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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

P03BUTOK MapKeTUHTY B yMOBax iHpopmaTu3sallii CycIisbCcTBa

Ha3sBa po6oTH aHIJIilICbKOIO:

Development of marketing in the conditions of informatization of society

PedepaT ykpaiHCbKOIO:

Y Meskax HayKOBO-IO0CJIiIHOI poOOTH 6YJI0 peasi3oBaHO KOMILIEKC 3aBAaHb, CIIPSIMOBAHNX HA TEOPETUKO-
METO/I0JIOTiYHe OOIPYHTYBAHHS TpaHCPOpMallil MApKETUHTY B yMOBAaX TOTaJbHOI iHpopmaTU3allii cycninbCTBa.
[TpoBeneHo aHasi3 CyTHOCTI LX(PPOBOro MapKEeTUHTY, LOCJIiI>KEHO IT0BeiHKOBI 3MiHM CIIOKMBayYiB I1if, BIJIUBOM Big
Data Ta po3po6J1eHO KOHLENTYyalbHi 3acaiy afanTalii kjacuuyHux mogenei (4P) no nudposux peasniit (4C/7C).
[To6ynoBaHO clieHapHi MOJesli pO3BUTKY 6i3HeCY 3ay1eXKHO Bifl IJIMOMHY BIIPOBAIKEHHS iIHCTPYMEHTIB aBTOMaTU3alLii
Ta aHaiTuKu. HaykoBa LiHHICTb pe3yJbTartiB roJsidrae y ¢opMyBaHHI iHTErpoBaHOi MoZesIi, 1110 BIiepiie KOMIIJIEKCHO
OXOILIIOE BILIMB iH(opMaTu3alii Ha cTpaTeriyHy CTiMKiCTb IiAnpreMcTB. [JoBeZieHo, 1110 piBeHb LUQPPOBOi 3pisocTi
oprasisatii kopeJtoe 3 ii 31aTHICTIO 0 BUAKOTO BiITHOBJIEHHS Ta MaciiTabyBaHHs. [IpakTU4Ha LiHHICTE pOOOTH
I0JISITa€ Y PO3PO6Ii KOHKPETHUX METOANYHNX PEKOMEHIAN IJIs: ® MiANPUEMCTB — LI0J0 ONTHUMI3alii O10KeTiB
4yepe3 BUKOPUCTAHHS NIPEJUKTUBHOI aHAJIITUKYU Ta OMHIKAHAJILHUX CTPATETiH; ® OCBITHIX YCTaHOB — J1JIS1 OHOBJIEHHS
IIporpam nigrotoBku ¢axisLis 3 Digital-MapKeTUHTIY; ® CYCIiIbCTBA — Yepe3 MiJBUIIEHHS IIPO30POCTi PUHKOBUX
KOMYHIKaIi¥l Ta 3aXKCT [IPUBATHOCTI IaHUX CIIOKMBaYiB. BcTaHOB/IEHO, 1[0 HAMGINBIT eEKTUBHUMU
iHcTpyMmeHTaMu B ymoBax iHpopmaTuzauii € SEO, aBromaTtnzosani CRM-margopmu, Al-pimieHHs Ta cucTeMu
Web-aHaniTuku. PekoMeH0BaHO BIIPOBAPKEHHSI HalliOHa/IbHOI iHppacTpyKTypy L@ POBOi NiITPUMKHU Oi3HECY Ta

AKTVBHE BUKOPUCTAaHHS TEXHOJIOTI! ITYYHOrO IHTEJIEKTY [AJ1 IPUMHSTTS YIPABIiHCbKUX PIillIEHb.

