O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHH HOMeP: 0215U007085

Jep>kaBHUH peecTpaniliHuI HOMeP: 0113U007175

Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peectpaunii: 29-01-2015

II. Etran BukoHnauus JiP
Homep eramny: 1

HasBa €Tamy: Po3po6ka HayKOBO OOI'PYHTOBAaHMX PEKOMEH IAlLili 1[0/10 METOJMKY 1 OpraHisallii aHai3y CTaHy,

TEH[IEHLIi}1 i NePCIIeKTUB PO3BUTKY BUPOOHMYO-30yTOBOI [isIbHOCTI MiJITPUEMCTBA.
IToyaTok eTamy: 09.2013
3akiH4YeHHs eTamy: 11.2014

Buz 3BiTHOrO AOKYMEHTA: OCTaTO4HMIA 3BiT

I11. BizomocTi npo BukoHaBus JIiP

IloBHe HaliMeHYyBaHHSI IOPUAHUYHOI 0co0H (abo ITIB ¢izuuHOi 0c00H): TepHONiNBCHKMIL

HalliOHAJIbHUY €KOHOMIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu
InenTudgikarop ROR: He zacrocosyerscs

Poamip opranisarii:

Tenedon: (0352)47-50-59

IV. BimomocrTi nnpo criiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0coou (a6o ITIB iznuHO0i 0c06H): ToBapuCTBO 3 06MEKEHOIO

BignosiganpHicTIO "KoTtHap-M"

Koz, 3a €IPIIOY: 36210111
Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs
Poamip opranisanii:

Tenedon: (03141) 43430

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa pjist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW OpraHizauiero (Opranamu MiclieBoi pau,

dboHIoM, acorijailieo, KOHIIEPHOM TOIIIO)

Hanpsam ¢inaHcyBaHHS: 2.7 - iHme
I>kepesia piHaHCYBaHHS

7722 - KOWTH MiZIIPUEMCTB, YCTaHOB, OpraHi3anii YKpaiHu

dakTHyHHH 00cAT QpiHaHCYBaHHSA (THC. IPH.): 5




VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Anasi3 BUpOGHMY0-30yTOBOI isIbHOCTI MiJIIPUEMCTB B KOHTEKCTI ITiIBUIIEHHS] KOHKYPEHTOCIIPOMO>KHOCTI

Ha3sBa po6oTH aHIJIilICbKOIO:

Analysis of production and marketing activities of companies in the context of improving the competitiveness

Pedepar yKpaiHCBKOIO:

