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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Po3pobka HayKOBUX OCHOB MapKeTUHTY iHHOBalliil

Ha3sBa po6oTH aHIJIilICbKOIO:

Development of scientific bases of marketing of innovations

PedepaT ykpaiHCbKOIO:

O6'eKT DOCIIiIKEHHS - IPOLECU MAPKETUHIOBOTO 3a0€3M1€UYeHHs iIHHOBaLiHOTO PO3BUTKY T'OCIIOAAPIOI0UNX
cy6'ekTiB. MeTa po60TH - HAyKOBE OOI'PYHTYBAaHHS i pO3po0Ka TEOPETUKO-METOA0JIOTIYHUX Ta METOJUYHHUX 3aCa]]
MapKeTHHTY iHHOBaLlili, SIK KOHLeMNLii pUHKOBOI Jisl/IbHOCTI TOCIIOAAPIOI0YMX CY6'€KTIB Ha HIJISIXY iHHOBAaLlifHOTO
PO3BUTKY. MeTOIM LOCIiIKEHH Ta arnaparypa - CUCTEMHUMN MK, iaJIeKTUYHWI METO, HAyKOBOTO Ii3HAHHS,
(dyHIaMEHTaJIbHI NI0JIOKEHHS Cy4acHOi €KOHOMIUHOI Teopii, pU3MKOJIOrii, MAapKETUHTY, Cy4aCHi KOHLIEeMLii
yIPaBJIiHHS IHHOBALIIHOIO [isJIbHICTIO, HAYKOBI ITpalli BITYN3HSIHUX Ta 3apyOiKHUX QaxiBLiB. [171s1 BUpileHHs
3aBZaHb JOCIIiIKEHHSs 6YJIM BUKOPUCTAHI: CHCTEeMHO-CTPYKTYPHUI aHasli3, IOPiBHSJIBHUI aHali3, CTATUCTUYHUI
aHaJli3, abCTPaKTHO-JIOTIYHUI aHaJli3, EKOHOMIKO-MaTeMaTUYHNN aHali3, PaKTOPHUI aHaJi3, KOpPeJsLifiHO-
perpeciinnuii aHanis, MAaTpUYHUM aHajli3, METOIU €KCIIEPTHUX OLIHOK, CTPYKTYPHO-JIOTiYHOI'O MOJIE€JIIOBaHHS.
TeopeTuyHi Ta NpakTUYHi pe3yJbTaTU: TEOPETUYHI, METOLIOJIOTIYHi, METOAMYHI PO3POOKY Ta IIPAKTUYHI IPOMNO3Hullii,
SIKi CIIpUSIIOTH MiABUILEHHIO €(PEeKTUBHOCTI AisIZIbHOCTI IiATIPUEMCTB Ha OCHOBI MapKETUHTY iHHOBALlil, SKUI
PO3IJISIZAETHCS SIK KOHLEILisl PUHKOBOI AisIJIbHOCTI MiAIIPUEMCTB, 1[0 PO3BUBAIOTHCS IHHOBALIIMHUM ILJISIXOM. Y 3BiTi
IOCTiIKeHOo nepenyMmoBy GOpMyBaHHS KOHLEILii MapKeTHHIY iHHOBALlill, OKpECJIEHO POJIb MAPKETUHTY Ta
iHHOBaLill y 3a6€311e4YeHHi EKOHOMIYHOTO PO3BUTKY, BUCBITJIEHO CYTHICThb Ta 3aBJAHHSI MAPDKETHUHIY iHHOBALlill.
Po3riiHyTO TEOPETUKO-METOANYHI OCHOBU CTPATETTYHOTO YIIPABJIiHHSA iHHOBALIIHUM PO3BUTKOM Yy PYCJIi KOHLIETILIi]
MapKeTHHTY iHHOBaljiil. Po3pobseHo niaxoau 10 popMyBaHHS TEOPETUKO-METOIUYHUX OCHOB KOMILIEKCY
MapKeTUHTy iHHOBallili, 30KpeMa, TOBAPHOI i pO3NOAisIbY0i MOJITUKY, TIOJITUKY TPOCYBAHHS, ITOJIITUKA KOMYHIKaIiN.
P03p06J1I€HO TEOPETUKO-METOAMYHI OCHOBY MEXaHi3MY OL[iHKM P€3yJIbTaTUBHOCTI (3 ypaxyBaHHSAM PU3HKKY)
MapKeTUHTy iHHOBalill. 3HaYHa 4YaCTUHA TEOPETUYHUX PO3POOOK AOBENEHA IO PiBHI METOAMK i peKOMEHIALIIH,
3aCTOCYBAHHSI SIKUX IIPOINIIOCTpoBaHe GaKTUUHUMU MaTepiasiaMu IPaKTUYHOI Jisi/IbHOCT] BITUN3HSHUX MiTITPUEMCTB
i ycranos. Cdepa (ranysp) BAKOPUCTAHHS: €KOHOMIKaA Ta YIIPaBJliHHS NiANpUeEMCTBAMU. Pe3ysIbTaTy AOCIIIPKEHHS

