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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS MApKETHMHIOBOI KOMYHIKaLiliHOI TOJIITUKY [IPOMUCJIOBOTO MiJIIPUEMCTBA

Ha3sBa po6oTH aHIJIilICbKOIO:

Formation of marketing communication policy of an industrial enterprise

PedepaT ykpaiHCbKOIO:

KomyHikariii € BaXX/IMBOIO CKJIaJIOBOIO €(EKTUBHOTO (PYHKLIOHYBAaHHS OYIb SIKOTO MigIIPUEMCTBA. [y Cy4yacHUX
MiANpueEMCTBAX, 30KpeMa IIPOMHUCIOBOTO KOMILJIEKCY, KOMYHIKallisl BKe JaBHO IepecTaa 6yTH MPOCTO CIIOCOO0M
nepepasaHHs iHpopMaliii, a cTasa OfHUM i3 BaKJIMBUX iHCTPYMEHTIB YIIPaBJIiHHS AiJIOBUMHU BiTHOCMHAMU.
®opmyBaHHS ePEKTUBHOI CUCTEMY KOMYHIKalliil AJ1s1 3a06e3MeYeHHs] IPOAaxKy NPOAYyKLii B yMOBax riobaisarii
PUHKIB i 3HaYHOTO IIOCUJIEHHA KOHKYPEHIIii CTae OJHi€I0 3 BUPillaJbHUX YMOB PMHKOBOTO YCIIiXY MiAIPUEMCTB.
[TpoTe HEeJoOCTAaTHS TEOPETUYHA | METOMYHA PO3POOJIEHICTh NAaHOI IPOOIeMaTUKH, il aKTyasIbHICTb i 3pocTaioya
IIpakTUYHAa 3HAYYLIiCTh 3yMOBUJIM BUOIp METH Ta OCHOBHUX HaIpPsIMiB JOCIiIpKEHHS. MEeTOI0 JOCIi)KEHHS €
PO3pOOKa MPaKTUYHUX PEKOMEH AL MoA0 (POPMYBaHHSI MAPKETUHTOBOI KOMYHIKALIIHOI IIOJIITUKA TPOMUCIIOBOTO
HiANpUeEMCTBA HA OCHOBI OOI'PYHTYBAaHHS TEOPETUKO-METOJUYHUX [TOJI0OXKEHD i 3aTIPONOHYBAaHHSI IPAKTUYHUX
3aX0/1iB 3 BUKOPUCTaHHIM I1(POBUX TEXHOJIOTIN. O6'eKT JOCHiIKEHHS — Npouec pOpMyBaHHS MapKETHUHIOBO]
KOMYHIKaLi1HOI IIOJIiTUKK HianpueMcTsa. [IpeIMeT JOCIiIKeHHS — TEOPETUKO-METONUYHI Ta IPAKTUYHI aCIIEKTH
(opMyBaHHSI MapKETUHIOBOI KOMYHIKaIil1HOI OJIITUKYA IPOMHUCJIOBOTO MigMpUeMCTBA. [IpakTUYHA LiHHICTb PO6OTH
IoJIsirae B OGIPYHTYBaHHI peKoMeHaaliil 3 popMyBaHHS MapKeTUHIOBOI KOMYHIKALiFTHOI O/ TUKY MiAIIPUEMCTBA
Ta po3po0OKa 3axoiB 3 ii peasisalii 32 paxyHOK BUKOPUCTAHHS Cy4acCHUX LU(PPOBUX TEXHOJIOTIH, 110 IOTEHILiIHO
IO3BOJIUTH MOKPALIUTU IMiMIK, IIBUIIUTY PiBEHD BIII3HABAHOCTi, KOHKYPEHTOCIIPOMOSKHICTD IiZIIPUEMCTBA, Ta

IpUOYTKOBICTb OT0 IisI/IbHOCTI.

Pedepar aHI1iliCbKOIO:

Communications are an important component of the effective functioning of any enterprise. For modern
enterprises, in particular the industrial complex, communication has long ceased to be just a way of transmitting
information, but it has become one of the important tools for managing business relations. The formation of an
effective communication system to ensure the sale of products in the conditions of globalization of markets and a
significant increase in competition becomes one of the decisive conditions for the market success of enterprises.
However, insufficient theoretical and methodical development of this issue, its relevance and growing practical
significance determined the choice of the goal and main directions of research. The purpose of the study is to
develop practical recommendations for the formation of the marketing communication policy of an industrial
enterprise based on the justification of theoretical and methodological provisions and offer practical measures
using digital technologies. The object of research is the process of forming the company's marketing
communication policy. The subject of the research is the theoretical, methodological and practical aspects of the
formation of the marketing communication policy of an industrial enterprise. The practical value of the work
consists in substantiating recommendations for the formation of the company's marketing communication policy
and developing measures for its implementation through the use of modern digital technologies, which will
potentially improve the image, increase the level of recognition, the competitiveness of the company, and the
profitability of its activities.
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