MOTEHLiHOI ayauTopii cy4acHOi OHJIaH-TIePiOgUKY Ha TPbOX PiBHSX
(YHKIiOHYBaHHS: KOMYHIKalLlilHO-CTpaTeriYHOMY, €eKCTPaJIiHIBiCTUYHOMY Ta JIiHrBicTUYHOMY. [IpoBeneHui
TE€OPETHUKO-METO0JIOTIYHUI aHaJIi3 HAyKOBOI MPO6JIeMU [JO3BOJIMB BUAIATY NICUXOJIiHIBaJIbHI (€MIIATIS,
pedexcis, 3ay9KyBaHHS), eKCTPaJIiHIBiCTUYHI (Bidyasti3alisl) Ta MOBJIEHHEBI (iHTMMI3awis, Aiayorizanis, KIinyBaHHS,
KpUTHKA, IPOBOKAllisl, IEpEKOHAHHS) CyrecTuBHi cTparerii. Cepep, yciX iHCTpyMEHTIB MaHINyJII0BaHHS IPOMaJiCbKOIO
IYMKOIO B iHTepHeT-3MI 110 CyreCTUBHUX HajeXaTb TaKi IHCTPyMEHTH NI06Y0BU IOBiJOMJIEHHS, 1O BIIJIMBAIOTh Ha
CIIPUIHATTS Ta 3allaM’sITOBYBAaHHS iHpopmalii agpecaToMm, 3MiHy 1Or0 eMOLIITHOrO CTaHy Ta IpOrpamyBaHHS
acouialnifiHOro psny Mmoo nogaHoi y menia ingpopmariii. ¥ Takuii criocié cyrecTuBHi iHCTpyMeHTH GOPMYIOTh
HECBIiJIOMi yCTaHOBKY, BU3HAYaI0UX MOXJIMBI (GOPMHU MOBEJiHKY Ta CIIPSIMOBAHICTb B yXBaJIeHH] pilieHb. [[)KepesibHy
6a3y IOCJIiIPKEHHSI CKJIAJIM CY4aCHi aHIJIOMOBHI iHTepHeT-BugaHHs USA today, The Guardian, The Day, The
Moscow times, China Daily. Bu6ipka 6ysna cdpopmoBaHa 3a TaKUMU KPUTEPIiSIMU, SIK PiBEHb aBTOPUTETHOCTI Ta
mMacurtab ayauTopii (3rifHo 3 pefTUHraMu eJeKTPOHHUX BunaHb Newspaper Web Ranking, trendrr.net, [HTepaet
Acouianis Ykpainu, peiTUHroBa areH1is comScore), 4yacToTa ny6Jikaliil Ta onepaTUBHICTb, Oe3I1aTHe
KOPHMCTYBaHHS OHJIaH-BEPCi€I0 (IOCTYIHICTh), HASIBHICTb €JIEKTPOHHOI BEPCii B iHTEPHETI Ta BJIACHOTO apXiBy,
aHIJIificbka MOBa ITy6JIiKalliil SIK Hai6inbLI MoK peHa B iHTepHETI ([J151 OXOIJIeHHSI HAaHIIKMPIIOro KoJjla KOPUCTYBaviB
i3 pi3HUX KpaiH CBiTY), BiICYTHICTh MOBHOI'O Ta CTUJIICTUYHOI'O KOHCEPBATU3My. Bu3HaueHo TeH eHLii 3aCTOCyBaHHS
CYreCTMBHUX CTPATerill Ta iIHCTPYMEHTIB B XYPHAJIICTCbKUX MaTepiajiax aHIJIOMOBHUX iHTE€pHeT-BUIaHb. Ha
KOMYHiKaliiHO-CTpaTeriyHoMy piBHi rapMOHINTHO BUOYIOBYIOTb €MOLIiIHMI 6asiaHC iHTepHeT-BuaHHs The
Guardian Ta The Day, B sikux yci cTpaTerii MaioTb Maiike piBHi 4acTku. [IpoTe 3arajsibHa cUTyallisl B aHai30BaHUX
