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MapKeTHHIroBi TeXHOJIOTI] yIIpaBJliHHA NiAIIPUEMCTBAMU B YMOBax Cy4aCHOro 6i3Hec-cepeioBUIIa

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing technologies of enterprise management in today's business environment

PedepaT ykpaiHCbKOIO:

3Bit npo HAP - 152 cTop., 10 Tabnuip, 11 pucyHKis, 142 mxepes nocuians, 7 4ogaTkiB Meta po6oTu -
OOI'PYHTYBAaHHSI TEOPETUYHUX I10JIOKEHDb Ta METOJMKO-TIPUKJIAHUX ACTIEKTIB peasidallii MapKeTUHTOBUX
TEXHOJIOTI! Ta pO3p0O0OKa OPraHizalifiHO-€eKOHOMIYHOIO MeXaHi3My MapKEeTHHIOBOI'0O YIIPaB/IiHHS MiJIIPUEMCTBAMU B
YMOBax Cy4acHoro 6isHec cepenopuiia. O6’eKT LOCIiI>)KEHHS — IPOLLEC MAPKETUHIOBOTO YIIPABJIiHHSA
HigIpreMCTBaMU B YMOBaX Cy4acHOro 6i3Hec-cepenosuila. OCHOBHUM Npu3HayeHHSIM JaHoi H/IP e nogansmuit
PO3BUTOK TEOPETUKO-METOINYHUX [10JIOKEHb BUKOPUCTAaHHS MAaPKETUHTOBUX TEXHOJIOTIN YIIPABJIiHHA
IiANpUeEMCTBaMU B YMOBAaxX Cy4acHOro 6i3Hec-cepeoBuILa. [Ijisl po3B'si3aHHs [I0CTaBJIEHUX 3aBJlaHb Y IIPOLieCi
IOCJIiIKEHHS 3aCTOCOBYBAJIMCS SK 3araJlbHOHAYKOBI, TaK i crielianbHi MeTonu. Y epIoMy po3aiji Habyau
NOJAJIbIIOrO PO3BUTKY TEOPETUYHI MiAX0AM N0 OO PYHTYBaHHS iHCTPYMEHTIB Ta METOZiB MapKETHUHTOBOTO
VIPaBJIiHHS PO3BUTKOM IiJIIPUEMCTB, 11J0 BPaxOBYIOTb 3a0e3I1e4eHHs] MApPKETUHI0BOI CTpaTeridHoi CTiIMKOCTi B
yMOBaxX HECTabiJIbHOTO 6i3HeC-CepefoBUILA. Y APYroMy pO3/ijli 3alIPOIIOHOBAHO HOBI MiAXOIX [0 OLiHIOBAHHS
MapKeTHMHTOBUX MOXJIMBOCTEN Ta MAaPKETUHIOBOI aKTUBHOCTI MiATIPUEMCTB, 5Ki 6a3yI0TbCS Ha COLiaIbHO-€TUYHIl
KOHIIEIIii MApKETUHTY. Y TPETbOMY PO3LiJi YIOCKOHAJIEHO METOIUYHI Ta IPUKJIAIHI 3aCali MAPKETUHTOBOTO
VIPaBJIiHHS 3aKJIaZlaMy TIOCJIYT. Y 4eTBEepTOMY PO31ijli O6IPYHTOBAHO KOHIIENITyasbHi 3acagy GOpMyBaHHS
iHCTpyMeHTapilo afanTUBHOI peasnizallii MapKeTHHTOBUX T€XHOJIOTIi YIIPaBJliHHS MigIpUeEMCTBAMU. Y TSI TOMY
po3zini cpopMoBaHO OpraHi3alifiHO-€KOHOMIYHMM MEXaHi3M MapKETHUHIOBOTO YIIPABJIiHHS MiJIIPUEMCTBOM, 110
BpaxoBye Ccy4yacHi 1M(pOBi MapKeTHHIOBI TEXHOJIOTii B yMOBax HEBU3HAUYEHOCTI 6i3HEC-cepeoBUIIa Ta
Iimxuranizauii ekoHomiku. Pesyabraty HIP 6yiy BUKOpUCTaHI Y HaBYaJIbHOMY IIPOLECi, TPU HAaIIMCaHHI
KkBaidikauiiHux pobiT 6akanaBpiB Ta MariCTpiB, BUKJIALAHHI TUCUMILIIH, MiIrOTOBIi METOOUYHUX PO3POOOK,

npoBefieHHi KOHepeHLill Ta KPYIJIMX CTOJIIB Ha Kadepi MapKeTHHTY, BAKOHAHHI F'OCIIOTOBIPHUX TEM.

