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KOPEJISILIMHUI Ta KOPEJIALINHO-PETPECIMHUI aHAaJli3 171 OLiHKY PECYPCHOTO IIOTEHLIANy PO3BUTKY
MapKETMHTOBOTO MEHEI)KMEHTY; KOHTEHT-aHaJli3, EKCTPAIoJIsLlisg, MaTEMaTUYHE MOJEJIOBAHHS OJ1s1 POPMYBAaHHS
CTpaTeriYHUX OPi€HTUPIB PO3BUTKY MAPKETUHIOBOIO MEHEIKMEHTY TEJIEKOMYHIKALIMHUX MiANPUEMCTB. PO3BMHYTO
METOJIWUYHUH Mifxin 1o GopMyBaHHS KIi€EHTOOPiEHTOBAHUX IIPOIIO3ULLiH TeJeKOMYHIKaliHUX MiJIPUEMCTB Ta
BCTAHOBJIEHO iX BIIJIUB HA MiJIBULEHHS KOHKYPEHTOCIIPOMOKHOCTI BiTUM3HSIHUX ONEpaTopiB Ta IPOBaiiepiB
TeJIEKOMYHiKalill. BusHaueHO 3HaUY€HHS HEMPOMApPKETHHIY Y 3a0€3[e4YeHHI PO3BUTKY MAPKETUHTOBOTO
MEHeI)KMEHTY MiAnpremMcTB Ta CPOPMOBAHO MOTUBALIITHY KOHIEILiI0. AKTyasli3allisi MOTUBALiHOI KOHIeMIIi
MapKETUHIOBOTO MEHEIPKMEHTY Ha MPAKTUL JETEPMiHye [TOBEiHKY IIEPCOHAY Ta KOHTAKTHUX ayJUTOPIN
TeJIEKOMYHIKalifHOTO MiJPHUEMCTBA i Aa€e 3MOTY MiABUIMTH €(PEKTHMBHICTb BHYTPILIHIX Ta 30BHIMIHIX
KOMYHIKaI[iTHUX KaHaJIiB [1J11 OTPUMAaHHS HOBUX i€l o0 MOKpaLaHHs SKOCTi Yi QyHKIIOHATBHOCTI
TeJIeKOMYHIKalifHMX TPONO3uLlili B yMOBaX OOMEXEeHOCTi pecypciB. 3alpolloHOBaHa MOZeJIb OpraHisaliiiHoi
B3a€MOJii CKJIa[J0OBUX BHYTPILIHbOTO CEPEJOBUIIA T€JIEKOMYHIKaliHOrO MiIPUEMCTBA HAlA€ MOXKJIMBICTb BUSIBUTHU
OCHOBHi [IPUYMHY HETATUBHOTO CUHEPTreTUYHOTrO e(EKTy Ha BCiX iepapXiuHUX PiBHSX, 1O 3aJ1€KATh Bifl BIJIUBY
iHIMBiNyaIbHYX, COLiaJIbHO-IICUXOJIOTIYHMX 1 OpraHi3aliiHO-KyJIbTYPHUX YNHHUKIB, Ta 3HAUTU PE3EPBU
NiABUILEHHS] KOMIJIEKCHOI pe3yJIbTATUBHOCTI BHACJIIJIOK BUBHAUEHHSI, PO3POOKH, perjaaMeHTallii, KOHTPOJIIO Ta

OLIiHKM €(PEKTUBHO

Pedepar aHIJIiHCBKOIO:

Final report of the scientific research paper: 176 pages, 4 sections, 10 tables, 39 figures, and 5 appendixes
MARKETING, MARKETING MANAGEMENT DEVELOPMENT, ENTERPRIS, A TELECOMMUNICATION COMPANY, A
SYSTEM-SYNERGETIC PARADIGM, ECONOMIC AND SOCIAL EFFICIENCY. The object of the study is a set of
economic phenomena and processes in entrepreneurship. The purpose is to substantiate theoretical and
methodological foundations and to elaborate on practical recommendations in order to determine priority areas
for development in enterprise marketing management. Research methods: correlation and correlation-regression
analysis in order to estimate potential resource development of marketing management; content analysis,
extrapolation, and mathematical modeling in order to formulate marketing management development strategies
for telecommunications companies.The methodical approach to formation of customer-oriented proposals of
telecommunication companies has been developed and their effect on the increase of competitiveness of domestic
operators and telecommunication providers has been established. The significance of neuromarketing in provision
of the company marketing management development has been defined and the motivation concept has been
created. Practical actualization of the motivation concept of marketing management determines the behavior of
staff and contact audiences of a telecommunication company and allows increasing the effectiveness of internal
and external communication channels to receive new ideas regarding the improvement of quality or functionality



of telecommunication suggestions under the conditions limited resources. The proposed model of organizational
interaction between the components of a telecommunication company internal environment makes it possible to
reveal the main causes of negative synergetic effect at all hierarchical levels depending on the active impact of
individual, socio-psychological, organizational and cultural factors. It helps to f
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