MeJlia Taka: 3a BiJCOTKOBUM CIIiBBiJHOLIEHHSIM HallyacTille, y OPiBHSHHI 3 pedJieKcielo abo CHiBIepPEXXUBAHHSM,
BUKOPUCTOBYETHCA 3aJ19KyBaHHA. Pi3HOMaHITTSM Bi3yaJbHUX iIHCTPYMEHTIB €KCTPaJIiHTBICTUYHOTO PiBHS CYrecCTii
BUpi3HseTbCs inTepHeT-BugaHHsa The Guardian. HaTomicTs cTpaTerii JiHI'BICTUYHOrO PiBHS [1€peBaXXAI0Th Y
koHTeHTi The Day. ¥ ninomy x The Guardian Binae nepesary BUKOPUCTaHHIO CTE€PEOTUIIIB, SIPJIUKIB, MeTadop,
KPUTUYHUX CyJKEHb, iIHCTPYMEHTIB BUCMilIOBaHHS, [I0BTOPY, reHepaiisalii, eBpemizauii; y The Day nepeBakaioTsb
cTparerii iHTUMIi3alii Ta Aianorisanii, npeneneHTHI OOUHNL, €eMOLITHO-OIiHHA JIEKCUKA, iHTeHCUpiKaLlis,
PUTOPUYHI 3allUTaHHs], IOPiBHSIHHS, IPOTUCTABJIEHHS], KaTeropusalisi Ta pedJekcis; cyrectuBHuil Brus China
daily rpyHTyeTbCS Ha CyreCTUBHO-MapKOBaHMX 3aroJIOBKax Ta CcTparerii 3ansaKyBaHHs; The Moscow times He
BUJMJISIETBCS CEPE], iHINX BUJAHD 32 KiJIbKICHUMM [MOKa3HUKOM, IIPOTE CEPE], IICUXOJIIHIBAIIbHUX CTPATETIN Y
KOHTEHTI HalbiJbIlly 4aCTKy Ma€ 3aJIIKyBaHHS; y Marepiasax USA today HaiyacTine BUKOPUCTOBYETHCS CTPATETis
emrarii. [locyigpkyBaHi BUAaHHS BiJAlOTh IepeBary BUKOPUCTaHHIO MeTadopy I eMOLilIHO-OL[iHHO] JIEKCUKH B
3aroJIOBKax Ta MAlOTh Mai’ke PiBHI 4aCTKU CYreCTMBHO-MApPKOBAHMX 3ar0JIOBKIB Bif 3arajbHoI iX KijibKoCTi. OTKe,
Cy4yacCHi aHIJIOMOBHI iHTEpHET-BUJAHHS aKTUBHO Peasi3yloTh y CBOIX MaTepiasiax CyrecTvBHi crparerii. Ha ocHOBI
aHaJIi3y HayKOBUX JIKEPEeJI Ta MaTepiasiB 3 MPaKTUKU XKyPHAJIiCTChKOI [IiSIBHOCTI CKJIaZI€HO 3arajlbHy CXeMY
MeXaHi3My (POpMYBaHHS IPOMaJICbKOi [YMKHU B iHpOPMaLiliHO-KOMYHIKal[ifHOMY ITPOCTOPi Cy4acHOTro U(pPOBOro
CYCIiZIbCTBA. 3aBASKY TAaKUM Cllel(PiYHUMYU XapaKTepUCTUKAMU MePEeXeBUX HOBUH, SIK B3a€MOIIOB SI3aHICTb,
iHTepaKTUBHICTb, IHIWBINYyaJIbHUIN HiAXin Ta iH., IpolLec GOPMYBaHHS IPOMaJICbKOI IYMKU B CY4aCHOMY iHTEpHeT-
IIPOCTOPI — Lie JIaHIJIoroBe NepeaBaHHs iHpopmalii pisHuMu Bunamu iHTepHeT-3MI, 1110 BifOyBaeThCs IOETAIIHO.
