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1. Acamoax-Yepemex [Ixomrya. MapKeTMHIOBi iHCTPYMEHTH 3a0€3I1€4eHHs] EKOHOMIUHOI 6e311eKHU MiANpreMCTBA. —
KsamidikanifiHa HayKkoBa Ipalis Ha IIpaBax pyKonucy. JlucepTaiiis Ha 3M00yTTSI HAyKOBOTO CTYIIEHS JOKTOpa
dinocodii 3a cnenianpHicTio 075 — MapKkeTUHT. — XMeIbHULBKUI HAlliOHANbHU YHIBEPCUTET, XMEJbHULBKUI,
2025. [lucepraliito NpyucBsiY€HO pO3pOOLli TEOPETUYHUX [10JI0’KE€Hb Ta HAYKOBO-METOAUYHHUX MiJXOiB I0A0
BMKOPHCTaHHS MapPKETHHIOBUX iHCTPYMEHTIB y 3a6€311€4€HHi €KOHOMIUHOI 6€31eKH MiANpUeEMCTB. Y IEPIIOMY
po3zini «TeopeTuyHi OCHOBY BUKOPUCTAHHSI MAPKETUHIOBUX iHCTPYMEHTIB y 3a0€311€4€HHI €KOHOMIUHOI O€e311eKn
HiANpUeMCTBay BU3HAYEHO MiClLie i poJib MapKeTHHIOBUX iHCTPYMEHTIB y 3a6e31e4eHHi eKOHOMIYHOI 6e3reku
IiANPUEMCTB, IIPEICTaBI€HO OCHOBHI MiTXOAU 10 TPAKTyBaHHSI €EKOHOMIYHOI 6e31eky, cOPMOBAHO

MapKEeTUHTOBUM MiAxin 0o igeHTudikanii 3arpo3 pyHKLiOHYBaHHS NiANIPUEMCTBA. Y IPYroMy po3fiii poboTu



