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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

IHcTuTyLiiiHe 3a6e3neueHHs1 GOPMYBaHHS KOHKYPEHTHUX CTpaTeriil MiAPUEMCTB Ha 3acajiax CcoljialbHO-

BiZI[TIOBiAJIBHOTO MAPKETHUHTY.

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Institutional provide for the formation of competitive strategies of enterprises on the basis of socially responsible
marketing.

Pedepar yKpaiHCBKOIO:

3apaya JocligyKeHHs [oJsirae B po3po61ii METOIUYHOTO MifIX0y 3 HAYKOBO-TIPAaKTUYHUMY PEKOMEHIALSIMU [1J151
PO3po06JIeHHS Ta peasisallii cyyacHUX e(pEeKTUBHUX KOHKYPEHTHUX CTPATErill MiApUeMCTB Ha 3acafiaX Cy4acHOTro
TEOPEeTUKO-METOI0JIOTiYHOr0 6a31Cy COLiaIbHO-BifIOBiNaIbHOTO MAapKETHUHTY. Pe3yapTaToM poboTH €: —
OOIPYHTOBAaHO KOHIIEIITYaJIbHy MO/IEJIb YIIPaBJliHHS PO3BUTKOM COLiaIbHO-Bif[IOBiaJIbHOTO MapKETHHTY; —
BUJIIJIEHO [1BA OCHOBHI HayKOBi HAlIPSIMKU 3 TPAKTYBAHHS B3a€MHOT'0 BEKTOPY PO3BUTKY MiX COLIiaJIbHO-
BiZ[TOBijaIbHUM MapKETUHIOM Ta KOPIIOPATUBHOIO COLiaJIbHOIO BifIOBiAAIbHICTIO; — OGIPYHTOBAaHO MOJIEJb
MEXaHi3My YIIPABJIiHHS JIOSIJIBHICTIO CIIOKMBAYIB HA 3aCaJlax COLiaJIbHO-BIIIOBINAIBHOTO MAPKETUHLY; —
3aIMIPOIIOHOBAHO CTpaTeriyHy CTpyKTypy CRM pJ1s1 aBiakoMIIaHii Ha OCHOBI COLIia/IBHOI BifJITOBiIAIbBHOCTI; —
3aIIPOIIOHOBAHO MOJIEJIb iHCTUTYLIIHOTO 3a6€e3eueHHs Ipolecy (OPMYBaHHS BILIMBY COLiaIbHO-BiJ[IOBiIaJIbHOTO
MapKEeTHHIY Ha BUPOOJIEHHS TAaKUX aKLIEHTIB LiJIeNI0JIOTaHHS B KOHKYPEHTHil cTparTerii, sKi 3a6e3nevyoTs ii

CTiHKiCTb.

Pedepar aHr1ilicbKOIO:

The research objective is to develop a methodological approach with scientific and practical recommendations for
the development and implementation of modern effective competitive strategies of enterprises based on the
modern theoretical and methodological basis of socially responsible marketing. The result of the work is: - the
conceptual model of management of development of socially responsible marketing is substantiated; - two main
areas of research are devoted to interpreting the mutual vector of development between socially responsible
marketing and corporate social responsibility; - the model of the mechanism of consumer loyalty management on
the basis of socially responsible marketing is substantiated; - the strategic structure of CRM for the airline is
proposed on the basis of social responsibility; - the model of institutional support is proposed for the process of
formation of the providing of socially responsible marketing on the development of such emphases of goal-setting
in a competitive strategy that ensures its stability
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