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Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpaunii: 13-07-2026

II. Etran BukoHnauus JiP

Homep eramny: 1

Ha3sBa eramny: Akryanpni npo6iemu QyHKUiOHyBaHHS Meiacdepu
IToyaToK eramy: 06.2023

3akiHyeHHs eTamy: 05.2026

Bupz 3BiTHOTO AOKYMEHTA: OCTaTOYHUM 3BIT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMeHyBaHHS IOPHUAHUYHOI 0cooH (a60 ITIB ¢izmyHOi 0c06H): HauioHanbHwil yHiBEpCUTET

"JIbBiBCBHKA MOJIiTEXHIKA"

Kopg 3a €IPIIOY: 02071010

Micue3HaxoaKeHHS: ByJ. CrenaHa BaHgepy, 6ya. 12, M. JIbBiB, JIbBiBCbKa 0041, 79013, YkpaiHa

dopma ByracHoOCTI:

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu
Inentudikarop ROR: He zacrocosyerbcs

Po3mip opranisamii:

Tenedon: 380322582111

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHyBaHHs IOPUIUYHOI 0coou (a6o ITIB ¢izuuyHO0i 0c06H): Hanionanbuuii yHiBepcuTeT

"JIpBiBCbKa MOJIiTEXHIKA"

Kog, 3a €IPITIOY: 02071010

Micue3HaxoaKeHHS: ByJ. CrenaHa banpepu, 6yn. 12, m. JIbBiB, JIbBiBcbKa 0641, 79013, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

Poamip opranisanii:

Tenedon: 380322582111

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa gis IIPOBEOECHHSI HiP: 43 - pnacua ininjiatusa (Km0 poboTa BUKOHYETHCS 3 BJIACHOI iHiljiaTHBU 32

KOLITU BUKOHaBIA HJIP a60 6€3K0ITOBHO)

Hampsam (l)iHchyBaHHﬂ: 2.1 - pyHIaMeHTabHI JOCIIIPKEHHS
I>kepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroBip MPO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

AxTyanbHi npobiaemu PyHKLIOHYBaHHS Meziachepu

Ha3sBa po6oTH aHIJIilICbKOIO:

The Actual Problems of Functioning of Media Sphere

PedepaT ykpaiHCbKOIO:

MerTo10 noCiIKEHHS CTalo BUSBJIEHHS OCHOBHUX TEHAEHIIi Ta OOIPYHTYBaHHS [1€PIIOYEPrOBUX 3aBIaHb, 10
CTOSITb IIEPE, PI3HUMU CerMeHTaMu Mefiacdepu YKpaiHuy, SIKi i BUCTYNa0Th 00'eKTaMU AOCIiIKEHHS (BUAABHUYA
CIlpaBa, peksama Ta PR) B cyyacHUX yMOBax IPOTUCTOSIHHS iHPOPMaLiliHUM 3arpo3am Ta BUKJIUKaM. JJoCiKeHo
Ipo6J1eMH Yy AisIBHOCTI YUHHUX MEZiacy0’eKTiB, a TAaKOX 3alIpOIIOHOBAHO PEKOMEHTALLN 11715 iX IOJ0IaHHS: 0 Y
CErMEHTi BUJABHUYOI CIIPABY, 110 3MiHIOETHCS MiJl BIVIMBOM CYCIIJIBHO-TIOJITUYHUX MOAINM Ta 3 BUKOPUCTAHHSIM
1pPOBUX TEXHOJIOTIH, aKTyasi3yBaancs IpobaeMu 3MiH TEeMaTUKY BUTIaHb, 3MiHUM Y KOHQIrypalLlii BuIaBHIYOro
PHMHKY 4yepe3 [10sIBy HOBUX I'PaBlIiB - Cy0'€KTiB BUABHMYOI CIIPaBU Ta HEOOXiJHICTh afanTaii 10 HOBUX GOpM
CIIOKMBaHHSA iHpoOpMallii; 0 y CETMEHTI peKylaMy aKTyaJIbHUMU € IUTaHHS IPO30POCTi ¥ €TUKU: TaK, TApreToBaHa
peKyama IopOoIKy€e BUKJINMKH LIOZ0 3aXKCTY [IPUBATHOCTI KOPUCTYBAYiB Ta BUKOPUCTAHHS OCOOUCTUX JAHUX;
iHTerpauis pekjiaMy B MEIiaKOHTEHT BUMarae 4iTKOro po3Me>XyBaHHS PeJaKLifHOTO MaTepiay i peKkJamMmHOI
indopmatii, 06 YHUKHYTU [IOPYIIEHb XYPHAIICTCbKOI €TUKU TOILIO; O PR-CErMEHT TaKOXK CTUKAETHCS 3
aKTyaJIbHUMU BUKJIMKaMU: 1€, 30KPEMA, CTOCYEThCS YIPABJIiHHA iMifl)KeM B yMOBaX MIBUAKOTO NOMUPEHHS
indopmauii yepes couianbHi Mepesxi. PR-cTparerii 4acTo BKJII0YalOTh He TiNbKYU TPaguLiiiHi KaHaIu KOMyHiKalji, a i
HOBi L@ poBi nnatdopmy, ie KPUTUYHO BKJIMBOIO € MIBUAKICTb peakllii Ha pi3Hi cuTyauii. BakJiMBUM acneKkToMm €
etuka PR, ockinbky MaHinyssauii 3 imizpkeM oprasisariit abo 0cié MOXXYTb IPU3BOIUTHU [0 BTPATH AOBipU 3 6OKY