«AHaJi3 MapKEeTUHTOBOI CKJIaJl0BOi 3a0€e3MeYeHHs] EKOHOMIUHOI 6€311eKY IPOMUCIIOBUX ITiIIPUEMCTB» IIPOBENIEHO
IeTaJIbHUI aHasli3 cepenoBuia PyHKLUIOHYBaHHS MigIIPUEMCTB JIETKOI TPOMUCIIOBOCTI 3 MO3ULlii MapKeTUHIOBOI'O
nifixonly Ha MaKpOPiBHi, a TAaKOX aHajli3 MapKETUHIOBOI CKJIaJl0BOi 3a6e311e4eHHs] €EKOHOMIYHOi 6e311eKu
IOCiIKYBAaHUX MigIIPUEMCTB. PO3p006JIEHO HayKOBO-METONMYHMI MiJIXi], 10 OLiHIOBaHHS BIUIUBY iHCTPYMEHTIB
MapKeTHHIY Ha €EKOHOMIUHY 6e3MeKy nignpuemcTsa. Po3po6s1eHo Ta anpo60BaHO HAyKOBO-METONWYHMIA Miaxiz, 3
OLIiHIOBaHHS PiBHS TOTOBHOCTI MiJIIPUEMCTB JI0 BIIPOBaJ)KEHHS MapKETUHIOBUX iHCTPYMEHTIB, SIKUM nlependadae
TP OCHOBHI €Tamu: IPOBEJIEHHsI CY0'eKTUBHOI OL[iHKY, 5Ka peasli30ByeThCs HA MifICTaBi €KCIIEPTHOrO OIIMTYBAHHS;
IIPOBEJIEHHS 00'€KTUBHOI OLIiHKY, IKa 6a3yeTbCsl HA BUKOPUCTAHHI CTaTUCTUYHUX METO/IiB; iHTepIpeTaltis
OTPUMAaHUX Pe3yJIbTaTiB, 10 Peasi30ByEThCS 3a JOIIOMOTOI0 [TOOYIOBY CiTKH, sIKa J03BOJIsSIE BU3HAYUTU PiBEHb
TOTOBHOCTI IiATIPUEMCTB 10 BIIPOBA/I>)KEHHSI MapKETUHIOBUX iHCTPYMEHTIB, i Bijo6pakae 3a1eXXHICTb MIX
00'€KTUBHOIO Ta Cy0'€KTUBHOIO CKJIaIOBUMMU. Y pe3yJIbTaTi BAKOPUCTAHHS 3alIPOIIOHOBAHOrO MiAXOLYy MEHEIPKMEHT
HiANpUEMCTB OTPUMYE iH(pOpMalLilo PO CTYMiHb TOTOBHOCTI MiJIIPUEMCTBA JJO BIPOBAIKEHHSI MAPKETUHTOBOTO
iHCTpyMeHTapilo i oAabLUIoro yOCKOHAJIEHHSI MApKETHHIOBOI CKJIa/10BOi 10T0 Aisl/IbHOCTI 32 PaXyHOK PO3POOKHU i
BIIPOBAJI)KEHHS BiJ[TOBIJHAX MEXaHI3MiB Ta MOJieJIed. Y TPETbOMY pO34isi «BUKOpHCTaHHS MapKETUHTOBUAX
iHCTpyMEHTIB y 3a6e3Me4eHHi eKOHOMIYHOI 6e3MeKU MiNPUEMCTBA» PO3PO6IEHO MEXaHi3M 3a6€e311eYeHHs
€KOHOMIYHOi 6€e3MeKH IMiIIPUEMCTB JIETKOi ITPOMUCIIOBOCTI HA OCHOBI BUKOPUCTAHHS MapPKETUHTOBUX
iHCTpyMeHTiB. BusHaueHo Miclie Ta pojib MApKETMHIOBUX iHCTPYMEHTIB Y GOpMYyBaHHI MozeJi 3abe3ne4eHHs
€KOHOMIYHOi 6e31eKHu MifIprueEMCTBA Ta IPOBEAEHO anpoballio Takoi MoJiesli Ha MiAIIpUeMCTBAX JIETKOi
IpOoMHUCI0BOCTi. OGIPYHTOBAHO (POPMYBAHHS HOBUX TPEHIB Y PO3yMiHHi CyTHOCTI MapKETHHTY, SIK KOHLIeIii
IIPOAKTUBHOTO YIIPABJIiHHS i 3a06e3l1e4eHHs] eKOHOMIUHOI 6e3NeKy MifNpreMCcTBa 32 PaXyHOK BUKOPUCTaHHS
Cy4yaCHUX MapKETUMHIOBUX iHCTPYMEHTIB Ta 3a0€3I1eYeHHs] 3HMKEHHS L[iHOBOI €JIaCTUYHOCTI MPOAYKIii, o po6uTh
HiANPUEMCTBO MEHII BPA3JIMBUM [0 [1ill KOHKYPEHTIB Ta 3abe3Ievye CTilKiCTb 10 HETaTUBHOTO BILJIMBY (PAKTOPiB
30BHILIHBOTO i BHYTPIIIHbOTO cepenoBuina. Ha OCHOBI BUKOPHCTaHHSI MAapKETHHIOBUX iHCTPYMEHTIB [100YI0BAaHO
CTPYKTYPHO-JIOTIYHY MOJi€JIb MEXaHi3My 3a0e31eyeHHs €eKOHOMIYHOi 6€3IeKU MigIPUEMCTB JIErKOi TPOMMCIIOBOCTI,
sKa J103BOJISI€ MiIBUIINATH CTilKiCTh, KOHKYPEHTOCIIPOMOJKHICTb Ta € IIEPElyMOBOIO CTabiJIbHOTO iX PO3BUTKY 32
PaxyHOK 3HW>KEHHS PU3UKIB, MiHiMi3alii 3arpo3 i epeKTMBHOrO BUKOPUCTAHHSI MAPKETUHIOBUX iHCTPYMEHTIB 17151
ajanTauii 1o 3MiH prHKOBOI KOH'IOHKTYpU. OCHOBHOIO OCOOJIMBICTIO pO3P0O06JIEHOr0 MeXaHi3My € BpaxyBaHHs B2B Ta
B2C mopeneit B3aemoJii 3 KlieHTaMu y IIpolieci 3a6e31e4eHHs] EKOHOMIUHOI 6€3MeKU MiAIPUEMCTBA, L0 CIIpUsE
inenTudikanii noTped pisHUX CErMeHTIB PUHKY 32 PaXyHOK YOTO CTBOPIOIOTHCS NepelyMOBU (OPMYyBaHHSI CTpaTeTii
ajanTanjii Ta 36epesxeHHs KJIiEHTChKOI 6231 B yMOBax 3arajibHoi gecTabimnizarii ekoHoMiyHuX npoueciB. Po3po6iaeHo
MoJiesb 3abe3reyeHHs] EKOHOMIUHOI 6e3IeKuy MigIpUeEMCTBA, sIKa T03BOJIsIE 3HAUTU ONTUMAJIbHUMI Habip
MapKETUHTOBUX iHCTPYMEHTIB 3 ypaxyBaHHSIM L[iHOBOI IIOJIITUKY Ta aKTyaJbHUX (PAKTOPIB HETraTUBHOTO BILJIMBY Ha
HIOT0 [IisyIbHICTD, a caMe: HasiBHICTh GOpCc-MakOpHUX 00CTaBUH; fedinuT pecypcis; NafiHHS M1aTOCIIPOMOXKHOTO
IIOTIMTY; HasIBHICTb «CipOro iMIIOpTY»; HEraTUBHUM iIHCTUTYLIMHUI BIIUB. Po3pobsieHa Mozesb mpoiimia

