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Ha3sBa po6oTH yKpaiHCBHKOIO:

HaykoBo-meTonuyHi 3acagy BIIPOBAI KEHHS IHHOBALIMHUX TEXHOJIOTIN Y MAPKETUHTOBY HisSJIbHICTDb

Ha3sBa po6oTH aHIJIilICbKOIO:

Scientific and methodological principles of introduction of innovative technologies in marketing activity

Pedepar yKpaiHCBKOIO:

Lndposisalis CBiTy ! CKJIaIHi EKOHOMIUHi YMOBHU CY4aCHOT'O PO3BUTKY YKpaiHU BUMararTh HOBUX BAKEJIiB
opraHizanifiHO-eKOHOMIYHOI Iepe6yA0BY HisiIbHOCTI MiATIPUEMCTB 3 BpaXyBaHHIM CTaJIoi TeHIeHLii o0
3MillleHHSI N10JII0CiB 6i3HeC- KOMYHIKallill i B3aeMUH i3 ClloKMBayaMu y IHTepHeT-IIpoCTip. 3 orjsiy Ha 3a3HaueHe,
rpaMOTHE BUKOPUCTaHHS €(PEKTUBHUX iIHCTPYMEHTIB iHHOBAL[ITHUX TEXHOJIOTIM y MAapKETUHTOBIH [1isJIbBHOCTI Mae
CTaTH KaTaji3aTOpPOM iHHOBALiTHOTO PO3BUTKY MiJIIPUEMCTB. Y POOOTI PO3IJIIHYTO KOHLENTYaJIbHI OCHOBU Ta
NepeayMOBU PO3BUTKY iHHOBALIMHUX MapPKETMHIOBUX TEXHOJIOTIH; IPOAHaIi30BaHO METOM0JIOTIYHI OCHOBYU
BIIPOBA/IP)KEHHSI iIHHOBALIHUX TEXHOJIOTIN Y MapKETUHIOBY [isIJIbHICTb MiJIIPUEMCTB, Y T.4. OOIPYHTOBaHO
3aCTOCYBaHHS iHTEpPHET-MAPKETUHTY 1K OCHOBU Cy4aCHUX MapKETUHTOBMX KOMYHIKalliil, OCIIiI>KEHO
METOJIOJIOTIYHMI IHCTPYMEHTAapPil MAaPKETUHIOBUX IHHOBALIIMHUX TEXHOJIOT, BU3HAYEHO METOIMYHI MiAX0AU 0O
OlIiHIOBaHHS iHTErpOBAHOTO iIHTEPHET-MAPKETUHTY MiATIPUEMCTB; OOI'PYHTOBAaHO METOIOJIOTiYHi OCHOBU
(opMyBaHHS Ta peasidallii MexaHi3My BIIPOBAI>)KEHHSI iIHHOBALiIIHUX TEXHOJIOTiI Y MapKETUHIOBY [Iis/IbHICTh
MiAIPUEMCTB PUHKY TEJIEKOMYHIKALIMHUX NOCYT YKpaiHu. 3a pe3ybTaTaMu JOCiIKEHHS 3alIPOIIOHOBAHO
HayKOBO-METOJIMYHI 3aCaJy BIIPOBAI)KEHHS iHHOBALITHMX T€XHOJIOTIN Y MAPKETHUHIOBY JiSI/IbHICTD MiIIPUEMCTB

YKpaiHun.

Pedepar aHIJ1iHCBKOIO:

Digitalization of the world and the complex economic conditions of Ukraine&#39;s current development require
new levers for the organizational and economic restructuring of enterprises&#39; activities, taking into account
the steady trend towards the shift of business communication and consumer relationship poles into the Internet
space. Given the above, the competent use of effective tools of innovative technologies in marketing activities
should become a catalyst for the innovative development of enterprises. The paper examines the conceptual
foundations and prerequisites for the development of innovative marketing technologies; analyzes the
methodological foundations for the implementation of innovative technologies in the marketing activities of
enterprises, including the rationale for the use of Internet marketing as the basis of modern marketing
communications; explores the methodological tools of marketing innovative technologies; defines methodological
approaches to evaluating the integrated Internet marketing of enterprises; substantiates the methodological
foundations for the formation and implementation of a mechanism for the introduction of innovative technologies
in the marketing activities of enterprises in the telecommunications services market of Ukraine. Based on the
research results, scientific and methodological principles for the implementation of innovative technologies in the
marketing activities of Ukrainian enterprises are proposed.
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