Pedepar aHIJIiHCBKOIO:

Within the framework of the scientific research, a set of tasks aimed at the theoretical and methodological
substantiation of marketing transformation in the conditions of total informatization of society was implemented.
The essence of digital marketing was analyzed, consumer behavioral changes under the influence of Big Data were
studied, and conceptual foundations for adapting classical models (4P) to digital realities (4C/7C) were developed.
Scenario models of business development were built depending on the depth of implementation of automation and
analytics tools. The scientific value of the results lies in the formation of an integrated model that for the first time
comprehensively covers the impact of informatization on the strategic resilience of enterprises. It is proved that
the level of digital maturity of an organization correlates with its ability to quickly recover and scale. The practical
value of the work lies in the development of specific methodological recommendations for: * enterprises —
regarding budget optimization through the use of predictive analytics and omnichannel strategies; * educational
institutions — for updating training programs for Digital Marketing specialists; * society — by increasing the
transparency of market communications and protecting consumer data privacy. It has been established that the
most effective tools in the conditions of informatization are SEO, automated CRM platforms, Al solutions, and Web
analytics systems. The implementation of a national infrastructure for digital business support and the active use
of artificial intelligence technologies for making managerial decisions are recommended.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Hazsa HTII ykpaiHCBKOIO: KoHuenTyapHa MOJETb Ta METOAMYHI PEKOMEH/ALT 00 CTPATEri4HOTO
PO3BUTKY MapKeTUHTY B yMOBax iH(popmaTusalii cycnisbcTBa Ta 1MdpoBoi TpaHchopmaliii 6i3Hecy. b. Hazsa HTII

aHTJiNChKOI0» 110 200 3HaKiB.

Hazpa HTII anriiicbKo10: Conceptual model and methodological recommendations for strategic marketing

development in the context of society's informatization and digital business transformation.
HTII, sixky nepen6ayasiocsi CTBOPHUTH: CTBOPEHO

IIpuunHnu, yepe3s saki HTII He 6ysi0 cTBOpeHO:

OTpnmaHi PE€3yJIbTAaTH: MeToANYHI OKYMEHTH, AHAJIITUYHI MaTepiaan

l'asy3s 3acTocyBaHHs: Chepa MapKETHHIOBUX IIOCIIYT, €IeKTPOHHA KOMEPLIisi, CTPAaTeriYHuii MEHEePKMEHT,

IT-cexTop, a TaKO>X OCBITHS [IisSITIbHICTh 3aK/a/iB BUIIOi OCBITM €KOHOMiYHOTO Mpodisio.
PeectpanifiHuii HOMep KapTKH TEXHOJIOTIi:

Omnuc HTII: IMpoapyxkuis Bkitoyae inTerpoBany Mopesb TpaHcdhopmaliii MapKeTUHIOBUX CTPATETIit, 1110 6a3yeThC

Ha BUKOPMCTaHHI iHCTpyMeHTIB Big Data, Web-anasniTuku Ta MapkeTrHHIoBoi aBTomarusalii. PospobsieHo anroputm
nepexojly Bif TpaauLiliHUX KOMYHIKalliil O OMHIKaHaJIbHAX CUCTEM, 10 3a0e311e4yl0Th 6e3MepepBHUN KIIiEHTCbKUI
nmocsif (Customer Experience). MicTuTh METOAMYHI BKa3iBKU IOJ0 BIPOBAIKEHHS IPEIUKTUBHUX MOJEJEN OLiHKN

ePeKTUBHOCTI PEKJIaMHUX KaMIIaHil Ta onTumizaii 610/;5keTyBaHHS B 1U(POBOMY CEPEOBUIL.

ConiannbHO-eKOHOMIYHA crpsimoBaHicTh HTII: 3a6esneuenns npomMucioBoCTi un HaCeIEHHS HOBUM

BUJIOM iHpOPMaLiiHO-KOMYHIKaLiTHUX MOCIIYT
BnyiuB HTII Ha moBKiJjjis:
BnpoBanykenHss HTII: Boposamxeno
IIpakTHyHa peasnisanis HTII
ITouaTok eramy: 07.2023
3aKkiHYeHHs eTamy: 12.2025
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3aKJIa Y BUILOI OCBITY, OPraHU OE€PKAaBHOT'O YIIPABJIiHHSL
IlepcrieKTHBHI PUHKH: PUHOK MAPKETVHIOBUX Ta KOHCAIITUHIOBMX TOCIYT YKpainu Ta €C, OCBiTHIil CEKTO.
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