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management decisions, taking into account the changing needs and motives of the behavior of Ukrainian
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reveals the essence of an innovative marketing approach to the process of promoting a tourist product based on
the implementation of traditional and innovative marketing tools;a structural and functional model of management
of the marketing activity of a tourist enterprise through the implementation of marketing programs was
developed; lateral marketing technologies in the regional market of tourist services as an element of innovative
marketing were investigated; the expediency of applying the mechanism of adaptation of the communication
strategy in social networks of PISC "ArcelorMittal Kryvyi Rih" to the conditions of martial law in Ukraine has been



proven; the necessity of using Internet marketing tools for the promotion of goods and services based on the
analysis and fore.
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