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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapKeTHMHIoBMiI MEXaHi3M YIIPABJIHHS PO3BUTKOM IIPOMUCIIOBOTO PETiOHY: iIHHOBALiMHI MigX0M.

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing mechanism for managing the development of an industrial region: an innovative approach.

PedepaT ykpaiHCbKOIO:

OG6’eKTOM OCTiIKEHHS € ITPOoLeC pO3POOKY Ta BIPOBAIKEHHS CTPATerii perioHaIbHOrO PO3BUTKY i3
3aCTOCYBaHHSIM MapKETHHTY Ta HOT0 iHHOBALIMHOI CKIafoBOi. [IpeIMeTOM AOCTII>)KEHHS € TEOPETUYHI,
METOJI0JIOTIYHi OCHOBY i METOIIY 1110 BUKOPUCTOBYIOTbCS Y I€P>KaBHOMY YyIIpaBiliHHi. MeTo1o focinHoi poboTy €
IOCJiIKeHHs], OOI PYHTYBaHHS i GOPMyBaHHS PEKOMEH 1ALl CTOCOBHO yIOCKOHAJIEHHSI CUCTEMU YIIPABJIiHHS
COLiaJIbHO-€KOHOMIYHMM PO3BUTKOM TEPUTOPIN 3 BUKOPUCTAHHAM iHCTPYMEHTAPIiI0 CTPATETIYHOTO IIJIaHyBaHHS.
Pesynbratu mocaigykeHHs: JOCIiIKeHO YMOBU BIIPOBAIPKEHHSI CTPATETrii perioHasIbHOrO PO3BUTKY Ha IEpiog, 10
2027 poky, ¢pakTopu BIJIMBY Ha peaisallilo BHYTPIlIHbOI NOJIITUKY AEP>KaBU Ta AEP>KaBHOI perioHaIbHOI IOJIITHKHY,
CTpaTEriyHmi pO3BUTOK HA PiBHI TEPUTOPiaIbHUX TPOMAJ, MiAXOOY 4O MOJEPHi3allii perioHiB, METOIU NEPKABHOTO
VIPaBIIiHHS; JOBELEHO HEOOXiAHICTh TPOBEeHHS aHai3y PiBHS KOHLIEHTpAallii JIaHLIIOKKIB CTBOPEHHS BAPTOCTI Ha
JaHiil TepuUTOPii AJ1 3'sICyBaHHS €KOHOMIYHUX [1I€PEIYMOB IiIBUIIEHHS KOHKYPEHTOCIIPOMOKHOCTI PETiOHY;
OOI'PYHTOBAHO OLiIbHICTh BUKOPUCTAHHS IPOIPAMHO-11iJIbOBOTO METOJY Y IepP’KaBHOMY YIIPaBJIiHHI ; BUBHAYEHO
II0 PO3BUTOK TEPUTOPil HEOOXiTHO PO3IJISIIATH K JUHAMIYHUI IIPOLIEC, IO MOBUHHUI UTH B HAIIPSMKY
CYCIIiJIBHOTO TIPOTPECY, i BUSIBJIATUCS B 301/IbLIIEHH] CYCIIiIbHOrO 6araTcTBa; CPOpMOBAHO peKOMeHallii CTOCOBHO
YAOCKOHAJIEHHS CUCTEMU YIIPABJIiHHS COLiaJIbHO-€KOHOMIYHUM PO3BUTKOM TEPUTOPIiN 3 BAKOPUCTAHHIM
iHCTpYMEHTapilo CTpaTeriYHoro iHAMKAaTMBHOrO I1anyBaHH4. Cdepa BUKOPUCTAHHS: 3anponoHoBaHi y HIP nigxonn
Ta OTPUMAaHi Pe3yJIbTaTU € MiAIPYHTSIM [J1s1 pO3pOOKM CTpaTerii pOpMyBaHHS Ta PO3BUTKY PETiOHIB Ta MOXYTb OyTH

BUKOPMCTAaHIi y HaBYaJILHOMY IIPOLECi ITPY BUKJIAHAHHI AUCIMILIIHYU « TepuTopiaibHA MapKETUHT».

Pedepar aHIJ1iHCBKOIO:

The object of the study is the process of developing and implementing a regional development strategy using
marketing and its innovative component. The subject of research is theoretical, methodological foundations and
methods used in public administration. The purpose of the research work is research, substantiation and the
formation of recommendations regarding the improvement of the system of managing the socio-economic
development of territories using strategic planning tools. Research results: The conditions for the implementation
of the regional development strategy for the period until 2027, influencing factors on the implementation of the
internal policy of the state and the state regional policy, strategic development at the level of territorial
communities, approaches to the modernization of regions, methods of state administration were studied; the
necessity of conducting an analysis of the level of concentration of value creation chains in this territory in order
to clarify the economic prerequisites for increasing the competitiveness of the region has been proven; the
expediency of using the program-target method in public administration is substantiated; it is determined that the
development of territories must be considered as a dynamic process that should go in the direction of social
progress and manifest itself in the increase of social wealth; recommendations were made regarding the
improvement of the management system of socio-economic development of territories using the tools of strategic
indicative planning. Scope of use: the approaches proposed in the GDR and the obtained results are the basis for
developing a strategy for the formation and development of regions and can be used in the educational process
when teaching the discipline "Territorial Marketing".
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