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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Po3pobuTy cucTemy eKOHOMIUYHUX iHCTPYMEHTIB MapKETMHIOBOTO MEHEIXKMEHTY MiAIIPUEMCTB JIiCOBOI ramnysi

YKpaiHu.

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Developing the system of economic tools of marketing management for forestry enterprises of Ukraine.

Pedepar yKpaiHCBKOIO:

O6'eKT IOCIIPKEHHS - TpaHC(OPMaliiiHi IpoLecy YIPaBJliHHSA MAPKETUHIOBOIO [isi/IbHICTIO HA MiANPUEMCTBAX
JlicoBoi rasysi. MeTa mociigkeHHs - 3IilCHUTU TeOpeTUYHe OO PYHTYBaHHS €KOHOMIUHUX iHCTPYMEHTIB
MapKETHMHTOBOTO MEHEII)KMEHTY Ta ix MPaKTU4YHE BTIJIEHHS B CUCTEMI YIIPABJIiHHS MiJIIPUEMCTB JIiCOBOTO
roCrofiapCTBa B yMOBax EPEXO/y Ha PUHKOBI 3aCafy TOCNOAapIOBaHHS. MeTou NOCiIKEHHS ~ TEOPETUYHOIO
OCHOBOIO JOCJIiIKE€Hb CIYTyBajId TaKi METOAM SIK abCTparyBaHHsl, aHaji3y ! CHHTe3Y, iHOyKLil Ta AeyKLii,
dopmasizallii, a Tako>XX METOIM Ta MPUIOMU €KOHOMIYHOTO aHasi3y. 31iliCHEHO TeOpeTUYHE OIpalllOBaHHS
Cy4acHOi METOZ0JIOTIi Ta METOIUKYU TEOPETUYHUX NOCiI)KEHb OCHOBHUX €JIEMEHTIB MAapPKETUHIOBOTO
MEHeI)KMEHTY i IpOBeJIeHO aHaJi3 CyTHICHOTO 3MiCTy, eBOJIIOL] loro KoHNenuii. Po3pobsieHo miciio Ta nini nanoro
MEHePKMEHTY IiANpHUeMCTB JIiCOBOT0O rOCIIOIaPCTBA, 10 CIIPSIMOBAaHI Ha 3a6e311e4eHHs €KOJIOTiYHO
30a71aHCOBAHOr0 Ta €EKOHOMIYHO €(PEKTUBHOT'O PO3BUTKY MiJIIPUEMCTB B YMOBAaX PMHKOBOI €KOHOMIKHU.
[TinroroByseHO NPONO3ULil MOAO0 YOOCKOHAJIEHHS KOMILJIIEKCY MAPKETUHTY JIiCOTOCIIONAPChKUX MiATIPUEMCTB,
peastizallist SKoro 3a6€31e4yeThCs BilTIOBiTHUM KOMILJIEKCOM OpraHi3aliliHo-eKOHOMIYHUX iHCTpyMeHTiB. ['any3b

3aCTOCYBAHHA — JjicoBe roCriogapcCTBo.

Pedepar aHIJ1iHCBKOIO:

The object of investigation - transformational processes of marketing activity management in forestry industry
enterprises. The aim of the work - to make theoretical substantiation of marketing management economic
instruments and their practical implementation in the forestry industry management system in conditions of
transition to market principles. Methods of investigation - theoretical base of research were the following
methods: abstraction, analysis and synthesis, induction and deduction, formalization, methods and techniques of
economic analysis. Conducted theoretical study of modern methodology and techniques of theoretical studies of
the marketing management main elements, was done the analysis of the essential content, evolution of marketing
management concept. Elaborated mission and goals of marketing management of forestry enterprises, aimed on
ecologically balanced and economically-effective development of enterprises in conditions of market economics.
Prepared propositions on improvement the marketing forestry enterprises complex, realization of which is
provided by the permanent complex of organization-economic instruments. In order to improve the pricing
process were offered directions of acting mechanism reforming of untreated wood. Branch of application -
forestry.
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