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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTuHrose 3a06e3l1e4eHHs! yIPaBliHHS PO3BUTKOM TEPUTOPIi B yMOBaxX €BPOIHTErpaliliHUX [IPOLIECiB

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing support for territorial development management in the context of European integration processes

PedepaT ykpaiHCbKOIO:

3azayda goCliIKeHHs MOJIsirae B OOI PyHTYBaHHI TEOPETUKO-METO0JIOTIYHMX OCHOB i pO3po01li HAayKOBO-
[IPaKTUYHUX PEKOMEHALLIN 10 YIIPaBIiHHA MAPKETMHIOM TEPUTOPIN B YMOBaX €BPOIHTErPaLiiHUX Ta
IeLleHTpasli3aliiiHuX npoueciB. B poboTi JocniIKeHo: - CyyaCHUH CTaH PO3BUTKY €BPOIHTErpalliiiHUX Ta
IeLleHTpali3alilHUX NPOLECiB B YKpPAiHi; - Cyd4aCHi METOAM aHajli3y MapPKETUHIOBOTO IOTEHIialy TEPUTOPIN; -
CTparTeriyHi MigXxoau 4o YIpaBJliHHA PO3BUTKOM TEPUTOPII; - METOAM IIPOTHO3YBaHHS PO3BUTKY TEPUTOPIN; -
IIepCIIeKTUBHI METOU yIIPaBJliHHS iHCTPYMEHTaMU MapKeTHUHTY TePUTOPIl; - 0co6auBocTi GOpMyBaHHS i
yIPpaBJliHHS OpeHAaMU TEPUTOPIN; - IHCTPYMEHTH MAapKETUHTY, sIKi CIIPUSIIOTh POPMYBAHHIO iMiIKy TEPUTOPI; -
0Cc06MBOCTi (popMyBaHHA Ta QYHKLIOHYBaHHS TEPUTOPIAJIbHUX KJIacTepiB. Pe3ysibTaToOM pob0TH €: 06T PYHTOBAHO
HEOOXiIHICTb BIIPOBA/IKEHHSI MaPKETUHIOBUX iHCTPYMEHTIB B IPAKTUKY YIIPABJIiHHS PO3BUTKOM TEPUTOPIiNl yMOBAX
€BPOIHTETPalLiHUX Ta AELEHTPalIi3aliH1X IPOLECiB B YKPAiHi; BUIiJIEHO MEPCIEKTUBHI CTPATETii pO3BUTKY
TEPUTOPil Ha OCHOBI IPUHLIUIIIB MaPKETUHTY; OOI'PYHTOBAHO JOLiJIbHICTh 3aCTOCYBaHHSI OKPDEMHUX METO/IB Ta
iHCTPyMEHTiB MapKETUHIOBUX JOCJIiIPKEHb TEPUTOPIil; 3alIPOIIOHOBAHO BUKOPUCTAHHS METOLIB TEOPii 0OMeKeHb
CHCTEM B [IPAKTUKY YIPABIiHHSI MapKETHHIOM T€PUTOPIii; 3alIpOIIOHOBAHO MOCiNOBHICTh GOPMYyBaHHS
«JJopoXHbOi KapTu» 3a Jornomoroio pomoy PopcaiiTy; 3apOIIOHOBaHI ClIOCOOU POPMYBAHHS i yIIPaBIiHHS
OpeHaMu TepPUTOPIl; - BUAINIEHO NIEPCIIEKTUBHI METOIM aHAJi3y MAPKETUHTOBUX MOXJIMBOCTEN TEPUTOPIH;

3aIpOINIOHOBAHO MOJIEJIb OLiHKY TepUTOpiaibHOI pruBabanBocTi kaactepa CLUSTER.

Pedepar aHI1iliCbKOIO:

The goal of the study is to substantiate the theoretical and methodological foundations and develop scientific and
practical recommendations for the management of marketing areas in terms of European integration and
decentralization processes. The paper investigates: - the current state of development of European integration
and decentralization processes in Ukraine; - modern methods of analysis of marketing potential of territories; -
strategic approaches to managing the development of the territory; - methods of forecasting the development of
territories; - promising methods of managing marketing tools of territories; - features of formation and
management of brands of territories; - marketing tools that contribute to the formation of the image of the
territories; - features of formation and functioning of territorial clusters. The results are: - the necessity of
introduction of marketing tools in the practice of territorial development management in the conditions of
European integration and decentralization processes in Ukraine is substantiated; - perspective strategies of
development of territories on the basis of principles of marketing are allocated; - the expediency of application of
separate methods and tools of marketing researches of territories is substantiated; - the use of methods of the
theory of system limitations in the practice of territory marketing management is proposed; - the sequence of
formation of the Road Map with the help of the Forsyth rhombus is offered; - proposed ways of forming and
managing brands of territories; - promising methods of analysis of marketing opportunities of territories are
allocated; - the model for assessing the territorial attractiveness of the CLUSTER is proposed

Inpexc YIK: 332.122, 339.138; 332.14

Koau TemaTuyHHUX PyOpHK: 06.61.33
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