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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

PO3BUTOK iHCTPYMEHTApil0 MEHEJIKMEHTY Ta MAPKETUHTY B YMOBAX 7106aJIbHUX €EKOHOMIYHUX I1EPETBOPEHD

Ha3sBa po6oTH aHIJIilICbKOIO:

Development of management and marketing tools in the context of global economic transformations

PedepaT ykpaiHCbKOIO:

Mertoro HIIP € po3po6ka iHCTPyMEHTiB MEHEIP)KMEHTY Ta MAPKETUHTY, CIIPSIMOBAHMX Ha aIallTAllil0 1O CUCTEMHUX
3MiH B €KOHOMILIi ITiJ] BIUIMBOM IIpoLieciB riobanizauii. Pesynraramu BukoHnanHs HIIP € BusiB/IeHi 3aKOHOMipHOCTI Ta
TeHAeH1jii r106anbHoi TpaHchopMallii eKOHOMIKY Ta iX ITPOsIB HA MiKpPO-, MaKpO-, ME30- Ta Mera- PiBHSIX;
CHACTEMaTU30BaHO Cy4acCHUI iHCTPyMEHTapill MEHEeIKMEHTY Ta MapKEeTUHTY B yMOBax IJ100ai3allii; po3po6seHo
METOJMKY OLiHK/ CUCTE€MHU YIIPaBJIiHHS PO3BUTKOM TEPUTOPI B yMOBAX INI00QJIBHOTO 3€JIEHOTO KypCy, PO3PO0JIEHO
MeXaHi3M aJjaliTHBHOTO MEHEIKMEHTY B LIM(pPOBOMY CepeloBULL, 3alIpOIIOHOBAaHI HOBI MApKeTHHIOBI iIHCTPYMEHTHU
IIPOCYBaHHS 0i3HeCy B I7100aJIbHOMY CepeJlOBUIIi, pO3p06JIeHO PEKOMEeH 1allii 010 iMIJIeMeHTallii alaliTUBHOTrO
iHCTPYMEHTAapil0 MEHEI)KMEHTY Ta MAPKETUHTY Ha MiKpPO-, MaKpPO-, ME30- Ta M€ra- PiBHSX €KOHOMIYHOI'O PO3BUTKY.
CucremMarusaliis 3aKOHOMIPHOCTEN, TPMHLIMIIIB, MTiZX0iB Ta iIHCTPYMEHTAPIIO YIIPaBJIiHHA COLi0-€KOHOMIYHUMU
CcHCTeMaMU B yMOBaX Io6aisalii po3mupioe METO0JIO0T 0 MEHEIPKMEHTY Ta MapKETUHTY B YaCTHHI IIOLIMPEHHS
aJaNTUBHUX KOHLeNMiN. [Tpono3ulii mo0 yMoB, IOPSIKY i MexaHi3My pO3pOOKU aJJallTUBHOIO iHCTPYMEHTAPIiI0
MEHEeI)KMEHTY Ta MapKETUHTY CTAHOBJISITb IPAKTUYHUI iHTEpecC Jis Cy0 €KTIiB rOCIIOAPIOBAHHS, SIKi PO3BUBAIOTh
OiypII THYYKI MiZX0AM yIIpaBiliHHS 6i3HECOM B YMOBaX CTPYKTYPHUX 3pylLIeHb B eKOHOMILi. PexomeHpaii mozo
iMIIEMEHTALil aJalTUBHOTO IHCTPYMEHTAPil0 MEHEIPKMEHTY Ta MAPKETUHTY Ha MiKPO-, MaKpO-, M€30- Ta Mera-
PIBHSIX MOXYTb OyTY KOPUCHUMHU [JIS1 CTPYKTYP IeP>KaBHOI Ta peTiOHaNbHOI BIai TPY PO3POOLi cTpaTeriii Ta
IIpOrpaM TEPUTOPiaIbHOTO PO3BUTKY, OCKiJIbKM (POPMYIOTh HANPSIMU Aiii BjaAX Ta 6i3HeCY B IMTAHHSX PO3BUTKY

HOBHUX iHCTPYMEHTIB B3a€MOJii Ta iHCTUTYLi0OHAIi3a1lii EKOHOMIYHUX [IEPETBOPEHD.

Pedepar aHIJ1iHCBKOIO:

The purpose of the research is to develop management and marketing tools aimed at adapting to systemic changes
in the economy under the influence of globalization processes. The results of the research are the identification of
patterns and trends in the global transformation of the economy and their manifestation at the micro-, macro-,
meso- and mega- levels; the systematization of modern management and marketing tools in the context of
globalization; the development of a methodology for assessing the development management system of territories
in the context of the global green course; the development of a mechanism for adaptive management in the digital
environment; the proposal of new marketing tools for promoting business in the global environment; and the
development of recommendations for the implementation of adaptive management and marketing tools at the
micro-, macro-, meso- and mega- levels of economic development. Systematization of patterns, principles,
approaches and tools for managing socio-economic systems in the context of globalization expands the
methodology of management and marketing in terms of the spread of adaptive concepts. Proposals on the
conditions, procedure and mechanism for developing adaptive management and marketing tools are of practical
interest to business entities that develop more flexible approaches to business management in the context of
structural shifts in the economy. Recommendations on the implementation of adaptive management and
marketing tools at the micro-, macro-, meso- and mega-levels can be useful for state and regional government
structures when developing strategies and programs for territorial development, as they form the directions of
action of government and business in the development of new tools for interaction and institutionalization of

economic transformations.
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