IPOMAJICBKOCTI.

Pedepar aHI1iliCbKOIO:

The aim of the study was to identify the key trends and substantiate the priority tasks facing various segments of
Ukraine’s media sphere, which constitute the objects of the research (publishing, advertising, and public relations),
under the current conditions of countering information threats and challenges. The study examines the problems
faced by contemporary media actors and proposes recommendations for addressing them: o In the publishing
sector, which is undergoing transformation under the influence of socio-political developments and the
widespread adoption of digital technologies, the most pressing issues include changes in publication themes, the
reconfiguration of the publishing market due to the emergence of new publishing entities, and the need to adapt
to new forms of information consumption; o In the advertising sector, the key challenges concern transparency and
ethics. Targeted advertising raises significant issues related to user privacy and the processing of personal data,
while the integration of advertising into media content requires a clear distinction between editorial material and
commercial messages in order to prevent violations of journalistic ethics; o The public relations sector is likewise
confronted with pressing challenges, particularly in the area of reputation management amid the rapid
dissemination of information through social media. Contemporary PR strategies increasingly rely not only on
traditional communication channels but also on digital platforms, where prompt responses to emerging situations
are of critical importance. Ethical considerations in public relations are equally significant, as manipulative image-
building practices involving organizations or individuals may undermine public trust.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zsa HTII yKpaiHCBKOIO: AHaniTiyHi MaTepiany, pu3HaY€eHi /15l BAKOPUCTAHHS 6E3II0CEPEHBO B

MeZiiHOMY CepeoBUILi Ta y HaBYaJIbHOMY IIPOLECi — IPU MiArOTOBLi MalOYTHIX MEiTHUKIB

Haszsa HTII aHrJificbKo0: Analytical materials intended for use directly in the media environment and in the

educational process - in the preparation of future media professionals
HTII, sixy nepen6a4asiocss CTBOPHTH: CTBOPEHO

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMaHi pe3yJIbTaTH: AHaniTu4Hi MaTepianm

l'asy3s 3acTOoCyBaHHS: 72.20 [lociKeHHs i1 eKCIIepIMeHTaIbHi po3po6Ku y cdepi CyCHinpHuX i

ryYMaHITapHUX HayK
PeecTpanifiHuil HOMep KapTKH TE€XHOJIOTii:

Omnuc HTII: Orpumani marepianu 3 pekOMEHJALIHOI METOK MOKHA BUKOPUCTOBYBATH IPU IJIAHYBaHHI
BUJIABHUYOTO PENepTyapy, CTBOPEHHI BJIACHOTO BUIABHULITBA, BUBHAYEHHI ONITUMAaJIbHOTO (POPMATy BUJABHUYOTO
IIPOAYKTY (TpaguLiliHU, Bi3yaslbHUM, eJIEeKTPOHHUI) Ta po3p0o06JIeHHI CTpaTerii IpocyBaHHs NPOAYKLii Ha
KHIDKKOBOMY PMHKY; BIIPOBA/I)KyBaTHU Y Aisl/IbHICTb PEKJIAMHUX KOMIIaHil Ta PR-areHuiil 1151 BAKOPUCTaHHS [IPU
pO3po6JIeHHI HOBUX OpEeHZIB, B OpraHisauii pi3HOMaHITHUX iBEHTiB, BpaXOBYBaTU MPU BUOOPI iMiIKeBUX TEXHOJIOTIN

y cdepi nybsivHOro afMiHiCTpyBaHHS, HaylaroJpykKeHHs ePeKTUBHOI B3aeMOii MiXK BJIa/1010 Ta TPOMaISTHAMH.

ComniannbHO-eKOHOMIYHA crpsimoBaHicTh HTII: Inwe (Ontumizanis cyyacHux KOMyHiKal[iiiHUX IPOLIECIB

y MeZliacepe0BUIL)

BnyiuB HTII Ha moBKiJjjis:

BnposapaskeHHs1 HTII: He snpoBamxeHo

IIpakTHyHa peasnisanis HTII
ITouaTok eramy: 01.2027
3aKkiHyeHHs eTamy: 12.2028
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