O6'eKT DOCiIKEHHS - BUPOOHMYO-30yTOBA [isIJIbHICTD MiJIIPUEMCTBA B KOHTEKCTI IiIBULIEHHS
KOHKYPEHTOCIIPOMOSKHOCTi. MeTa po60TH - BUpOOIeHHSI peKOMEeH 1ALl [0/10 YI,OCKOHAJIEHHSIM METOL0JIOT i
aHasizy BUpOOHUYO0-30yTOBOI [IisSIbHOCTI MiJIIPUEMCTB B KOHTEKCTI IiIBULIIEHHSI KOHKYPEHTOCIIPOMOSKHOCTI.
MeTonu po60TH - NOPIBHSIHHS, aHaJi3y Ta CUHTEe3Y, iHOyKLii Ta AenyKuii, rpadiuHuil, po3paxyHKOBUH,
MapKeTHHIOBOTO aHaili3y, ¢opma-isaliii, aHasorii Tomo. Y3araJibHEHMM HayKOBUM PE3yJIbTaTOM POOOTU €
PO3poOKa peKoMeHAallil 3 yIOCKOHaJIeHHSI MeTOM0JI0Ti aHai3y BUpoOHUY0-30yTOBOi HisibHOCTi TOB "KoTHap-M"
B KOHTEKCTI NiJIBUILIEHHS KOHKYPEHTOCIIPOMOXHOCTI. HaykoBa HOBM3Ha pOOOTH N0JIrae y: OOI pyHTyBaHHi
TEOPETUYHUX OCHOB OCOOJIMBOCTEN aHali3y BUPOOHUYO-30yTOBOI [isSJIbHOCTI MigIIPUEMCTB 3 BPaxyBaHHSIM
cnenrdiky rajysi; BUsBJIEHi IPO6JIEM aHali3y BUPOOHUYO-30yTOBOI [isi/IbHOCTI MiATIPUEMCTB BUHOPOOHOI ray3ssi B
cucTeMi yrpaBiliHHS HUMU; YIOCKOHAJIEHHI METOIMKY OpraHisalii aHasizy BUpoOHUY0-30yTOBOI JisIJIbHOCTI
IiANpUEMCTB BUHOPOOHOI rasysi; BU3HauY€HHI HallPsIMKiB aHasli3y BUPOOHUYO-30yTOBOI [isJIbHOCTI MiJJIPUEMCTB;
OpPrpyHTYBaHHi 3apy6i’KHOTO AOCBiAY aHasi3y BUPOOHNY0-30yTOBOI AisIbHOCTI MiMPUEMCTB; PO3POOLLi HANIPSIMKIB
MOJeJIIOBaHHSI NIPOLeCy aHasli3y BUPOOHUY0-30yTOBOI [isIbHOCTI MigIIPUEMCTB; BUBHAUEHH] YIIPaBJIiHChKUX pillleHb
10,0 BUPOOHNYO-30yTOBOI JisIJIbHOCTI MiATIPUEMCTB Ta iX aHaJIi3y; BUSBJIEHHI Pe3ePBiB MOJINIIEeHHsS BUPOOHUYO-
30yTOBOI Hisl/IbHOCTI MiAnpreMcTB. [IpakTUYHEe 3Ha4€HHS AO-CIIiI>)KeHHs1. 3alIpOIIOHOBaHI HAYKOBO-TIPaKTU4Hi

peKoMeHpanii MoXyTb 6yTH BUKOPUCTAHI Ha MiJIPUEMCTBAX BUHOPOOHOI raysi.

Pedepar aHI1iliCbKOIO:

The object of research is the production and sales of the company in the context of their competitiveness on the
market. Purpose of research is to make recommendations for improving the methodology of analysis the
production and sales in the context of increasing the companies' competitiveness. Methods of the research are the
next: comparison; analysis and synthesis; induction and deduction; graphic method; marketing analysis;
formalization; the method of analogy etc. The general scientific result is the develop-ment of analysis methodology
of production and sales in "Kotnur-M" company. Scientific novelty is in development the theoretical foundations
for analysis of enterprises' production and sales according to specifications of industry. The problems of analysis
the productions and sales in the wine industry are al-so identified. Moreover, the methods of analysis the
production and sales in wine industry were improved. Other results of this scientific research are: identifying areas
of production-sale analysis of the company; the foundation an international experience of production-sale
analysis; modelling the analysis' process of production and sale; analysis the management decisions about
production and sale of the companies; de-velopment the reserves to improve production and sales. The practical
value of the research is proposing scientific and practical recommendations to improve analysis productions and
sales that can be used on the companies in the wine industry.

Impexc YIK: 658.511, 658.511+658.8

Koau TemaTuyHHX PyOpHK: 81.13.05.05

KepiBHHKH po6oOTH

Byiacue IlpizBuuie Im's I10-6aThKOBI: [lepiit Bacuib AHTOHOBUY

HaykoBuii CTyIiHb:



BuyeHe 3BaHHA:
InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:



VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zsa HTII ykpaiHCBKOIO: MeTouuHi pekoMeHAaLj# 3 yIOCKOHAIIEHHS METO/0JIOTIT aHasIi3y BUPOGHMIO-

30yToBoi gistmbHOCTI TOB "KoTHap-M" B KOHTEKCTI NiJIBULIEHHS KOHKYPEHTOCIIPOMOKHOCTI.

