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3akiHyeHHs eTamy: 11.2017
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I11. BizomocTi npo BuKoHaBus JIiP

TloBHe HaliMeHYBaHHS IOPHIAHYHOI 0coou (a6o ITIB PpizuuHO0i 0c06H): TepHONiNBCHKNIA

HalliOHAJIbHUY €KOHOMIYHMI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:
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V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHYBaHHS IOPHUAUYHOI 0coou (a0o ITIB ¢izumuHoi 0c06H): Diznuna ocoba -

nignpuemens XXmyn Muxaiio Iletposuy

Kog, 3a EIPIIOY: 2086705450
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VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa pjist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW OpraHizauiero (Opranamu MiclieBoi pau,

dboHIoM, acorijailieo, KOHIIEPHOM TOIIIO)

Hanpsam ¢inaHcyBaHHS: 2.7 - iHme
I>kepesia piHaHCYBaHHS

7722 - KOWTH MiZIIPUEMCTB, YCTaHOB, OpraHi3anii YKpaiHu
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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MetonnuHi 3acagy pO3BUTKY KOMIIAHIN MEPEKEBOTO MapPKETUHTY

Ha3sBa po6oTH aHIJIilICbKOIO:

Methodological principles of development of network marketing companies

PedepaT ykpaiHCbKOIO:

OG6’eKT mocifizKeHHs - nmpolec (pOpMyBaHHS iHTErpOBaHMX MapKETUHIOBUX KOMYHiKallill B ymMoBax riobasisauii
6i3Hecy. MeTo10 HayKOBO-IOCiJHOI POGOTH € PO3BUTOK TEOPETUYHUX KOHLEMLil1 (POPMYBaHHS iHTErPOBAHUX
MapKeTHMHTOBUX KOMYHIKallill KOMIIaHiil Mepe>XeBOro MapKeTUHTIY Ta BUPOOJIEHHS Ha 11ill OCHOBI NPaKTUYHUX
pEeKOMEHALIN IOA0 HAIIPAMIB iX yIOCKOHAJIEHHA. MeToAM NOCIiI)KEHHS: JIOTIYHNN aHaJli3 Ta CUHTE3, IHAYKLid Ta
IenyKuis, rpadiyHui, pO3paxyHKOBUHN, CUCTEMHUI METO]I, IPOTHO3YBaHHS, JIOTIKO-/AiaIeKTUYHNM METO]], Tli3HaHHS.
Inpopmarnitiny 6a3y nocinKeHHs CKaay rpaLi 3apyoiKHUX Ta BITYN3HSIHUX BUEHUX, [I0JIOKEHHS Mi)KHAPOHOIO I
YKPaiHChKOTO 3aKOHOABCTBA, OQilliflHAa CTAaTUCTUKA, PE3YJIbTATH AOCJIIIPKEHb i aHAIITUYHI nyo6Jikari
crieniasizoBaHMX MI>KHAPOJHUX Ta YKPAiHCbKUX KOMIIaHil B rajyysi NpsiMOro Npojaxy Ta MapKeTUHIOBUX
KomyHikanin (BcecsitHpoi depmepariii aconianiii npssmoro npopaxy, YkpaiHcbkoi acoriarii mpsiMoro npopaxy,
Ykpaincekoi aconjianii MmapkeTuHry, Mi>kHapoJIHOI CiTKU pekylaMHUuX areHuiil Zenith Optimedia, Bceykpaincbkoi
peksaMHoi areHuii, jocnigHunbkux Komnatint eMarketer, GfK, Nielsen), odilifiHi caiiTy HU3KY TPOBiTHUX
MDKHapOJHUX Ta YKPAiHChKUX KOMIIaHill MEPEXXEeBOro MapKeTUHTIY, iHpopMalliliHi jaHi Mepexi iHTepHer, naHi
ONIMTYBaHb, IHTEPB'I0 Ta eKCIIEPUMEHTIB, 3ibpaHi B rpo1eci nocigkeHHs. HaykoBa HOBU3HA OTPUMaHUX
PEe3YJIbTaTiB MOJISITa€ Y PO3BUTKY TEOPETUYHUX I10JI0KEHb (POPMYBAHHS iHTEIPOBAaHUX MapPKETHMHIOBUX KOMYHIKalill
r7106a71bHUX KOMIIAHIl MEPEXXeBOro MapKeTUHTY Ta BUPOOJIEHHI Ha 11ill OCHOBI MTPaKTUYHUX PEKOMEHT ALl 010
HanpsMiB iX BIOCKOHAJIEHHS, 30KpeMa i B YKpaini. CTyniHb BIPOBAJKE€HHS — HA PiBHi pO3POOKU: IPAKTUYHI

