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Digital Marketing Management

PedepaT ykpaiHCbKOIO:

OG6’eKT OCiIKEHHS — MTPOLieC YIIpaBliHHA HU(POBUM MAPKETUHIOM MiAMpUEMCTBA. MeTOI pobOTU € TEOPETUYHE
OOI'PYHTYBaHHSI Ta pO3pO6JIEHHS CTPATEriYHUX MiIXOIB 40 YIPaBJliHHS UM(POBUM MAPKETHUHIOM MiJIIPUEMCTBA, a
TaKOXX OOI'PYHTYBaHHS CUHEPTiYHOrO 3B’13Ky MK CTpaTeriyHMMU aKTUBaMU Ta iHCTpyMeHTaMu LUu(ppPOBOro
MapKETHUHTY, 10 3a6e31edye NiBULLEeHHS e(PEeKTUBHOCTI B3a€MOii 3i CIIOKMBayaMy Ta KOHKYPEHTOCIIPOMOSKHICTb Y
uuppoBoMy cepenosulli. OGrpyHTOBAHO CUCTEMY CTPATETri4HOrO yNpaBiIiHHS HU(PPOBUM MAapPKETUHIOM, 10
CHCTEMOYTBOPIOIOYMX €JIEMEHTIB SKOI BKIIIOYEHO MEXaHi3M YIIPaBJIiHHS, IKUW OXOIUIIOE CYKYIIHICTh IPUHIIUIIIB,
METO/IiB, IHCTPYMEHTIB Ta pecypcHe 3a6e3I1e4eHHs], 3a [LOIIOMOTOI0 SIKUX YNHUTHCS YIIPABIiHCbKUI BIIJIMB Ha
M(pPOBUI MAPKETUHT. YIOCKOHAJIEHO OpraHi3alillHO-MeTOAUYHMN MifXiA 10 GOpMyBaHHS CTpaTeriil Lu{poBOro
MapKeTHHTIY, SK KJII0YOBOTO iHCTPYMEHTY peasisallii MexaHi3My ynpasiiHHs. Po3po6seHo npouecHy MOLeb
3abe3nevyeHHs e(peKTUBHOCTI CTpaTeriyHMuX akTUBIB IM(POBOro MapKeTHHTY (BebcailTy, Au3aliHy, KOHTEHTY,
MOOIJIbHUX aKTHUBIB), SIKa Iepedadae peasisaliio LiiCHOI CyKyITHOCTi B3a€MOIIOB'SI3aHUX NPOLECIB MOKPALeHHS
CTaHy 3a3HAYE€HUX AKTUBIB i3 BUKOPUCTAHHSIM iHCTPYMEHTIB LIU(PPOBOrO MAPKETUHTY: BE6AHAIITUKY, TIOUIYKOBOTO
MapKeTHHTY, 1MPpPOBOi peKiamu, KOHTEHT-MapKeTUHTY, aBTOMaTH3allii MApKeTUHTOBUX IIPOLIECiB, MAPDKETUHTY B
coljjaslbHUX Megjia, MObiIbHOrO MapKeTUHry. [TpakTiuyHa peasnizauis pesyabTaTis HIP nossirae y po3po6sieHHi
PEKOMEHIANiN MO0 BIPOBAIKEHHS CTPATEriYHO OPiIEHTOBAHOTO YIIPABJIiHHSA LU(PPOBUM MapPKETHUHIOM, L0
IO3BOJISIE MiATIPUEMCTBAM: ONITUMIi3yBaTH LU(POBI KaHAIM B3a€MOJIII 31 CIIOXUBaYaMU; MiABUILUTY SIKiCTb
KJIiIEHTChKUX LIVISIXIB 3aBISIKU JAHUM Ta aHaiTulli; chopMyBaTy eeKTUBHI cTpaTerii KOHTEHTY, TPOCYBaHHSI
MOOGIJIbHUX i BeOAKTUBIB; yAOCKOHAIUTY MeJiallJlaHyBaHHS i IiIHOyTBOPEeHHS B LUPPOBill peksami; aBToMaTU3yBaTU
MapKETUHTOBI IIPOLECH 1 MiIBUILINTHU iX PE€3yJIbTaTUBHICTD; 3MILIHUTY KOHKYPEHTHI [T03ULil Ha PUHKY 3aBIAKU

KOMILJIEKCHOMY BUKOPHCTaHHIO IU(PPOBUX TEXHOJIOTI.

Pedepar aHr1ilicbKOIO:

The object of this study is the process of managing digital marketing for an enterprise. The purpose of this work is
to theoretically substantiate and develop strategic approaches to managing an enterprise's digital marketing, as
well as to substantiate the synergistic relationship between strategic assets and digital marketing tools, which
ensures increased efficiency in consumer interaction and competitiveness in the digital environment. The system
of strategic management of digital marketing is substantiated, the system-forming elements of which include a
management mechanism that encompasses a set of principles, methods, tools, and resource provision, through
which a managerial influence on digital marketing is exerted. The organizational and methodological approach to
the formation of digital marketing strategies, as a key tool for implementing the management mechanism, has been
improved. A process model has been developed to ensure the effectiveness of strategic digital marketing assets
(website, design, content, mobile assets), which involves the implementation of a holistic set of interconnected
processes to improve the state of these assets using digital marketing tools: web analytics, search marketing,
digital advertising, social media marketing, mobile marketing, marketing process automation, content marketing.
The practical implementation of the research results consists in developing recommendations for the
implementation of strategically oriented digital marketing management, which allows enterprises to: optimize
digital channels of interaction with consumers; improve the quality of customer journeys through data and
analytics; form effective content strategies, promotion of mobile and web assets; improve media planning and
pricing in digital advertising; automate marketing processes and increase their effectiveness; strengthen



competitive positions in the market through the integrated use of digital technologies.
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KOHTEHT, MOO1/IbHI aKTHBHM) Ta iIHCTPyMeHTaMu Iu(POBOro MapKeTHHTY (BeGaHaliTHKa, TOIYKOBUI MapKeTHHT,
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niAnpreMCTBa 10 KOHKYpeHLii y 1udppoBOMY cepeloBUIL.
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