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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

CyyacHi npo6yemMyu MapKeTHUHIy Ha aBTOMOO1IbBHOMY TPaHCIIOPTi

Ha3sBa po6oTH aHIJIilICbKOIO:

Modern marketing problems of automotive transportation

PedepaT ykpaiHCbKOIO:

3Bit npo HJIP: ¢.211, 30 puc., 24 Tab., 73 pxepesn. O6'eKT JOCTiI)KEHHS - ITPOLieC OpraHizaliliHo-eKOHOMIYHOTO
3a0e31e4eHHs] MApKETUHIy BAHTaKHUX aBTOTPAHCIIOPTHUX MiATIPUEMCTB. MeTa pob0TH - po3pO6JIEHHSI MeXaHi3MiB
Ta METOAUYHUX OCHOB 3 OpraHi3aliliHO-eKOHOMIYHOro 3a6e3re4eHHs] MApKEeTUHTY Ha BAHTKHUX
aBTOTPAHCIOPTHUX MiJIPUEMCTBAX, 3aCTOCYBAaHHS SIKMX [03BOJIUTD 301/IbIINTYA NMOBIPHICTb BUKOHAHHS
CTPATEeriyHMX Lijeil BAHTAXHUX aBTOTPAHCIOPTHUX MiJMPUEMCTB Ta 3a06€3€4YUTH F10r0 BCiMa HEOOXiZHUMMU [J1s1
LIbOTO pecypcamu. MeTonu NOCiIKEHHS - NiaJIeKTUYHUN METO[, MMi3HAHHS, CUCTEMHUN MifXif,, METO/, IPyITyBaHHS
Ta MOPiBHSHHS, aOCTPAKTHO-JIOTIYHUN METO/I, CTATUCTUYHI METO/IM TOCJiTKEeHHs AuHaMiKy Ta GiHaHCOBUI aHAI3,
metoq a”anizy SWOT, PEST-anarni3, [UCKpUMiHAaHTHUM aHasi3, METOAY JUHAMIYHOTO IIpOrpaMyBaHHs.BuzHaveHi
Cy4acHi npo6yseMu MapKeTHHTY Ha MiJIIPUEMCTBAX aBTOMOOIJIBHOTO TPAHCIIOPTY. PO3IyIsIHyTa MapKeTHHIOBA
CKJIa[IOBa CTPATerii pO3BUTKY BAaHTAXKHUX aBTOTpaHCHOPTHUX Hifgnpuemcts ABTOTPAHCIIOPTHE
[IAIIPMEMCTBO, CTPATETI PO3BUTKY, MAPKETUHI, CTPATETTYHNI MAPKETHHT, MAPKETVIHT'OBE
TIOCJIIKEHHS, MAPKETUHIOBA CTPATETIS], MAPKETMHI'OBI KOMYHIKALII{

Pedepat aHr1ilicbKOIO:

Research report: p.211, 30 fig., 24 tab., 73 sources. The object of research is the process of organizational and
economic provision of marketing of automotive transportation enterprises. The purpose of the work is the
development of mechanisms and methodological bases for organizational and economic provision of marketing in
automotive transportation enterprises, the application of which will increase the implementation of strategic
objectives of automotive transportation enterprises and provide it with all the necessary resources. Methods of
research are: dialectical method of cognition, system approach, grouping and comparison method, abstract-logical
method, statistical methods of dynamic research and financial analysis, SWOT analysis method, PEST- analysis,
discriminant analysis, methods of dynamic programming. The modern problems of marketing at the automotive
transportation are determined. The marketing component of the strategy of development of automotive
transportation enterprises is considered. AUTOMOBILE TRANSPORT ENTERPRISE, STRATEGIES OF
DEVELOPMENT, MARKETING, STRATEGIC MARKETING, MARKETING RESEARCH, MARKETING STRATEGY,
MARKETING COMMUNICATIONS

Inpexc YIK: 656:339.13; 656:659.1; 656.03; 656.076.3 /.5; 656.078.13, 656.13:658:339.138
Koau TemaTHYHHUX pyOpHK: 73.01.14
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Hazsa HTII ykpaiHCBKOIO: Po3po6Kka Ta momupeHHs KoHuenuii CopusHHS iHTerpauii HayKu, OCBiTH Ta

inHoBauil B HanjionanbHOMy TpaHcnopTHOMY yHiBepcureTi M.Kuis (CIREI)

Ha3zpa HTII anriiicbKo0: Development and Dissemination of a Concept Fostering the Integration of

