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II. Etran BukoHnauus JiP

Homep eramny: 1

Ha3sBa eramny: JlocnimkeHHs e(eKTUBHOCTI MapKeTUHIOBOI [is/IbHOCTI MiANPHEMCTBA.
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Bupz 3BiTHOTO AOKYMEHTA: OCTaTOYHUM 3BIT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMeHYBaHHS IOPHUAUYHOI 0co0H (200 ITIB ¢i3myHOi 0CO0H): XapKiBChKUii fepKaBHMI

yHiBEpCUTET Xap4yyBaHHs Ta TOPTiBJIi

Kopg 3a €IPIIOY: 01566330

Micue3HaxoaKeHHS:
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V. BimomocrTi npo 3amoBHHKa [IiP

TloBHe HaliMeHyBaHHs IOPHAHYHOI 0ocoou (a6o ITIB ¢pizuyroi 0co6H): TOB "Titoc"
Koz 3a €JIPIIOY: 30289034

Micue3HaxoOKeHHS: , M. XapkiB, XapKiBCcbKuii p-H., XapKiBchbka 0671., 61001, Ykpaina
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InenTudikarop ROR: He zacrocosyerscs
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VI. II>kepeJia, HanpsiMHu Ta oocsiru piHaHcyBaHHs [IiP

IlincraBa ojist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW opraHizaiieto (Opranamu MiclieBoi paju,

doHIIOM, acoLialie, KOHLEPHOM TOLIO)

Hanpsam ¢inaHCcyBaHHS: 2.2 - npukiajHi 4OCTIIKEHHS | pO3pO6KM
Ixepesa ¢piHaHCYBaHHS

7704 - Bj1aCHi KOIITH, KOLITH MiANIPHEMCTB, YCTaHOB, OpraHisaiiii, ¢pizu4yHoi 0co0H Ha

BHKOHAHHS iHiIliaTHBHHUX POOIT

dakTuyHui 06car ¢piHaHCYBaHHS (THC. IPH.): 3.5




VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Ouinka e(peKTUBHOCTi MApPKETUHIOBOI JIisSJIbHOCTI MiJIIPUEMCTBA

Ha3sBa po6oTH aHIJIilICbKOIO:

Determination of the effectiveness of marketing activities of the enterprise

PedepaT ykpaiHCbKOIO:

O6'eKTOM JOCIIiIKEHHS HayKOBO-IOCJIiIHOI pOOOTH € MigIIPUEMCTBO 3 HaJJaHHS TeJIEKOMYyHiIKal[iHUX IOCJIyT. MeTa
IOCJIiIKeHHS - TIPOaHai3yBaTH e(eKTUBHICTh MaPKETUHIOBOI AisJIbHOCTI MifIPUEMCTBA, BUSBUTYU YMHHUKY, 10 HA
Hei BIJIMBAIOTh, 3alIPOIIOHYBATH 3aX0 Y 3 MifBULLIeHHS e(EeKTUBHOCTI MApKETUHIOBOI Jisi/IbHOCTI MiATIpUeMCTBA.
Metonu nocmimKeHHs - CUCTEMHU | KOMITJIEKCHUH MiAXif, aHaMiTUYHNI, MapKETUHTOBI OCiKeHHS (aHai3
IOKYMEHTIB, CIOCTEPEXEHHS, €EKCIIEPTHI OLIiHKM, OIIMTYBAaHHS), METO/, TOPiBHSIHD. Y3araJbHEHO TEOPETUYHI
aCIleKTH OLiHKU Ta aHasi3y e(peKTUBHOCTI MapKeTHUHIOBOI AisJIbHOCTI, CHCTEMAaTHU30BaHO MeTOAMU ii IpoBeneHHSI.
HapaHo pesysbTaTi OL[iHKM MapKETUHIOBOI JislJIbHOCTI MiANPUEMCTBA, 3aIIPOIIOHOBAHO METOAMYHI PEKOMEHJALI 3
IIPOBEMIEHHS OLiHKM MapKETHMHTOBO] TisIbHOCTI MigIPUEMCTBA, BU3HAYEHO MIJISIXY MiABUIIEHHS ii € peKTUBHOCTI.
Po3BuHYTO KaTeropiaabHUiI anapar, Haby/11 MOJAJIbIIOrO PO3BUTKY TEOPETUYHI Ta MPAKTUYHI aCIIeKTU

IOCTimKeHHS e(PeKTUBHOCTI MaPKETUHTOBO] MisJIbHOCTI MiIIPUEMCTBA.

Pedepar aHIJ1iHCBKOIO:

The object of the is an enterprise which aim is to provide telecommunication services. The purpose of the work is
to analyze the effectiveness of marketing activity of the company, to identify factors, which affect it? To propose
measures to increase the effectiveness of marketing activity of the company. The methods of research are
systematic and comprehensive approaches analytical, marketing analysis (analysis of documents, observations,
peer reviews, interviews), method of comparisons. Theoretical aspects of assessment and analysis of the
effectiveness of marketing activities are generalized,systematized methods of its implementation. The results of
the evaluation of marketing activity of the company are given, the guidelines for the evaluation of marketing
activity of the company are proposed, the ways of improving of its performance are defined. Categorical structure
is developed, theoretical and practical aspects of research of the effectiveness of marketing activity of the
company get the further developmed.
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