ToBigoMIEHHS LYPKYJIIO€E MO iHPOpMaLitHOMY KOJly, 3IilICHIOI0YM CYT€CTUBHUI BIIUB HA Xif] IyMOK Ta CBiTOIJISI]
aynurtopii. YTBoproeThcs iHdopMauifiHe 1ose, y Meskax SIKoro GopMyeTbCsl TPOMaZIChKa AyMKa I0/I0 TOTO UU
iHmoro nutaHHs. Kiro4oBa Mofisl IpUBEpTaE yBary Mejiia Ta 3alio4aTKoOBye€ HOBUHHY T€MY. Y BUIIAJKY HaJlaHHS

>KypHaJIiCTaMU NIPiOPUTETY OJHIM i3 TeéM Ha MOPSAAKY JeHHOMY 3MI yTBOPIOETHCS MeiaxanIl.

2. The dissertation attempts to determine the methods of implementing suggestive strategies in the process of
forming public opinion by modern English-language online publications based on the principles of a social and
communication approach. Analysis of the source base on the chosen topic made it possible to conclude that
modern media use both an educational and mobilizing, and a purely manipulative arsenal of suggestion to form
public opinion. The relevance of the work is due to the need to establish a set of suggestive strategy tools used by
online media. The work outlines the structure of the suggestive apparatus. Such forms of implementing suggestion



in journalistic materials as linguistic /non-linguistic tools of suggestive strategies are characterized and structured,
and the essence of their suggestive potential in forming public opinion of the real and potential audience of
modern online periodicals is substantiated at three levels of functioning: communication-strategic, extralinguistic,
and linguistic. The theoretical and methodological analysis of the scientific problem allowed us to identify
psycholinguistic (empathy, reflection, intimidation), extralinguistic (visualization) and speech (intimation,
dialogization, cliché, criticism, provocation, persuasion) suggestive strategies. Among all the tools for manipulating
public opinion in the Internet media, suggestive tools include such tools for constructing a message that affect the
perception and memorization of information by the addressee, change his emotional state and program the
association series regarding the information presented in the media. In this way, suggestive tools form
unconscious attitudes, determining possible forms of behavior and direction in decision-making. The source base
of the study was made up of modern English-language online publications USA today, The Guardian, The Day, The
Moscow times, China Daily. The sample was formed according to such criteria as the level of authority and the
scale of the audience (according to the ratings of electronic publications Newspaper Web Ranking, trendrr.net,
Internet Association of Ukraine, comScore rating agency), frequency of publications and efficiency, free use of the
online version (accessibility), availability of an electronic version on the Internet and its own archive, English
language of publications as the most widespread on the Internet (to reach the widest range of users from different
countries of the world), absence of linguistic and stylistic conservatism. Trends in the use of suggestive strategies
and tools in journalistic materials of English-language online publications were identified. At the communication
and strategic level, the online publications The Guardian and The Day harmoniously build an emotional balance, in
which all strategies have almost equal shares. However, the general situation in the analyzed media is as follows: in
terms of percentage, intimidation is used more often than reflection or empathy. The Guardian online publication
is distinguished by a variety of visual tools of the extralinguistic level of suggestion. In contrast, linguistic level
strategies prevail in The Day content. In general, The Guardian prefers the use of stereotypes, labels, metaphors,
critical judgments, tools of ridicule, repetition, generalization, euphemization; The Day is dominated by strategies
of intimacy and dialogization, precedent units, emotional-evaluative vocabulary, intensification, rhetorical
questions, comparison, contrast, categorization and reflection; the suggestive influence of China daily is based on
suggestively marked headlines and the strategy of intimidation; The Moscow times does not stand out among
other publications in terms of quantity, however, intimidation has the largest share among psycholinguistic
strategies in the content; in USA today materials, the strategy of empathy is most often used. The studied
publications prefer the use of metaphor and emotional-evaluative vocabulary in headlines and have almost equal
shares of suggestively marked headlines from their total number. Thus, modern English-language online
publications actively implement suggestive strategies in their materials. Based on the analysis of scientific sources
and materials from the practice of journalistic activity, a general scheme of the mechanism of public opinion
formation in the information and communication space of the modern digital society has been compiled. Due to
such specific characteristics of network news as interconnectedness, interactivity, individual approach, etc., the
process of public opinion formation in the modern Internet space is a chain transmission of information through
various types of Internet media, which occurs in stages. The message circulates through the information circle,
exerting a suggestive influence on the course of thoughts and the worldview of the audience.
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