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I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0224U000670
Jep>kaBHUH peecTpauiliHUI HOMeP: 0122U000258
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peectpamnii: 10-01-2024

II. Etran BukoHnauus JiP

Homep eramny: 1

Ha3sBa eramny: InHoBarjiini maxonu 10 GOpMyBaHHS PUHKY OPTraHiqHOI IPOAYKIIi]
IToyaToK eramy: 01.2022

3akiHyeHHs eTamy: 12.2023

Bupz 3BiTHOTO AOKYMEHTA: OCTaTOYHUM 3BIT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMeHyBaHHS IOPHAHYHOI 0coou (a0 ITIB PizuyHO0i 0cO6H): BinHMIIBKMII TOPrOBETBHO-

€KOHOMIUHMI iHCTUTYT Jlep>KaBHOTO TOProBEJIbHO-€KOHOMIYHOTO YHiBEpCUTETY

Kopg 3a €IPIIOY: 01562987

Micue3HaxoaKeHHS: Bys1. CobopHa, 6ya. 87, M. Binuu1s, BiHHULBbKUIL p-H., BiHHULBKA 061, 21050, YkpaiHna
dopma ByracHoOCTI:

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

Inentudikarop ROR: He zacrocosyerbcs

Po3mip opranisamii:

Tenedon: 380432550400

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0coou (a6o ITIB iznuHO0i 0c06H): ToBapuCTBO 3 06MEKEHOIO

BiAmoBinanpHicTIO "Arpana ®pyt Ykpaina"
Kopg 3a €IPIIOY: 20118399

Micue3HaxoaKeHHS: ByJ1. Cepris 3ysiHCBKOTO, 6y1. 32, M. BinHus, BiHHupkuil p-H., BiHHULbKA 0611., 21022,
Ykpaina

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs
Poamip opranisaiii:

Tenedon: 380432553501

VI. II>)kepeJsia, HanpsiMu Ta o6csaru piHaHcyBauHs [IiP

IlincraBa pjist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW OpraHisauieo (OpraHamu MiCLieBoi paju,

dboHmoM, acorjaniero, KOHIIEPHOM TOIIO)

Hanpsam Q)iHchyBaHHH: 2.2 - IpUKJIaAHi JOCTiIKEeHHS i pO3pOOKHU
Jxkepesa (l)iHaHCYBaHHS[

7706 - 6e3nJ1aTHO (A0rOBip IPO HAYKOBO-TEXHiYHE CiBPOOGITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

IHHOBaNiNHI Nigxonu 10 GOPMyBaHHSI PUHKY OpraHiuHOi IPOAYKIi

Ha3sBa po6oTH aHIJIilICbKOIO:

Innovative approaches to market formation organic products

PedepaT ykpaiHCbKOIO:

OG’eKT HociizKeHHs — mpoliecu (pOpMyBaHHS Ta (PYHKIIOHYBAHHSI PUHKY OpraHiuyHoi NpoayKii i1 eKOHOMIKO-
iHCTUTYLIiOHA/BbHI 3acagy OTro PO3BUTKY. MeTa po60TH — OO PYHTYBaHHS TEOPETUKO-METOANYHUX I10JIOKEHD,
IIOIIYK Ta pO3pO0OKa [IPaKTUYHMX PEKOMEeHalliil 11010 pOopMyBaHHS CUCTEMH IHCTPYMEHTIB iIHHOBaLliHOTO
PO3BUTKY MiJIIpUEMCTBA. MeToaU NOCiIKeHHs. B 0CHOBY HOCIiI)KEHHS OKJIaJJeHO CYKYIIHICTb 3araJJbHOHAyKOBUX
i crenianbHUX METO/IB: aHAi3y ¥ CUHTE3Y; iHAYKLii 1 AeOyKLii; IPUYMHHO-HACiIKOBUH (IpY BU3HAYEHHI
TEOPETUYHUX OCHOB Ta IHCTUTYLIHMX MexaHi3MiB GOpMyBaHHS PUHKY NPOIYKLii OPraHiYHOTO CijIbCbKOTO
roCIIOfjapCTBa); MOHOrpapiuHuMii (17151 BUBUEHHS CYTHOCTI, 0OCOOJIMBOCTEN, IPMHILIMIIIB Ta YMOB (POPMYBaHHS PUHKY
OpraHiuHoi npoxyKuii). Pe3ynbraty foCIiIKeHHs, 0 MalOTh IPAKTUYHUI XapaKTep, 3HANIIM IPAKTUYHE
3aCTOCYBaHHS Ha 6a30BOMY MiANPUEMCTBI, 10 MiATBEPAKYEThCS BiANOBIIHUM JOrOBOPOM. CydyacHUI PO3BUTOK
BHYTPIIIHbBOI TOPTiBIi, SIKUM BiiOYBa€ThCsI B YyMOBax MOIJIMOJIEHHSI pUHKOBUX BiIHOCUH, jibepanizanii i
IleMOHOIOIi3allii, Bce Oiblie 6a3yeThCsl HA 3aCaflax KOHKypeHLii. BifTak, BaKJIMBUM 3aBAAHHSIM OyIb-5IKOTO
OPraHiYHOro MiAIIPUEMCTBA € JOCATHEHHS! KOHKYPEHTHUX TIepPeBar 3a JOIIOMOr0I0 MapKeTUHIOBOTO 3a6€311eYeHHS

iHHOBAIITHOTO PO3BUTKY.

Pedepar aHr1ilicbKOIO:

The object of research is the processes of formation and functioning of the organic market and the economic and
institutional foundations of its development. Purpose - to substantiate the theoretical and methodological
provisions, to find and develop practical recommendations for the formation of a system of tools for innovative
development of the enterprise. Research methods. The study is based on a set of general scientific and special
methods: analysis and synthesis; induction and deduction; causal (in determining the theoretical foundations and
institutional mechanisms for the formation of the market for organic agricultural products); monographic (to study
the essence, features, principles and conditions of the formation of the market for organic products). The results
of the research, which are of a practical nature, have been applied at the base enterprise, as evidenced by the
relevant agreement. The modern development of domestic trade, which takes place in the context of deepening
market relations, liberalization and demonopolization, is increasingly based on the principles of competition.
Therefore, an important task of any organic enterprise is to achieve competitive advantages through marketing
support for innovative development.
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