Research, Education and Innovation at the National Transport University Kiev (CIREI)
HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMaHi pe3yJIbTaTH: NOWMPEHHS KOHLEMLi

l'asy3p 3aCTOCYBaHHS: TPaHCIOPTHUI KOMIUIEKC YKpaiHu

PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: Crpykrypa koHuemnii, cxema B3a€MO3B'13Ky MK OKPEMUMU YACTMHAMU KOHLIEMIii Ta BHYTPilIHi-MU
BY3iBCbKMMU CTPYKTypamH (paKyabTeTamy, KadegpamMu), OOIpyHTy-BaHHS OOLIJIbHUX 3MiH B CTPYKTYpi. [Ty6sikanis

OKPEMMX YaCTUH KOHLEMNLii. 3aKIIOYHUN HAYKOBUU 3BIT.
ConiaibHO-eKOHOMIYHA cnpsimoBaHicTe HTII:
Bnyins HTII Ha moBKiJjs:
Bnposaaskennss HTII: He snposamxeno
ITpakTuyHa peasnisaniss HTTI
IToyaToK eTamy: 2018-2019
3aKiHYeHHs eTamy:
Cno>kuBayi leO,I[yKI.li'l': BUILi HABYAJIbHI 3aKJIai¥, HAYKOBi Opraxisauii
HepcneKTPlBHi PHHKH: BUIlli HABYAJILHI 3aKIa[1, HAYKOBI opraHisarrii
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IToTpiOHUIT 06CAT iHBECTHILiH, THC. TPH.: 3600
IlpaBa, 0 HaAAIOThCS iHBECTOPY MiCJIsA 3aBEPLIEHHSI POOOTH:
HasiBHicTB Gi3Hec-myIaHy: Hi
TexHiKO-€eKOHOMi4HE OOrpyHTYBaHHSI. Hi
IloTeHniaIbHUIE 00CAT MPOZAXKY, THC. TPH.: 5000
OuikyBaHHI TepMiH OKYIHOCTI (POKiB): 3 poku
HoaaTkoBa iH(OpPMALLisI: BUKOPUCTaHHS PE3YJIbTATIB

Hassa HTII yKpaiHCBKOIO: HaykoBO-MeTOAMYHI peKOMeHAALIT 100 yIOCKOHATIEHHS YIIPABIIiHHS

niANprueMCTBaMU TPAHCIIOPTY Ta NiABUILEHHS €(PEKTUBHOCTI iX AislIbHOCTI

Hazpa HTII anrsiicbKo10: Scientific and methodological recommendations for improving the management
of automobile transport enterprises and increasing the efficiency of their activities

HTII, sixy nepezn6ayasiocsi CTBOPUTH:
IIpuunnmn, yepe3s saki HTII He 6ysi0 cTBOpeHO:

OTpuMaHi pe3yJbTaTH: HaykoBo-MeTOOMYHI peKOMeH/ ALl



l'asy3p 3aCTOCYBaHHSI:TPAHCIIOPTHUIT KOMIITIEKC YKpaiHU
PeecTpanifiHuii HOMep KapTKH T€XHOJIOT1i:

Onuc HTII: HaykoBO-MeTOIMYHI IT0JIOKEHHS IIOA0 YIOCKOHAIEHHS MAPKETUHIOBOI NisIZIbHOCTI MiAIIPUEMCTB

TPAHCIIOPTY OJId I'[i,[[BI/IH_ICHHH ix KOHKypeHTOCHpOMO)KHOCTi Ta MIEPCIIEKTNUBHOI'O PO3BUTKY.
CouiasibHO-eKOHOMIYHA cipsimoBaHicTh HTII:
Bnius HTII Ha moBKiJjs:
BnposagskeHHst HTII: Briposamkeno
ITpakTnyHa peasnisanis HTII
IToyaToK eTamy: no 3akiHyenHio HJIP
3akiHYeHHs eTamny:
Crnio>KuBavi NPOAYKILii: [TifpreMcTBa TPAHCIIOPTHOTO KOMIUIEKCY
IlepcrieKTHBHI PUHKH: puHOK YKpaiHu
XapakTep criBpoOiTHHIITBA 3 iHBECTOPOM
IloTpiOHM 00GCST iHBECTHILiM, THC. TPH.:
IIpagBa, 0 HaAAIOTHCS iIHBECTOPY MicJIsA 3aBEPIIEHHST POGOTH:
HasaBHicTb Oi3Hec-IJIaHY:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI.
IloTeHniaIbHUI 00CAT IIPOAASKY, THUC. TPH..
OuiKkyBaHHI TepMiH OKYIHOCTi (pPOKiB):

HoparkoBa iHdpopmamuist:

IX. BiosiorpadiuHuii onuc
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