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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

JocmimKeHHs: MapKeTHHIOBUX aKTUBHOCTEN Kopriopalii Danon Ha 3apy0iKHUX PUHKaX

Ha3sBa po6oTH aHIJIilICbKOIO:

Research Corporation Danone marketing activities in foreign markets

PedepaT ykpaiHCbKOIO:

O6'eKT DOCTIIKEHHS - JOCiI)KEHHS CY4aCHUX MAapKEeTUHIOBUX aKTMBHOCTEN Koprnopauii Danone Ha MOJIOYHHAX
puHKax KpaiH €Bpocoro3y. MeTow HayKOBO-A0CiIHOI pO60TH € GeHUMapPKiHIOBUI1 aHai3 TOBapHOI, 30yTOBOI,
KOMYHiKaliiHoi nositvky KoMmmnasii Danone, ii KOHKypeHTHUX IlepeBar, cJ1abKUX CTOpiH, LUPPOBUX PO3POOOK Ta
peakliil croxuBadis. JlaHe NOCiI)KeHHs T03BOJIMTD 3aIIPOIIOHYBATH HAIPSIMKU Ta iHCTPYMEHTH KOHKYPEHTHOI
O60pOTHOU SIK HAa BHYTPILIHBOMY, TaK i Ha 30BHIIIHIX pUHKAaX. METOAM [OCIiI)KEHHS: KOMIIAapaTUBHUN aHai3, SKiCHUI
aHasiz, rpadivHu, JIOTIYHMII aHaJIi3 Ta CUHTE3, PO3PaXyHKOBUI1, CHCTEMHUI METOI, IIPOrHO3YBAHHS, JIOTiKO-
IiaJIEeKTUYHUI METOZ, [i3HAaHHS. Y3araJlbHEHUM HayKOBUM PE3YyJIbTaTOM POOOTHU € OIMC CYy4aCHOI MapKETHMHIOBOi
IisipHOCTI Danone Ha pUHKY MOJIOYHUX IIPOJYKTIiB B YMOBAaX MIOCUJIEHHS KOHKYPEHLi B 11il1 cdepi
rOCIIOJIAPIOBAaHHS, @ TAKOX JOCIIIKEHHS CUJIbHUX I CI1a0KUX CTOPiH, 3arpo3 Ta NepCleKTUB (PYHKIIOHYBaHHS
Kopropauii B yMoBax iHpuBigyasnisanii monury. OKpiMm npoBeneHoro cucreMHoro SWOT-anaiisy, 3a3Ha4eHO
OCHOBHi pe3yJIbTaTU Cy4aCHUX JOCJIiI>)KEeHb 010 €(EeKTUBHOCTI IPOCYBAHHS KOHKPETHOI'O BULY ITPOAYKIi,
TeHIEeHIIii TOBeiHKY CIIOXMBAyiB Ta LM(PPOBOro MapKeTUHIy. HaykoBa HOBM3HA IIPOBEIEHUX HAYKOBUX
IOCIimKeHb Bimobpaskae: 3a3Ha4Y€HHS MTPOBITHUX TEOPETUIHUX Ta TPUKIATHUX ACTIEKTiB MAPKETUHTOBUX KaMITaHIl
XapyoBOi iHAYCTPIi Ha €BPOIEICbKUX PUHKAX, BXJIMBICTb aHAJIITUYHOrO 6a3UCy Ha OCHOBI IPOBEIEHUX JOCiIKEHb
IIPY IPUMHSTTI YNIPaBIiHCbKUX MapPKETHMHIOBUX PillleHb, XapaKTE€PUCTHKA 3MiHM Napafiurmu 6i3HeC-aKTUBHOCTI B
KOHTEKCTI iHAMBigyanisalii nonuTy Ha ouu(pPOBYBaHHS MAaPKETUHIOBUX iHTepaKuiil. CTyniHb BIPOBAIPKEHHS - HA
PiBHi po3p0o06KU: IPaKTU4HI IPONO3ULii Ta METOAUYHI peKOMEeH ALl 1010 yIOCKOHAaJIeHHSI MapKEeTUHIOBUX

aktuBHOCTEN [IpAT TepHOMINILCHKUN MOJIOKO3aBO, 3 METOIO PO3IIUPEHHS MOTO HisJIbBHOCTI.

Pedepar aHIJIiHCBKOIO:

Object of the research - the study of modern marketing activities of the corporation Danone in dairy markets of
the European Union. The purpose of research is in Benchmarking Analysis of product policy, sales policy and
communication policy of Danone, its competitive advantages, weaknesses, digital developments and reactions of
consumers. This study will offer directions and tools of competition both in domestic and foreign markets.
Methods: comparative analysis, qualitative analysis, graphical, logical analysis and synthesis, calculated, systematic
method of forecasting, logical and dialectical method of knowledge. Generalized scientific result is the description
of the modern marketing of Danone dairy products in terms of increased competition in the field of management,
as well as research of its strengths and weaknesses, threats and prospects of the functioning of the corporation in
terms of individualization demand. It was conducted a systematic SWOT-analysis, and outlined the results of
current research on promotion effectiveness of a specific product according to trends in consumer behavior and
digital marketing. Scientific novelty of research conducted displays: specifying the leading theoretical and applied
aspects of the marketing campaigns of the food industry in the European markets, the importance of the analytical
basis based on the studies in management marketing solutions, outlining paradigm shift in business activity in the
context of individualization demand for digital marketing interactions. The degree of implementation - on the level
of development: practical suggestions and guidelines for improving marketing activities of PrAT Ternopilskyy
molokozavod (JSC Ternopil dairy factory) to expand its activities.

Inpexkc YIK: 339.5, 339.138

Koau TemaTHYHHUX PyOpPHK: 06.51.65
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