Pedepar aHr1ilicbKOIO:

Research report - 152 pages, 10 tables, 11 figures, 142 sources of references, 7 appendices The purpose of the work
is to substantiate theoretical provisions and methodological and applied aspects of the implementation of
marketing technologies and develop an organizational and economic mechanism for marketing management of
enterprises in the conditions of a modern business environment. The object of the study is the process of
marketing management of enterprises in the conditions of a modern business environment. The main purpose of
this research is the further development of theoretical and methodological provisions for the use of marketing
technologies for managing enterprises in the conditions of a modern business environment. To solve the tasks set
in the research process, both general scientific and special methods were used. In the first section, theoretical
approaches to the justification of tools and methods of marketing management of enterprise development, which
take into account ensuring marketing strategic stability in an unstable business environment, were further
developed. The second section proposes new approaches to assessing marketing opportunities and marketing
activity of enterprises, which are based on the socio-ethical concept of marketing. The third section improves the
methodological and applied principles of marketing management of service institutions. The fourth section
substantiates the conceptual principles of forming a toolkit for adaptive implementation of marketing technologies
in enterprise management. The fifth section forms an organizational and economic mechanism for marketing
management of an enterprise, which takes into account modern digital marketing technologies in the conditions of
uncertainty of the business environment and digitalization of the economy. The results of the research were used
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Hazga HTII yKpaiHCBKOIO: Po3p06Ka TEOPETUKO-METOAMNYHNX TI0IOKEHD Ta IPAKTUYHNX PEKOMEH/IALIM,
CIIPAMOBAHUX Ha yIOCKOHAJIEHHS MADKETUHTOBUX TEXHOJIOTIN YIIPABIiHHS MAIPUEMCTBAMU B yMOBaX CYy4acHOTO

6isHec-cepenoBuIia Ha 3acagax nudposoi TpaHcpopmaliii MapkeTUHT0BoOi cepu.

HasBa HTII aHr/1ificbKO0: The development of theoretical and methodological provisions and practical
recommendations aimed at improving the marketing technologies of enterprise management in the conditions of
the modern business environment on the basis of the digital transformation of the marketing sphere.

HTII, aKy nepenba4asiocss CTBOPHTH:
IIpuunnu, yepe3s saki HTII ne 6ysio cTBOpeHoO:
OTpuMmaHi pe3yJIbTaTH: Mertoay, Teopii

l'asmy3b 3acTOCyBaHHS: [IpusHayeHHs Ta cdhepa 3aCTOCYBAHHS: -y CHCTEMi BUIIO] KON — 3a6€3MeYnTH
OpraHiyHy €IHICTb 3MICTy OCBITH i IIPOTpaM HAyKOBOI AisJIbHOCTI; TIOKPALMTH PiBEHb OpraHisallii OCBiTHLOI
LisITIBHOCTI MIJIIXOM yJOCKOHAJIEHHS] pOOOTH B HAIIPSIMKY PO3BUTKY KOMIIETEHTHOCTEN 3[100yBayiB CIeliabHOCTI
075 MapKeTHHT BiiTIOBiHO [10 3aMUTiB CTEHKXOJIJEPiB; 3a6€311€YUTU BIIPOBAIKEHHSI HAYKOBUX JIOCSATHEHD Y
HaBYaJIbHUH NPOLEC UIJIIXOM IiTOTOBKU Ha 6a3i HAYKOBUX PO3POOOK HABYAJIIbHO-METOAUYHUX BUNIAHb, 10 33 CBOIM
3MicTOM OyAyTb BiMOBIIATH CyYaCHUM MapKETUHTOBUM TEOPisIM i MApKETHHIOBUM TEXHOJIOTISIM yIIPaBJIiHHS
niAnpueMcTBamy, y T.4. i3 BUKOPUCTaHHIM IU(POBUX iIHCTPYMEHTIB; NPOBOIUTH QyHIaMeHTabHI Ta NPUKIaAH]
IOCJiIKEeHHS], B paMKax SIKUX BUKJIaladi pO3BUBATUMYTh BJIACHUI HAYKOBUI MTOTEHLIiajl, CIIPUSIOYH IOTIUOIIEHHIO
3HaHb i BMiHb, fKi 31aTHi 3a06€3[1e4nTy MiABUILEHHS iXHiX KOMIIETEHTHOCTEH; - B eKOHOMIiYHil cdepi — 3abe3nednTu
6inbin epeKTHBHE MAPKETHUHIOBE YIIPaBJiHHS PO3BUTKOM IIiATIPUEMCTB, PO3LIMPEHHS ITPAKTUIHOTO 3aCTOCYBAaHHS
Cy4aCHUX MapKETUMHTOBUX TE€XHOJIOTIH yIIPaBJliHHS MiJIIPUEMCTBAMU 3 YpaxXyBaHHIM crielndiky ix IisyipHOCTI Ta
aKTyaJIbHOTO CTaHy 30BHIIIHBOTO CEPENOBMUINA Ha 6a3i yJOCKOHAJIEHHS iHCTPYMEHTIB i METOMiB MAPKETUHIOBOTO
YIIPABJIiHHS PO3BUTKOM IIiAIPUEMCTB, IiXO0iB 10 OLIHIOBAHHS MAaPKETUHIOBUX MOXKJIMBOCTEN Ta MAPKETUHIOBOI
aKTUBHOCTI MiJIIPUEMCTB, iHTerpaiii [uPppoBUX TEXHOJIOTIN B OpraHi3alilHO-eKOHOMIYHUI MeXaHi3M

