O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0223U003707

Jep>kaBHUH peecTpauiliHUN HoOMep: 0123U101162

Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpaunii: 19-06-2023

II. Etran BukoHnauus JiP
Homep eramny: 1

Ha3sBa eramy: Po3poGka npakTU4HUX peKOMeH ALl o0 GOpMyBaHHS iHCTPYMEHTapil0 TEPUTOPIaIbHOTO

MapKEeTUHTY [JI1 PO3BUTKY KPEAaTUBHUX IHIYCTPiii
IToyaToK eTamy: 02.2023
3akiHyeHHs eTamy: 04.2023

Buz 3BiTHOrO AOKYMEHTA: OCTaTO4HMIA 3BiT

I11. BizomocTi npo BukoHaBus JIiP

TloBHe HaliMeHYBaHHS IOPUAUYHOI 0coou (200 ITIB ¢izmyHOi 0c00H): XapkiBchkuil HaLiOHATbHUIA

eKOHOMIYHuH yHiBepcuTeT iMeHi Cemena KysHers

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHS: npocnekt Hayku, 6yz1. 9-a, M. XapkiB, XapKiBCbKuil p-H., XapKiBcbka 0671., 61166, Ykpaina
dopma BaacHoOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs

Poamip opranisarii:

Tenedon: 380577020304, 380577020717

IV. BimomocrTi nnpo criiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHyBaHHS IOPHAHYHOI 0coou (a6o ITIB PpizuyHO0i 0c06H): Trommun Muxaiino

FOpintoBuy
Kopg 3a €IPIIOY: 3424305634

Micue3Haxoa KeHHSI: npos. PisHukiscekuii, 6y, 6, KB. 99, M. XapkiB, XapkiBcbKuil p-H., Xapkiscbka 0671., 61052,
Ykpaina

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs
Poamip opranisaiii:

Tenedon: 0577020670

VI. II>)kepeJsia, HanpsiMu Ta o6csaru piHaHcyBauHs [IiP

IlincraBa pjist npoBenmeHHs JiP: 25 - norosip 3 disnunoo oco6orw. 3amosurkom HJIP (JIKP) BucTynae

(dism4Ha 0c0063a, 3a paxyHOK KOIITIB SIKOi BUKOHY€ETLCSI pOOOTa

Hanpsam Q)iHchyBaHHH: 2.2 - IpUKJIaAHi JOCTiIKEeHHS i pO3pOOKHU
Jxkepesa (l)iHaHCYBaHHﬂ

7704 - Bj1aCHi KOITH, KOUITH IMiJIPHEMCTB, YCTaHOB, OpraHisamnii, ¢pisuyHoi 0cooH Ha

BHUKOHAHHS iHilliaTHBHHUX POOIT

®akTuunmii o6csar ¢piHancyBanHs (THC. TpH.): 50.000




VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS iIHCTPYMEHTAPil0 TEPUTOPiaIbHOIO MAPKETUHTY [1J11 PO3BUTKY KPEaTUBHUX iHAYCTPiit

Ha3sBa po6oTH aHIJIilICbKOIO:

Formation of territorial marketing tools for the development of creative industries

Pedepar yKpaiHCBKOIO:

dopmyBaHHS iHCTPYMEHTApil0 TEPUTOPiaZIbHOTO MAPKETUHTY 1J1s1 PO3BUTKY KPeaTUBHUX iHAYCTPill BKJIIOYAae HU3KY
KPOKIB Ta iHCTPYMEHTIB, 110 CIPUSIOTh 3aJy4Y€HHIO Ta MiATPUMI TaJlaHOBUTUX Ta TBOPUYMX NpodecioHasiB y AaHii
ranysi. CTBOpeHHs clieljjajli3oBaHuX KJlacTepiB a0 TepUTOpiaIbHUX 30H, JI€ 30CepeKeHa BeJIMKa KiJIbKiCTh
KpeaTUBHUX MiANprueMcTB i (paxiBiiB. lle CTBOPUTH CIIPUSTINBE CEPENOBUILE 1151 OOMiHY iflesIMu, CIiBIIpaLli Ta
CTMMYJIIOBAHHS PO3BUTKY. [TiTpMMKa CTBOPEHHSI CIUJIBHUX POOOYUX NIPOCTOPIB a00 KOBOPKIHTIB, 1€ KPEAaTUBHI
npodecioHanyu MOXYTb MIPALIOBATH PA30M, CIIIJIKYBATUCS Ta OIIUTUCS 3HAaHHSIMU. Taki IPOCTOPYU MOXKYTh
CTBOPIOBATH MOXKJIMBOCTI JIJIS1 CIIiBITpalli Ta 3aJly4€HHS HOBUX TaJIaHTIB. [lifTprMKa IPOBENEHHS KYJIbTYPHUX Ta
MMCTELbKUX 3aXO0JIiB, TAKMX SIK BUCTaBKH, (peCTUBaJ, KOHDEpeH1ii, ceMiHapu Towo. lle 103BoaUTh MOKa3aTH
NIOTEHLliaJ MiCLI€BUX TBOPYUX ITPOQECiOHAIB, 3aJTy4UTH yBary rpOMajCbKOCTi Ta MOTEHLIMHUX iHBECTOPIB.
Po3po6bka Ta nifTpuMKa OCBITHIX IIporpam, CIIpsIMOBAHUX Ha IiATOTOBKY Ta PO3BUTOK TaJlaHOBUTHX MOJIOUX JIIO e
y cdepi kpeaTuBHUX iHAyCTpil. lle MoXke BK/IIOUaTH HaBYaHHS HaBMYKaM AM3aliHy, MUCTELITBA, MeZia, KiHO, My3UKHU
Ta IHIIMX CYMDKHUX rajyseil. 3abe3nedeHHs! MOXJIMBOCTI 1711 TpodecioHaliB KpeaTUBHUX iHAYCTPill 0OMiHIOBATUCS
IOCBiIOM, ilesIMU Ta BCTAHOBJIIOBAaTH Oi3HEC-KOHTAKTH. Lle Moske OyTu 31ilicHeHO yepe3 popymu, OHJIANH-
CIIiZIBHOTU, MePeXKi 17151 CIiJIKYBaHHS Ta podeciiinux 3axoziB. CTBOPEHHS! MapKeTHMHIOBUX KaMIIaHil, ski
MiAKPECIIOTh YHIKAJIbHICTD Ta IEpeBaru JaHoi TEPUTOPII 111 PO3BUTKY KpeaTUBHUX iHAYCTPiil. IIponBrskeHHs
TBOPYOTO CEPELOBUIIA, JOCTYIIHAX PECYPCIB Ta MigTPUMKHY, SIKi 3a/1y4aloTh NpodecioHanis Ta iHBectopis. Pobora 3
iHBeCcTOpaMu Ta OpraHamu BJIaiv 3 METOIO 3aJly4yeHHs piHaHCYBaHHS [J1S1 PO3BUTKY KPEaTUBHUX iHAYCTPill Ha HaHil
TepuTopii. Lle Moke BKJIIOYATU CTBOPEHHS CIIelia/lbHUX iHBECTULIHMX (POHIIB abo nporpam (piHaHCYBaHHS 1151

MiITPUMKM iHHOBALIMHUX IIPOEKTIB Ta MiAIIPUEMCTB.

Pedepar aHIJIiHCBKOIO:

The formation of a territorial marketing toolkit for the development of creative industries includes a number of
steps and tools that contribute to the attraction and support of talented and creative professionals in this field.
Creation of specialized clusters or territorial zones where a large number of creative enterprises and specialists
are concentrated. This will create a favorable environment for the exchange of ideas, cooperation and stimulation
of development. Supporting the creation of shared workspaces or co-working spaces where creative professionals
can work together, communicate and share knowledge. Such spaces can create opportunities for collaboration and
attracting new talent. Support for cultural and artistic events, such as exhibitions, festivals, conferences, seminars,
etc. This will show the potential of local creative professionals, attract the attention of the public and potential
investors. Development and support of educational programs aimed at training and development of talented young
people in the field of creative industries. This can include learning skills in design, art, media, film, music and other
related fields. Providing an opportunity for creative industries professionals to exchange experiences, ideas and
establish business contacts. This can be done through forums, online communities, social networks and
professional events. Creation of marketing campaigns that emphasize the uniqueness and advantages of this
territory for the development of creative industries. Promoting a creative environment, accessible resources and
support that attract professionals and investors. Working with investors and authorities to attract funding for the
development of creative industries in the given territory. This may include the creation of special investment funds
or financing programs to support innovative projects and enterprises.

Inpexc YIK: 339.187; 339.13; 339.146; 658.8



Koau TemaTHYHHUX PyOPHK:06.81.55

KepiBHHUKH po6OTH

BiacHe IlpizBue Im's I10-6aThKOBI: I'punesnd Jiopmuna BosogumupisHa

HayKoBHI CTYIIHB: 1. €. H.
BueHe 3BaHHS: npodecop
Inentudikarop ORCID ID:

JoparkoBa iHdpopmamnist:

VIII. HaykoBa (HayKoBO-TexHiYHa) npoayKuist (HTII)

IX. Bi6siorpadivyHuii onuc

X. 3aKkJII04Hi BiZzoMoOCTi

KepiBHHK IOPHANYHOI 0COOH

IlepeJtik 0Cci0O-BHKOHABILiB

I'puneBuny Jlronmuna BonogumupiBHa
(n.e.H., mow., 08.06.01)

Knok Onexkciii [lerpoBry
(x.e.H.)

JIntoBueHko €BreHiii [TaBioBruy

Mimunna Csitniana Bonogumupisaa
(x.e.H., po1., 08.06.01)

Yc MapuHa IropiBaa
(x.e.H., go11.)

BignoBigasibHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB
Tenedpon

PeecTpaTtop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peecTpallilo HayKOBOi

OisSIIBHOCTI

[Tonomapenko Bonogumup CrernaHoBud

I.e.H.

[llenxkynosa Harasist JleoHiniBHa

+38 (057) 702-06-70

Opuenko TersiHa AHaToJIiBHA