MOXYTb BUKOPUCTOBYBATHUCh Y NIPAKTUYHIN AisJIbHOCTI NiJNIPUEMCTB Pi3HUX raay3ei Ta ()OpM BJIACHOCTI.

Pedepar aHIJIiHCBKOIO:

Object of research - the process of marketing of innovative development of business entities. Purpose - scientific
substantiation and development of theoretical and methodological and methodical principles of marketing
innovation, as the concept of market activity of economic entities in the way of innovation. Methods and apparatus
- a systematic approach, the dialectical method of scientific knowledge, the fundamental position of modern
economic theory, ryzykolohiyi, marketing, modern concepts of innovation, research works of domestic and foreign
experts. To address the study objectives were used: systemic-structural analysis, comparative analysis, statistical
analysis, abstract and logical analysis of economic and mathematical analysis, factor analysis, correlation and
regression analysis, matrix analysis, methods of peer reviews, structural and logical modeling. Theoretical and
practical results: theoretical, methodological, methodical and practical proposals that enhance the performance of
companies on the basis of marketing innovation, seen as the concept of a market of companies that develop
innovative ways. The report investigated the conditions of forming the concept of marketing innovations, outlined
the role of marketing and innovation in promoting economic development, highlighted the nature and objectives of
marketing innovation. We consider theoretical and methodological foundations of strategic management of
innovation development in line with the concept of marketing innovation. Developed approaches to theoretical
and methodological foundations of the marketing innovations, including commodity and distribution policy,



promotion policy, communications policy. A theoretical and methodological foundations of mechanism for
evaluation of performance (including risk) marketing innovation. Much of the theoretical developments brought to
the level of techniques and recommendations, which illustrated the use of actual material practice of domestic
enterprises and institutions. Field (field) use: economics and business administration. The results can be used in
practice industries and enterprises of different ownership forms.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zsa HTII yKpaiHCBKOIO: TeOpeTHKO-METOAOMOTIYHI PO3POGKHM, KOMILJIEKC METOAMK Ta PEKOMEH AL 010
iX 3aCTOCYBaHHS, SIKi Y CYKYIIHOCTI CKJIa[Jal0Th HAYKOBE OOIPYHTYBAHHS KOHIENTYaJIbHUX OCHOB MAPKETHUHTY

iHHOBAIi}l Ta TEOPETUKO-METOOUYHMX MiTX0iB 10 GpOPMYBaHHS Or0 iHCTpyMEHTapilo

Hassa HTII aHr/1ificbKO¥O: Theoretical and methodological developments, complex procedures and
recommendations for their use, which together constitute the scientific basis of the conceptual foundations of
marketing innovation and theoretical and methodological approaches to its toolkit
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