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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS MeXaHi3My yIIPaBJliHHS KOHKYPEHTHMM MOTEHIiaJIOM [IPOMHUCJIOBOTO MiJIIPUEMCTBA 32 BUKOPUCTAHHS

iHHOBaLIMHNUX MapKETUHI-JIOTICTUYHUX CTPaTErii

Ha3sBa po60oTH aHIJIiHCBHKOIO:

The formation mechanism of competitive potential of industrial enterprises for the use of innovative marketing
strategies and logistics

Pedepar yKpaiHCBKOIO:

O6'eKT nocifyKeHHs - npolec GOpMyBaHHS MeXaHi3My yIpaBiliHHS KOHKYPEHTHUM IOTE€HIIiaJloM IIPOMUICIIOBOTO
MiIprUeMCTBA 32 BUKOPUCTAHHS iHHOBAL[iMHUX MAapKETUHT-JIOTICTUYHUX CTpaTeril. MeToio pob0TH € TEOPETUYHE
Ta METOZ0JIOTiYHE OOI'PYHTYBAHHS MEXaHi3My yIIPaBJIiHHS KOHKYPEHTHUM IOTEHIiaJIOM IPOMUCIIOBOTO
HiANpUeMCTBa 32 BUKOPUCTAaHHS iHHOBaLiMHUX MapKEeTUHI-JIOTICTUYHUX cTpareriii. Y npoueci HIP 6ysno
BAKOPHMCTAHO CUCTEMHUI | KOMIIJIEKCHUH MiAX0oAu. MeTony TOCiIyKEeHHS: TOPIBHAJIbHOTO aHali3y, COLiOJIOTi4Hi,
TPaAMLiHI METOAM €KOHOMIYHOIO Ta CTATUCTUYHOTO aHAJII3y, EKOHOMIKO-MaTE€MaTU4Hi METOIU, METO],
€KCIIePTHUX OLIHOK, rpadidamuii Mmeton. O6podKa JaHUX 34iMICHIOBAJIACH IUISIXOM BUKOPHUCTAaHHS KOMITIOTEPHUX
TEXHOJIOTI! i MporpaMHOro 3a6esneyeHHsl. Y Xo/li BAKOHAHHS POOOTU: YTOYHEHO KaTeropiliHuil arapar s
BM3HAUEHHS CYTHOCTi KOHKYPEHTHOTO [IOTEHLialy IIPOMUCIIOBOTO MiATIPUEMCTBA; TOCIIiI)KEHO CTaH
KOHKYPEHTOCIIPOMOSKHOCTI IIOTEHLiay IPOMUCIIOBUX MiANpUeMCTB [10AiNbChbKOro periony; Ha Mifgcrasi
IIPOBEIEHUX JOCiIKeHb OO PYHTOBAHI Migxoau mono GopMyBaHHS iHHOBaLiMHUX CTPATEriil MapKeTUHT -
JIOTiCTUYHOTO YIIPaBJliHHSI KOHKYPEHTHUM IIOTE€HIiaJIOM IPOMUCJIOBUX iANIPUEMCTB; PO3PO0OJIEHO CTPYKTYPY
MEXaHi3My yIpaBJliHHS [IOTEHLiaJIOM IPOMHUCJIOBOrO MiANPUEMCTBA; CPOPMOBaHi IPONO3KLii Ta METOAMYHI
pexkomeHpanii ans nignpuemcts [1o4inbCbKOro periony mono GOpMyBaHHS Ta YIIPABJIiHHS X KOHKYPEHTHUM
MOTEHIIia7IOM Ha 3aca/iaX iHHOBALiMHUX MAapKETUHT-JIOTICTUYHUX CTPATETiii; pO3p006JIeHO EKOHOMiIKO-MaTeMaTUYHe
3abe3ne4yeHHs o0 GOpPMYyBaHHS Ta YIPaB/IiHHSI KOHKYPEHTHHUM I1OTEHI11iaJIoM IPOMUCIJIOBOrO MiIpUEMCTBA.
Pesynbratu HJIP: po3p0o6€HO MeXaHi3M yIIpaBJliHHS NOTEHLiaJIOM MifIPUEMCTBA; O0EPKaHO METOIUKY
YIPaBJliHHS IOTEHIiaJIOM IPOMHUCJIOBOTO MiANPUEMCTBA Ha 3acafiaX iHHOBaLiltHOI MapKETUHTI-JIOTiCTUYHOI

crparerii. JJociikeHHs IPOBOIMIIOCh HAa IPOMUCIIOBUX MigNpreMCTBaX [10i1bCbKOrO PETiOHY.

Pedepar aHIJIiHCBKOIO:

Object of study - the formation mechanism of competitive potential of industrial enterprises for the use of
innovative marketing and logistics strategies. The aim of the work is theoretical and methodological basis of
mechanism of competitive potential of industrial enterprises for the use of innovative marketing and logistics
strategies. In the process of research was used systematic and comprehensive approaches. Methods: comparative
analysis, sociological, economic and traditional methods of statistical analysis, economic-mathematical methods,
the method of expert estimates, graphical method. Data processing was performed by use of computer technology
and software. During the performance: specifies categorical apparatus for determining the nature of the
competitive potential of industrial enterprises; the condition of the potential competitiveness of industrial
enterprises Podolsk region; on the basis of studies grounded approaches to the formation of innovative strategies
for marketing and logistics management potential competitive industry; the structure of the mechanism of
potential industrial enterprise; the suggestions and guidelines for companies Podolsk region in developing and
managing their competitive potential on the basis of innovative marketing and logistics strategies; the economic-
mathematical support for the formation and management of competitive potential of the industrial enterprise.
Results of research: the mechanism of management capabilities of the enterprise; received methodology
management potential industrial enterprise based on innovative marketing and logistics strategy. The study was
conducted on industrial Podolsk region.
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