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Xap4yOoBOi IPOMUCIIOBOCTI B yMOBAX I7100ali3aliliHuX IIPOLIECB.

Pedepar aHIJIiHCBKOIO:

Scientific research work report: 97 pages, 1 part, 9 tables, 6 figures, 85 references. MARKETING TOOLS,
COMPETITIVENESS OF ENTERPRISES, COMPETITIVE ADVANTAGES, COMPETITIVE ENVIRONMENT,
MANAGEMENT, CONSUMER BEHAVIOR, SALES MANAGEMENT, PROMOTION, CRISIS MARKETING
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and the formation of its competitive advantages, management of consumer behavior of the enterprise on the
Internet, customer relationship management; management of consumer loyalty to the goods of enterprises at
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