arpooballilo Ha BiTYM3HSIHUX MiJIIPUEMCTBAX JIETKOI IPOMHUCIJIOBOCTI.

2. Asamoah-Kyeremeh Joshua. Marketing tools for ensuring the economic security of the enterprise. -
Qualification scientific work on the rights of the manuscript. Dissertation for obtaining the degree of Doctor of
Philosophy in speciality 075 - Marketing. - Khmelnytskyi National University, Khmelnytskyi, 2025. The dissertation
is devoted to the development of theoretical provisions and scientific and methodological approaches to the use of
marketing tools in ensuring the economic security of enterprises. The first section «Theoretical Foundations of the
Use of Marketing Tools in Ensuring the Economic Security of an Enterprise» defines the place and role of
marketing tools in ensuring the economic security of enterprises, presents the main approaches to interpreting
economic security, and forms a marketing approach to identifying threats to the functioning of an enterprise. In
the second section of the paper «Analysis of the Marketing Component State to Ensure the Economic Security of
Industrial Enterprises» a detailed analysis of the operating environment of light industry enterprises from the
perspective of the marketing approach at the macro level, as well as an analysis of the marketing component of
ensuring the economic security of the enterprises under study, has been carried out. A scientific and
methodological approach to assessing the impact of marketing tools on the economic security of an enterprise has



been developed. A scientific and methodological approach to assessing the level of readiness of enterprises to
implement marketing tools has been developed and tested, which involves three main stages: conducting a
subjective assessment, which is implemented on the basis of an expert survey; conducting an objective assessment,
which is based on the use of statistical methods; interpreting the results obtained, which is implemented by
building a grid that allows determining the level of readiness of enterprises to implement marketing tools and
reflects the dependence between the objective and subjective components. As a result of using the proposed
approach, enterprise management receives information about the degree of readiness of the enterprise to
implement marketing tools and further improve the marketing component of its activities through the
development and implementation of appropriate mechanisms and models. In the third section «The Use of
Marketing Tools in Ensuring the Economic Security of an Enterprise» a mechanism for ensuring the economic
security of light industry enterprises based on the use of marketing tools has been developed. The place and role
of marketing tools in the formation of a model for ensuring the economic security of an enterprise has been
determined and such a model has been tested at light industry enterprises. The paper substantiates the formation
of new trends in understanding the essence of marketing as a concept of proactive management and ensuring the
economic security of an enterprise through the use of modern marketing tools and ensuring a decrease in the
price elasticity of products, which makes the enterprise less vulnerable to the actions of competitors and provides
resistance to the negative impact of external and internal environmental factors. Based on the use of marketing
tools, a structural and logical model of the mechanism for ensuring the economic security of light industry
enterprises has been built, which allows for increased sustainability, competitiveness and is a prerequisite for their
stable development by reducing risks, minimizing threats and effectively using marketing tools to adapt to changes
in the market conditions. The main feature of the developed mechanism is the consideration of B2B and B2C
models of interaction with customers in the process of ensuring the economic security of an enterprise, which
helps to identify the needs of different market segments, thereby creating the preconditions for the formation of
strategies for adaptation and preservation of the customer base in the context of general destabilization of
economic processes. A model for ensuring the economic security of an enterprise has been developed, which
allows finding the optimal set of marketing tools, taking into account the pricing policy and relevant factors of
negative impact on its activities, namely: the presence of force majeure; resource shortage; decline in solvent
demand; the presence of «gray imports»; negative institutional impact. The developed model was tested at
domestic light industry enterprises.
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