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IHHOBAlli/iHi TEXHOJIOTii Cy4aCHOTrO MapKeTHHTY Ta 6i3HeC-aIMiHiICTpyBaHHS

Ha3sBa po6oTH aHIJIilICbKOIO:

Innovative technologies of modern marketing and business-administrations

Pedepar yKpaiHCBKOIO:

O6'eKT DOCIIXEHHS — IPOLECH aKTUBi3allil Cy4aCHUX YNHHUKIB iHHOBALiITHOTO PO3BUTKY y chepi MapKeTHUHIY Ta
6izHec-agMiHiCcTpyBaHHS. MeTa pob0TU — TEOPETUYHE, METOLOJIOTIYHE Ta IPUKJIAHE OOI'PYHTYBAHHS PO3POOKU
IieBOrO MeXaHi3My 3allpOBAI)KEHHS! Y IPAKTUKY BITYM3HSIHUX IOCIIOAAPIOI0OYNX 00'€KTIB HOBITHIX TEXHOJIOTi
Cy4aCHOT0O MapKeTHHIY Ta Oi3HeCc-agMiHICTpyBaHHS 3 METOIO JOCSTHEHHS BUCOKOTO PiBHS €(peKTUBHOCTI Ta
KOHKYPEHTOCIIPOMOSKHOCTI. [IpeiMeT HOCTiIKeHHS - TEOPETUKO- METOAUYHI Ta NPUKJIAAHI TUTAaHHS (POPMYBAHHS
11 BUKOPMCTAHHS Cy4YaCHUX YMHHUKIB iHHOBAL[ITHOTO PO3BUTKY 3 YPaxyBaHHSM aCIeKTiB MapKeTHUHIY Ta Oi3Hec-
aIMiHiCTpyBaHHA.MeTOonM NOCiI)KEHHS: aHaJli3 I CUHTE3; CUCTEMHE y3arajbHEHHS; [IOPiBHAJIILHUM aHAai3; METO[,
KOHKPETHOTO Ta a6CTPaKTHOI0;€KCIIEPTHU; IOPiBHSIIBHUX XapaKTepUCTUK.PO3p0o6eHO peKkoMeHaalii 1o
BI,OCKOHAJIEHHIO CTPATETiYHOTO yIIpaB/liHHS iHHOBALiTHUM PO3BUTKOM MiJIIPUEMCTBA HA OCHOBI NO6YL,0BY MO
KJIACTEPHOTO aHaJIi3y CTPATETiYHOrO yIIPaBJliHHS iIHHOBAL[IMHUM PO3BUTKOM, 3aIIPONIOHOBAHO OpraHi3auiiHo-
€KOHOMIYHMI MeXaHi3M (OpPMYBaHHs Ta peasisallii iHHOBaLiNIHOI cTpaTerii, 0OIPyHTOBAaHO CUCTEMY YIIPaBJIiHHS
€KOJIOTIYHUM PU3UKOM Ha OCHOBI PO3POOKY MOJEJi HOTO OLiHKY, NOCIiIKEHO POJib iHHOBaiHUX IUdPOBUX
TEXHOJIOTI! B yIIPaBJIiHHI IiAIPHEMCTBOM Ha OCHOBI BIIPOBaJIK€HHS MoJeJii cTparerii nudposoi TpaHchopmaliii,
OIiHEHO piBeHb iHBECTUIIiITHOI MPUBAGJUBOCTI iIHHOBAL[IMHUX MiANPUEMCTB, BU3BHAUYE€HO CTaH, TeHAEeHI1lii Ta
po6J1eMH MapKETUHTOBOI MOJIITUKY KOMYHIKallill Ha pUHKY iHHOBAIlill, 3alIPOIIOHOBAHO MEXaHi3M
B32€MO3aJIESKHOCTI IIOKa3HMKIB €KOJIOTO-eKOHOMIYHOI0 aHali3y, 10 JO3BOJISIE BUBHAYNTH €(DEeKTUBHICTh

BUPOOHMYOTO [IpOLieCy [TOBO/KEHHS! 3 BiIX0JaMy Ha IiANPUEMCTBI.

Pedepar aHIJ1iHCBKOIO:

Object research is processes of activation of modern factors of innovative development in the field of marketing
and business administration.The purpose of the research is a theoretical, methodological and applied justification
for the effective mechanism development for introducing the latest technologies of modern marketing and
business administration into the practice of national businesses in order to achieve a high level of efficiency and
competitiveness.The subject of the research is theoretical, methodological and practical aspects of the formation
and use of innovative development modern factors, taking into account the aspects of marketing and business
administration.Research methods are analysis and synthesis; system generalization; comparative analysis; abstract
method; expert; comparative characteristics.Recommendations on improving the strategic management of the
innovative development of the enterprise have been developed. They are based on the construction of a cluster
analysis model of the strategic management of innovative development, an organizational and economic
mechanism for the formation and implementation of the proposed innovative strategy, the environmental risk
management system based on the development of its assessment model is justified, the role of innovative digital
technologies in management is investigated the enterprise, on the basis of the introduction of a digital
transformation strategy model, assessed level of investment attractiveness of innovative enterprises, determined
the state, trends and problems of the marketing policy of communications in the innovation market, proposed
mechanism for the interdependence of environmental and economic analysis indicators, which allows determining
the effectiveness of the production waste management process at the enterprise.

Inpexc YIK: 3:001.89, 3:002, 3:372.8, 338, 338, 658, 339.13:005.511(047.31)

Koau remaTUYHHX py6an: 00.21, 00.29, 00.45, 06.71, 06.75, 06.81
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