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IiAPUEMCTB MiJ, BILIMBOM [I€peXOy Ha AUCTAHLINHY GOpMy poOOTHU. Y MeXKax AOCIiIKEHHS IIPOaHaIi30BaHO
crienndiky BUKOpUCTaHHS HUPPOBUX KaHaJiB KOMYHIKallii, aBBTOMaTU30BaHUX CUCTEM YIIPABJIiHHS MapKETUHIOM Ta
iHCTpyMeHTIB aHasiTMKU. OOGIPYHTOBAHO CTpaTerii ajanTallii MAapKeTHHIOBUX iIHCTPYMEHTIB, SIKi CIIPSIMOBaHi Ha
niABUILEHHS €(PEKTUBHOCTI B3aeMOJi 31 CITOXXKMBa4aMHy, ONITUMI3allilo BHYTPIlIHIX IPOLECIB Ta 3a0€3Me4eHHS
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object of the research is marketing activities of enterprises in modern business conditions. The subject of the
research is strategies for adapting marketing tools to ensure the development of enterprises in conditions of
remote work and digitalization. Research methods: logical generalization; theoretical generalization; comparative
analysis method; system approach; analysis and synthesis; expert analysis method, graphic, index methods. The
theoretical principles of using marketing tools in modern business conditions are considered, in particular in the
context of digitalization and dynamic changes in the market environment. Particular attention is paid to the
transformation of marketing activities of enterprises under the influence of the transition to a remote form of
work. The study analyzes the specifics of using digital communication channels, automated marketing
management systems and analytics tools. Strategies for adapting marketing tools are substantiated, which are
aimed at increasing the efficiency of interaction with consumers, optimizing internal processes and ensuring
sustainable development of enterprises in the digital environment. The main results of the study are implemented
in the educational process of the S. Kuznets KhNEU and implemented in the activities of Agristar LLC.
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