Ha3zpa HTII anrsi#icbKo10: Methodical recommendations to improve the methodology for the analysis of

production and sales activities LLC "Cotnari M" in the context of competitiveness.
HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpHMaHi P€3yJIbTAaTH: MeToaMYHI peKOMeHallii

l'asy3p 3acTOCYBaHHS: M 72 HayKoBi JOCIIIKEHHS Ta PO3POOKU
PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: V npoueci mocigkeHHs 06IpPyHTOBaHI TEOPETUYHI OCHOBU OCOGJIMBOCTEN aHaIi3y BUPOOHUYO-
30yTOBOI HisI/IbHOCTI MiANPUEMCTB 3 BpaXyBaHHSIM CIeLUQiKy ranysi; BUsBJIEHI IPOOJIEMU aHali3y BUPOOHNYO-
30yTOBOI Lisl/IbHOCTI MiANPUEMCTB BUHOPOOHOI rajysi B CUCTEMi yIIpaBJIiHHS HUMU; yIOCKOHA/IEHiI METOIUKA
opraHizallii aHai3y BUpOGHNY0-30yTOBOI AisJIbHOCTI MiIIPUEMCTB BUHOPOOHOI rajysi; BU3Ha4eHi HallpsIMKU
aHasli3zy BUpOOHUYO0-30yTOBOI [isSJIbHOCTI i IIPMEMCTB; BUBHAUEHI YIIPABJIiHCBKI pillleHHs 1010 BUPOOHNYO-
30yTOBOI Iisl/IbHOCTI MiAIPUEMCTB Ta iX aHaJIi3y; BUSIBJIEHI pe3epBU NOJIiMNIIeHHs] BUPOOHNY0-30yTOBOI IisS/IbHOCTI
HiAnpueMCTB. Y3araJbHEHUM HayKOBUM Pe3yJIbTaTOM HayKOBO-IOCiZHOI pO60TH CTay HAayKOBO-TIPAKTHYHI
HaIPsSIMKU YAOCKOHAJIEHHS CTPATEriYHOTO YIIPaBJIiHHS PO3BUTKOM IIiANIPUEMCTB B yMOBaX JMHAMIYHOIO PUHKOBOTO

CepenoBUIIA.
ConiasibHO-eKOHOMIYHA cripsimoBaHicTs HTII:
Brnius HTII Ha moBKiJjs:
Bnposags>keHHst HTII: Briposamkeno
IIpakTHyHa peasnisanis HTII
ITouaTok eramy: 2014
3aKiHYeHHS eTamy:
Cno>xuBaui npo,quI.li'l': niAnpueMcTBa BUHOPOOHO] rasysi
IlepcneKTHBHI PUHKH: Vkpaina
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IloTpiOHMI 006CAT iHBECTHILiM, THC. TPH.:
IIpaBa, 0 HaAAIOTHCS iIHBECTOPY MiCJIsA 3aBEpPLIEHHs POOOTH:
HasaBHicTb Oi3Hec-IJIaHY:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI:
IloTeH1iaIbHUE 0OCAT IIPOAAIKY, THUC. TPH..
OuiKkyBaHHI TepMiH OKYIHOCTI (POKiB):

HoparkoBa iHdopmamist:



IX. Bi6sriorpadiuHuii onuc

3a pesysibTaTaMy HayKOBUX JIOCIIiI>KEeHb ONy0JlikoBaHO: [lepiit B.A. 3BiT 1po HayKOBO-[OCIiAHY pOOOTY Ha TeMY:

"AHaJi3 BUpOOHUY0-30yTOBOI [isIJIbHOCTI MiATIPUEMCTB B KOHTEKCTI MiJIBULIEHHSI KOHKYPEHTOCIIPOMOXKHOCTI" -

THEY. - 2014. - 182 c.

X. 3aKJII0YHI BiZOMOCTi
KepiBHHK IOPHANYHOI 0COOH
IlepeJtik 0Cci0-BHKOHABILiB
Konpgpuy Bacusb [BaHOBUY

Cokosok Osera OsekciiBHa

Yopuuit Bosnogumup CrenaHoBuY

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB
Tenepon

PeecTpaTtop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisSIIBHOCTI

Kpucosaruit Angpint Iroposuy




