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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

YIOCKOHaAJIEHHS YIIPaBJIiHHA MapPKETUHIOBOIO HisIJIbHICTIO MigIIPUEMCTBA Y BOEHHUN I1€piof

Ha3sBa po6oTH aHIJIilICbKOIO:

Improving the management of an enterprise's marketing activities in the wartime period

PedepaT ykpaiHCbKOIO:

Y cyyacHHX yMOBax BO€HHOTO CTaHy B YKpaiHi MiANpHeMCTBA 3ilITOBXYIOTbCS 3 YUCIEHHUMU BUKIMKAMY, 11O
CyTT€BO BILUIMBAIOTh HA BCi aCMIEKTU iXHBOI [isIJIbHOCTI, 30KpE€Ma Ha YIIPaBJIiHHS MapKeTUHIoM. [TopymeHnHs
JIOTICTUYHMX JIAHLIOTIB, 3MiHa CIIOKMBYOT'O NIONUTY, 3HDKEHHS KYIIiBE€JIbHOI CIIPOMOKHOCTI HaCeJIeHHS, Mirpanis
CIIO>KMBAUiB, a TAKOX 3arajbHa HECTAOIIbHICTb NOTPEOYIOTh KAPAMHAJIBHOTO NEPETIsLy TPAAULIMHUX MiTX04iB 1O
opraHisallii MapKeTUHTOBO] HislIbHOCTI. AKTyaJyIbHICTb TEMU 00yMOBJIEHA HEOOXINHICTIO afanTalii MapKeTUHTOBUX
CTpaTeriil 0 yMOB BUCOKOI HEBU3HAUEHOCTI Ta 0OMEXKEHUX PECypcCiB. Y TaKuX YMOBAX BaXXJIMBUM 3aBJIaHHSIM CTa€
NOIYK e(EeKTUBHUX PillleHb 00 MiTTPUMKIA KOHKYPEHTOCIIPOMOXKHOCTI MiATIPUEMCTB IIJISIXOM Y OCKOHAJIEHHS
CHACTEMHU YIIPaBJIiHHS MapKETUHIOM. MeTo10 pob0TH € aHai3 crienu(iky MapKETUHTOBO] Jisi/IbHOCTI B yMOBax
BOEHHOTI'O CTaHy Ta po3pobKa MPaKTUYHMX PeKOMeHallil moao i BjockoHaneHHsS. OCHOBHUMU 3aBIaHHIMU
IOCJIiIPKEHHS € BUBYEHHS BIUIMBY BilfHM Ha MapKETHUHIOBE CEPENOBUIIE MiANPUEMCTBA, aHali3 3MiH y IOBEiHIIi
CII0>)KMBAYiB, BUSIBJIEHHS €(pEeKTUBHUX iHCTPYMEHTIB MapKETUHIOBOI'O PearyBaHHs, a TaKOX (POPMYJIIOBaHHS
IIPOINO3ULil OO0 MiIBUAILIEHHS aJAlITUBHOCTI YIIPABIiHCHKUX PillleHb y cepi MapKeTHHTY. Y NpoLeci AOCTiIKEHHS
0yJI0 BCTAHOBJIEHO, 1J0 B YMOBax BiliHU 0COGJIMBOrO 3Ha4€HHS HaOyBaloTh LM POBi IHCTPYMEHTH KOMYHIKallii,
CRM-cucremuy, rHy4Ke IUIaHYBAaHHS, COLia/IbHO BiJNOBIIaJbHUI MAPKETHHT, & TAKOXK II€EPEOPieHTalis Ha
BHYTPIIIHIl pUHOK i JIOKaJIbHI IOTPe6U CMOKMBaiB. BojHOYAC MiANIpHUEMCTBA CTUKAIOTHCS 3 HU3KOIO 6ap’epiB:
HeJOCTaTHIM piBHEM L@ POBi3allii, 06MEXXEHUM JOCTYNOM 10 (piHaHCYBaHHS, BTPATOIO PUHKIB 30yTy Ta
HeOOXiJIHICTIO TepMiHOBOI IepedyA0BU JIOTICTUYHUX [IPOLeCiB. BUCYHYTO rinoresy, 1110 BLOCKOHAJIEHHS YIIPaBJIiHHS
MapKETUMHIOM Y BOEHHUI NEPioJi MOXKJIMBE 3aBISIKY MOENHAHHIO CTPATETiYHOI THYYKOCTi, BAKOPUCTAHHS LU(PPOBUX

TEXHOJIOTI} Ta aKTUBHOTO 3aJTy4€HHSI KJIiEHTiB 40 (POPMYBaHHS LiHHOCTI IPOAYKTY.

Pedepar aHIJIiHCBKOIO:

In the current conditions of martial law in Ukraine, businesses face numerous challenges that significantly affect
all aspects of their activities, including marketing management. Disruptions in logistics chains, changes in
consumer demand, a decline in the purchasing power of the population, consumer migration, and general
instability require a fundamental review of traditional approaches to marketing. The relevance of the topic is due
to the need to adapt marketing strategies to conditions of high uncertainty and limited resources. In such
conditions, it becomes important to find effective solutions to support the competitiveness of enterprises by
improving the marketing management system. The aim of the work is to analyse the specifics of marketing
activities in conditions of martial law and to develop practical recommendations for its improvement. The main
objectives of the study are to examine the impact of war on the marketing environment of an enterprise, analyse
changes in consumer behaviour, identify effective marketing response tools, and formulate proposals for
improving the adaptability of management decisions in the field of marketing. The study found that in wartime,
digital communication tools, CRM systems, flexible planning, socially responsible marketing, and a shift towards
the domestic market and local consumer needs become particularly important. At the same time, companies face a
number of barriers: insufficient digitalisation, limited access to financing, loss of sales markets, and the need for
urgent restructuring of logistics processes. The hypothesis is put forward that improving marketing management
during wartime is possible through a combination of strategic flexibility, the use of digital technologies, and the
active involvement of customers in shaping product value.
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Ha3zga HTII yKpaiHCBKOIO: Y10CKOHANEHHS YIIPABJIiHHS MaPKETUHIOBOIO AiS/IBHICTIO MiAPUEMCTBA y

BOEHHUI Iepiof,

Haszsa HTII anrJificbKo0: Improving the management of an enterprise's marketing activities in the wartime

period
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e(EeKTUBHICTb Ta CIeLNU(iKy BUKOPUCTAHHS B YMOBAaX BOEHHOTr0 yacy. CTBOPEHHIO PEKOMEHALiN MoJ0
BIIPOBA/I)KEHHS Ta BIOCKOHAJIEHHS IUX TEXHOJIOTIH [/ MiJIBUILIEHHSI KOHKYPEHTOCIIPOMOXXHOCTI Ta €(PEKTUBHOCTI
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6i3Hec-TponecaMy 3a paxyHOK yIOCKOHAJIEHHSI MapKeTHHIOBOI iHPOPMaIiliHOi CHCTeMU SIK CKJIaOBOi YaCTUHU
3arajibHOi CICTEMH MOHITOPUHTY 32 (aKTOpaMU BIIJIMBY 30BHIIIHBOTO Ta BHYTPIIIHBOTO CEPENOBULL IIiANPUEMCTB, a

TaKOX 3a0€e3e4YeHHs CTabi/IbHICTI i CTiMKiCTi pOOOTH MifIIPUEMCTB HaBiTh B yMOBaX BOEHHOT'O CTaHY.)
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