IIPOIO3ULil Ta METOIUYHI PEKOMEH ALl 010 TOKPaleHHS! KOMYHIKAaTUBHOI ITOJIITUKY KOMIIaHii «Amway».

Pedepar aHIJ1iHCBKOIO:

The object of research is the process of formation of integrated marketing communications in the conditions of
globalization of business. The purpose of research work is the development of theoretical concepts of the
formation of integrated marketing communications companies network marketing and the development of
practical guidance on how to improve them. Methods of research: logical analysis and synthesis, induction and
deduction, graphical, computational, systematic method, forecasting, logical-dialectical method of cognition. The
information base of the research included the work of foreign and domestic scientists, the provisions of
international and Ukrainian legislation, official statistics, research results and analytical publications of specialized
international and Ukrainian companies in the field of direct sales and marketing communications (World
Federation of Direct Sales Associations, Ukrainian Association of Direct Sales, Ukrainian Association marketing,
international network of advertising agencies Zenith Optimedia, Ukrainian advertising agency, research companies
eMarke ter, GfK, Nielsen), the official sites of a number of leading international and Ukrainian network marketing
companies, Internet data, interviews, and experiments collected in the research process. The scientific novelty of
the obtained results consists in the development of theoretical positions for the formation of integrated marketing
communications of global network marketing companies and the development of practical guidelines on how to
improve them, in particular in Ukraine. The degree of implementation - at the level of development: practical
proposals and methodological recommendations for improving the communication policy of the company
"Amway".

Inpexc YIK: 339.187; 339.13; 339.146; 658.8, 658.8

Koau TemaTuyHHX PYyOpPHK: 06.81.55
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Haszsa HTII ykpaiHCBKOIO: [IpakTyHi nponosuuii Ta METOAMYHI PEKOMEH ALl OO0 MOKPAIEeHHS

KOMYHIKaTUBHOI IOJIITUKY KOMIIaHil "Amway".

Ha3zpa HTII aHrsiicbKOI0: Practical suggestions and guidelines to improve communication policy of

"Amway".

HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpHMaHi P€3YJIbTAaTH: METONUYHI pEKOMEHJalLii

l'asy3p 3acTOCYBaHHS: M 72 HayKoBi JOCIIIKEHHS Ta PO3POOKU
PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: V npoueci pocripkeHHs nmornu6ieHo npakTUky GOPMyBaHHS MapKETUHIOBUX KOMHIKALLjit
KOMIIaHiSIMY MEPEKEBOr0 MaPKETHUHTY, IIPOBENEHO aHaJIi3 AislJIbHOCTI KOMIIaHI MEPEKEBOrO0 MApKETHHIY B YKpaiHi
Ta 3/1iiCHEHO OLiHKY ()OPMYyBaHHS HUMU iHTETPOBAaHNUX MAapPKETMHIOBUX KOMYHIKallill, BLOCKOHAJI€HO MapKETHUHOBI
KOMYHiKalji AisisIbHOCTI KOMIIaHill MepeskeBoro MapKeTHUHTY, po3po06JieHi IPakTUYHI IPOIo3Ullii Ta MEeTOUYHi

peKoMeHalil om0 MTOKPALIeHH KOMYHIKaTUBHOI MTOJIITUKYU KOMIIaHii "Amway".
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