O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0217U002258
Jep>kaBHUH peecTpaniliHuI HOMeP: 0116U006359
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpaunii: 31-01-2017

II. Etran BukoHnauus JiP

Homep eramny: 1

Ha3sBa eramny: CoujianpHo-eKOHOMIYHI HOCTIIKeHHs pi3HUX cdep AisIbHOCTI
IToyaTok eramy: 05.2016

3akiHuyeHHs eTamy: 12.2016

Bupz 3BiTHOTO AOKYMEHTA: [IpOMIXKHUIA 3BiT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMeHYBaHHS IOPHUAUYHOI 0coou (a00 ITIB ¢izmyHOi 0c00H): CymcbKuil nepkaBHUIL

yHiBEpCcUTET

Kopg 3a €IPIIOY: 05408289

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu
Inentudikarop ROR: He zacrocosyerbcs

Po3mip opranisamii:

Tenedon: (0542)33-41-08, (0542) 33-40-49

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHyBaHHS IOPHIHYHOI 0coou (a6o ITIB ¢izuuyHO0i 0c00H): CymchKuii nepkaBHMIA

yHiBEpCUTET

Kog, 3a €EIIPTIOY: 05408289

Micue3Haxoa>KeHHS: By Pumcbkoro-Kopcakosa 2, M. Cymu, Cymcbkuii p-H., Cymcbka 0671, 40007, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

Poamip opranisanii:

Tenedon: 380542334058

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa gis IIPOBEOECHHSI HiP: 43 - pnacua ininjiatusa (Km0 poboTa BUKOHYETHCS 3 BJIACHOI iHiljiaTHBU 32

KOLITU BUKOHaBIA HJIP a60 6€3K0ITOBHO)

Hampsam (l)iHchyBaHHﬂ: 2.1 - pyHIaMeHTabHI JOCIIIPKEHHS
I>kepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroBip MPO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

3acTocyBaHHSI MapKETHHIY Ta iHHOBAaTUKY Y Pi3HUX cdepax [isyIbHOCTI

Ha3sBa po6oTH aHIJIilICbKOIO:

Application of marketing and innovation in various fields

Pedepar yKpaiHCBKOIO:

O6'eKT DOCIIKEHHS - CTAaH MAPKETUHIOBOTO CEPENIOBUILA CY0'€KTIiB Pi3HUX Ccep eKOHOMIYHOI AislTIbHOCTI B
YMOBax iHHOBAIilTHOTO PO3BUTKY. MeTa po60TH - pO3pO6JIEHHS i HAYKOBE OOI'PYHTYBaHHS TEOPETUKO-
METOJI0JIOTIYHMX Ta METOJAUYHUX OCHOB JIOCJIIKEHHS Pi3HUX cPep MAPKETUHIY B YMOBaxX iHHOBAL[iTHOTO PO3BUTKY.
Metonu nocigKeHHs - 3araJIbHOHAYKOBI i crieliaibHi METOAM HAYKOBOTO Mi3HAHHS, CUCTEMHUM MIIXiH,
THOCEOJIOTIYHUI aHali3, PyHIaMeHTabHi I0JIOKEHHS CY4aCHUX €KOHOMIYHUX TeOPpiil, CydyacHi KOHL e
VIPaBJIiHHS Ta IHHOBAaTUKHU, METO]], JIOTIYHOTO y3arajbHeHHs!, CHCTEMHO-CTPYKTYPHUI aHai3, pakKTOPHUI aHai3,
METOJM HeYiTKOI JIOTiK1, METO/IM eKCIIePTHUX OLiHOK. JlocimkeHo TeHenii B HeTpaauliiHux chepax
MAapKETUHTOBOI [isIIbHOCTI B YMOBaxX iHHOBALITHOTO PO3BUTKY: Oip>KOBIll TOPTiBJli, BEHUYPHIl NisJIbHOCTI, YIAKOBL],
TypU3My TOI0. JIOBEZI€HO, 110 32 AOMOMOrOI0 IHTepHEeT-TOPriBIi 6ip>Ki pi3KO MiABUILYIOTh CBill IOTEHIIial B yMOBax
3aJIy4€HHS IPUBATHUX iHBECTOPIB Ta IIOCTYIIOBOIO BUXOBAaHHS TaK 3BaHOTO BJIACHOTO iHBECTOPa. BukoHaHO
TEOPETUKO-METO0JIOTiYHE OOIPYHTYBAHHS CUCTEMU METOIiB Ta iIHCTPYMEHTIB OpraHi3aliiHO-€KOHOMIYHOTO
yIIpaBJIiHHS iIHHOBALIHMM PO3BUTKOM MapKeTUHTY. JlociifkeHo iHppacTpyKTypy BEHYyPHOI [isiIbHOCTI B YKpaiHi.
Buokpemneno 10 ocHOBHUX I1pobiieM 6ipKoBoro puHKy YKpainu. [IpoBeneHo kiactepusallifo obsacTeil YKpaiHu B
po3pi3i iHHOBaLIIHO aKTMBHUX [IPOMUCJIOBUX NiAnpueMcTB. CPOpMOBaHO HM3KY HEBIAKIAAHUX COLiaIbHO-
€KOHOMIYHMX Ta TPAaBOBUX 3aBJIaHb, SIKi IOTPiOHO BUPIMIUTU IJ1s1 PO3BUTKY CiJIbCHKOTO 3€JIEHOTO TYPU3MY B YKpaiHi.
TeopeTnyHi MOJIOKEHHS 3BITYy LOBEEHI 4O PiBHS KOHKPETHUX METOIUK. Pe3ysbTaTy JOCIIIKEHHS MOXYTh
BHUKOPHCTOBYBAaTUCh y IPAKTUYHill MApKETHHIOBIl Ta iHHOBaLiliHil pisyibHOCTI. Cdepa (rany3b) BAKOPUCTAHHS:

€KOHOMiIKa Ta yIpaBJliHHA MiAIIPUEMCTBAMMU.

Pedepar aHIJIiHCBKOIO:

The object of study - the state marketing environment of various spheres of economic activity in terms of
innovation. Purpose - development and scientific substantiation of theoretical and methodological bases and
methodical study of various marketing in terms of innovation. Methods - general and special methods of scientific
knowledge, systematic approach, epistemological analysis, fundamental assumptions of modern economic
theories, modern management concepts and innovation, logic synthesis method, system-structural analysis, factor
analysis, fuzzy logic methods, methods of expert estimates. The tendencies in non-traditional areas of marketing
activity in terms of innovation, stock trading, venture capital activities, packaging, tourism and others. It is proved
that using online trading exchange dramatically increases its potential in terms of attracting private investors and
so-called progressive education of its own investors. Completed theoretical and methodological substantiation of
system methods and tools of organizational and economic development of innovative marketing. Researched
infrastructure venture in Ukraine. 10 thesis there is determined the main problems of exchange market of Ukraine.
A clustering regions of Ukraine in terms of innovation active enterprises. Formed a number of urgent socio-
economic and legal problems to be solved for the development of green tourism in Ukraine. The theoretical report
brought to the level of specific techniques. Results of the study can be used in practical marketing and innovation.
Sphere (area) Frequency: economics and business management.

Inpekc YK: 339.13(100), 339.13.021:658.8
Koau TemaTHYHHUX PYOPHK: 72.25

KepiBHHUKH po6OTH



BiacHe IlIpizBue Im'sa I1o-6aTbKOBI:Teneros Onekcanzup CepriiioBuy
HaykoBHH CTyIiHb:

BueHe 3BaHHS:

InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:

VIII. HaykoBa (HayKoBO-TexHiYHa) npoayKuis (HTII)

Haspa HTII pra'l'HCbKOIOZ MeTtonuyHe 3a6e3nedeHHs (KOMILIEKC METOIMK i peKoMeHAallilt) JOCTiIKeHHs

MapKeTUHTY B pi3HUX cdepax [isyIbHOCTI B yMOBax iHHOBALITHOTO PO3BUTKY

Hazpa HTII aHrsiicbKoI0: Methodical providing (complex techniques and recommendations) marketing

research in various fields in terms of innovation

HTII, sixy nepezn6ayasiocsi CTBOPUTH:
IIpuunnu, yepe3s aki HTII He Gysi0 cTBOpeHoO:
OTpmvxaHi PE3YyJIbTAaTH: METOAMYHA IOKyMEHTAallisl
l'anmy3b 3acTocyBaHHs: 20.1, 20.3, 28.1
PeecTtpaniliHuil HOMep KapTKH TE€XHOJIOTii:

Omnuc HTII: Bupimenus dbyngamenranpHoi 3a1a4i m0/10 HAYKOBOrO OGIPYHTYBAHHS i PO3POGKM METOOIOTIYHUX i
TEOPETUKO-METOIUYHUX OCHOB JOCJIJIKEHHSI MAPKETUHTY Pi3HUX cdep AisIbHOCTI B yMOBaX iHHOBaLiiHOTO

PO3BUTKY

ConiaibHO-€eKOHOMIYHA cnpsamoBaHicTe HTII:

BnyiuB HTII Ha moBKiJjjs:

BnpoBanykenHss HTII: Boposamxeno

ITpakTuyHa peasnizanis HTTI
IToyaToK eramy: 2016 pik
3aKiHYeHHs eTamy:

Crnio>KuBavi NPOAYKILii: [Ipomucsiosi ninnpuemcrsa

IlepcrieKTHBHI PUHKH: Vkpainu

XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IToTpiOHUI 00CAT iHBECTHILiH, THUC. TPH.:
IIpaBa, 10 HaJAIOTHCS iHBECTOPY IIiCJIs 3aBeplIeHHs POOOTH:
HasaBHicTb Oi3Hec-1JIaHYy:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI:
IloTeH1iaIbHUE 0OCAT IIPOJASKY, THC. TPH..
OuikyBaHHI TepMiH OKYIHOCTi (pPOKiB):

JopaTtkoBa iHdpopmauist:
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