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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Mexanizmu GpopMyBaHHSI PUHKOBO-OPi€HTOBAaHMX CTpaTeriil iHHOBAaliIHOTO TPOPUBY

Ha3sBa po6oTH aHIJIilICbKOIO:

Mechanisms of market strategies of innovative breakthrough

Pedepar yKpaiHCBKOIO:

O6'eKT DOCIIIIKEHHS - CTpaTerii iHHOBAL[ITHOTO IPOPUBY, 5IKi 6 LO3BOJIMJIMA pPeali3yBaTH 3HAaYHI KOHKYPEHTHI
IIepeBary BiTYM3HSIHOI EKOHOMIKM. MeTa POOGOTH - HAyKOBE OOI'PYHTYBaHHS i PO3POOJIEHHS] TEOPETUKO-METOIUIHUX
OCHOB MeXaHi3My GOpMYBaHHS pUHKOBO-OPi€HTOBAaHUX CTpaTerill iHHOBaLliHOTO IIPOPUBY 7151 3a6e31e4YeHHs
iHHOBaLIITHOTO IIPMCKOPEHHS BITYM3HAHOI EKOHOMIKM. MeTonu SOCIiI)KEHHS Ta araparypa - CUICTEMHUN MifXif,
IiaJleKTUYHUI METOM, HayKOBOTO Mi3HaHHS, (PyHIaMEHTaJIbHi T0JI0KEHHSI Cy4aCcHOi €KOHOMIYHOI Teopii,
PU3UKOJIOTii, MAPKETUHTY, Cy4aCHi KOHLENIii YIIpaBliHHS iHHOBALIMHOIO [isSJIBHICTIO, HAYKOBI MIpali BITYN3HSIHUX Ta
3apy0OibKkHMX ¢axiBLiB. [I71s1 BUPilleHHS 3aBAaHb JOCiIKEeHHs 0y BUKOPUCTAHi: CUCTEMHO-CTPYKTYPHUI aHali3,
NOPIBHSIIBHUI aHaJli3, CTAaTUCTAUYHUI aHai3, abCTPaKTHO-JIOTIYHMN aHajli3, EKOHOMIKO-MaTEMaTUYHUI aHai3,
daxTOpHUN aHaMi3, KOPEJSILiHO-perpeciiHnii aHai3, MaTPUYHNI aHaJIi3, METOY €KCIIEPTHUX OLiHOK,
CTPYKTYPHO-JIOT{YHOTO MOJeJIt0BaHHsl. JlocimpKeHo poJib iHHOBAll i iHHOBaliHOI AislIbHOCTI y 3a6€e3Ie4YeHHi
KOHKYPEHTOCIIPOMOSKHOCTI MiZIIPUEMCTB i yCTaHOB Ha BITUM3HSIHOMY i 3apyOiKHOMY pUHKY. [ToKa3aHo, 1110
aKTUBi3allisl iHHOBALIHOI OisI7IbHOCTI MOBUHHA GyTH TOJIOBHUM IIPIOPUTETOM HAL[iOHAJIBHOI CTpaTerii pO3BUTKY
Ykpainu. IcToTHO norn6eHo i pO3BUHEHO TEOPETUKO-METONUYHUIN IHCTPyMEeHTapili MapKeTHUHTY iHHOBaLlil i
iHHOBaLiTHOTO MapKeTUHIY. PO3KpUTO 0CO6IMBOCTI yIpaBiliHHS (POPMYBAaHHSIM CTPATeTili EKOHOMIUHOTO
3POCTaHHS MiANPUEMCTB SIK €JIEMEHTIB HalliOHAJIbHOI EKOHOMIKU. TeopeTnyHi N0JI0KEHHS 3BiTy LOBELEHI 10 PiBHA
KOHKPETHUX METOIUK. Pe3ysibTaTul JOCiIKEHHSI MOXKYTb BUKOPUCTOBYBATUCH Y IIPAKTUYHIN [iS/ILHOCTI
IiANpUEMCTB Pi3HUX ranyseit Ta popm BiacHocTi. Cepa (rasysb) BUKOPUCTAHHS: €KOHOMIKA Ta yIpaBiliHHS

HigIIpUEMCTBaMU.

Pedepar aHIJIiHCBKOIO:

Object of study - innovative breakthrough strategy that would allow to realize significant competitive advantages
of the domestic economy. Purpose - the scientific study and development of theoretical and methodological
foundations of mechanism through market strategies for innovative breakthrough innovation accelerating
domestic economy. Research methods and apparatus - a systematic approach, the dialectical method of scientific
knowledge, fundamental assumptions of modern economic theory, marketing, modern concepts of innovation
management, Proceedings of domestic and foreign experts. To address the objectives of the study were used:
system structural analysis, comparative analysis, statistical analysis, abstract and logical analysis of economic and
mathematical analysis, factor analysis, correlation and regression analysis, matrix analysis, methods of peer review,
the structural and logical modeling. The role of innovation and innovation in ensuring the competitiveness of
enterprises and institutions in the domestic and overseas market. It has been shown that activation of innovation
activities should be a top priority of the national development strategy of Ukraine. Significantly deepened and
developed theoretical and methodological tools of marketing innovation and innovative marketing. The features of
formation control strategies for growth enterprises as elements of the national economy. Theory of the report to
the level of specific techniques. The research results can be used in the practice of various industries and
ownership. Scope of (industry) use: economics and business management.
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