MapKETHUHIOBOTO ynpaBJIiHHH I'IiILI'IpI/IGMCTBOM.
PeectpanifiHuii HOMep KapTKH TEXHOJIOTIi:

Omnuc HTII: - na6ynu nomansmoro po3BUTKY TEOPETUYHI MIXOAU [0 OOTPYHTYBAaHHS iIHCTPYMEHTIB Ta METO/IiB
MapKeTUHTOBOTO yIIPaBJliHHS PO3BUTKOM MiJTIPUEMCTB, 1110 Ha BiIMiHY BiJ] iCHyIOUMX BPaXOBYIOTb 3a0€3I1eUeHHS
MapKETUHIOBOI CTPaTEerivyHoi CTIKOCTi B yMOBax HeCTabiIbHOrO 6i3HEC-CEPEAOBUILIA; - YIOCKOHAJIEHO MiAX0AU 1O
OLiHIOBaHHA MAapKETUHTOBUX MOKJIMBOCTEN Ta MaPKETUHIOBOI aKTMBHOCTI MiIIPUEMCTB, SIKi Ha BiMiHY Bif
icHyI0UnX, 6a3yI0TbCS HA COLIia/IbHO-€TUYHIlN KOHLEMNLii MApKETHHTY i BpaXOBYIOTh YMOBU HEBU3HAYEHOCTI Gi3HEC-
CEepEeNOBUIIA; - YIOCKOHAJIEHO METOIMYHI Ta IPUKJIAJHI 3aCaZl MADKETUHIOBOI'O YIIPABJIiHHS 3aKIaJaMU ITOCIIYT,
10 Ha BigMiHy Bifl iCHYl0YMX nlepef6ayae: BCTAHOBJIEHHS XapaKTEPHUX O3HAK Ta BiIMiHHOCTEN 10J0 0Tro
3aCTOCYBAHHS Y 3aKJIa/lax MOCJIYT; OOIPYHTYBAHHS CYyTHOCTI, 3aBJIaHb, IHCTPYMEHTApil0 yIIPaB/liHCbKOTO aHAJI3y Ta
(dhopMyBaHHS aNrOPUTMY OLIiHIOBaHHS e(EeKTUBHOCTI peasizallii MapKeTHUHIOBOI'O MEHEIP)KMEHTY; PO3POOKY Ta
iMIIJIeMeHTallil0 iIHCTPYMEHTIB 3a6e3ne4eHHs €(PeKTUBHOCTI 3aCTOCYBAaHHSI MAPKETUHIOBOIO MEHEIPKMEHTY Y
3aKJIafax MoCJyT. - Ha0yJIM NOJABIIOTO PO3BUTKY KOHLIENITYalIbHi 3acany (OpMyBaHHs iHCTPYMEHTAPIilo
aJlaliTUBHOI peasizallii MapKeTUHTIOBUX TEXHOJIOTIN YIIPaBJIiHHS MiAIIPUEMCTBAMU, SKi Ha BiAMiHY Bif iCHYIOUMX
opieHTOBaHi Ha GOPMYBaHHS CUHEPreTUYHOr0 e(eKTy 3aCTOCYBaHHS KJIACUYHUX Ta HUPPOBUX iHCTPYMEHTIB; -
PO3p006JIEHO OpraHi3alillHO-€KOHOMIYHMI MEeXaHi3M MapKETHUHIOBOTO YIIPABJIiHHS MiJIIPUEMCTBOM, 10 HA BigMiHY
BiJ iCHyIOUMX MigXO0[IiB, BpaXOBy€e Cy4yacHi [1(pPOBi MAaPKETHUHIOBI TEXHOJIOTII B yMOBaxX HEBU3HAYEHOCTI 6i3HEC-

CepenoBuUIIA Ta i KUTani3alii eKOHOMIKHU.
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