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IlincraBa gis IIPOBEOECHHSI HiP: 43 - pnacua ininjiatusa (Km0 poboTa BUKOHYETHCS 3 BJIACHOI iHiljiaTHBU 32

KOLITU BUKOHaBIA HJIP a60 6€3K0ITOBHO)

Hampsam (l)iHchyBaHHﬂ: 2.2 - IpUKJIaHi AOCTiIKeHHS i po3pOOKU
I>kepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroBip MPO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

BpenauHr TepuTopii SIK iIHCTPYMEHT COLia/IbHO-€KOHOMIYHOI'O PO3BUTKY IPOMaIy

Ha3sBa po6oTH aHIJIilICbKOIO:

Territory branding as a tool of social and economic development of the community

Pedepar yKpaiHCBKOIO:

AKTyarnisanis nuTaHHs1 OpeHIyBaHHS TEPUTOPIi B YKpaiHi 0OYMOBIIIOETHCS SIK IIPOLIECAMU JelleHTpanisalii B YKpaiHi,
TakK i 3pOCTal04Y0I0 KOHKYPEHILII€I0 B yMOBax I7106asi3alii cBiToBoi ekoHOMiKU. TepuTopii KOHKYpyIOTb 32 CTBOPEHHS
HaN6i/bII TPMBAOIMBUX YMOB IIPOXKUBAHHS Ta BefleHHs 6i3Hecy. ®aKTUYHO, I7106abHUI PUHOK TEPUTOPIN
3HAXOAMTbHCS B CTAlii aKTUBHOI'O (POPMYBAHHSL: Ti TEPUTOPIi, 5IKi epIIMMU NTOYHYTb BUKOPUCTOBYBATU (inocodiio
Ta IHCTPYMEHTU OPEHIIMHTY 1JIs1 CBOTO [TO3ULIOHYBAHHS Ta IPOCYBaHHS, OyyTh MAaTH KOHKYPEHTHI IlepeBaru nepej,
THMU TEPUTOPISIMHY, SIKi He IPUTITSIIOTh HAJIESKHOI yBaryu PO3BUTKY CBO€i IPUBA0OJIMBOCT. MeTOI0 NOCiIKeHHS €
PO3p0OKa KOHLeNLlii 6peHIMHIY TEPUTOPIi SIK iIHCTPYMEHTY COLIiaJIbHO-€KOHOMIYHOTO pO3BUTKY MoiBChbKOi rpomManu

3 TI0JIaJIbLIOIO MOMYJISIpU3allielo KOHIEM1ii Ta BAKOPUCTAaHHSM B iHIIMX IpoMafiaxX BiHHMIIBKOI 06/1aCTi.

Pedepar aHIJIiHCBKOIO:

The actualization of the issue of territory branding in Ukraine is driven by both the decentralization processes in
Ukraine and the growing competition in the globalized world economy. Territories compete to create the most
attractive living and business conditions. In fact, the global market of territories is in the process of active
formation: those territories that are the first to use the philosophy and tools of branding for their positioning and
promotion will have a competitive advantage over those territories that do not pay due attention to the
development of their attractiveness. The purpose of the study is to develop the concept of territory branding as a
tool for socio-economic development of the Moyiv community with further popularization of the concept and its
use in other communities of Vinnytsia region.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Haszga HTII ykpaiHCBKOIO: MeToguyHi pekomMeHAaLji 0110 pO3PO6KY KOHLENLii GPEHAVHTY TEPUTOPI K
IHCTPYMEHTY COLia/IbHO-€KOHOMIYHOTr0 PO3BUTKY MOIBCbKOI rpOMazy 3 IOJAJLLION0 [IOIYJIApM3alliel0 KOHLEMNIi Ta

BUKOPUCTAHHSIM B iHIMINX rpomMajiax BiHHUIIbKOI 06J1acTi.

Hassa HTII aHr/1ificbKO¥0: Methodological recommendations for developing the concept of territory
branding as a tool for socio-economic development of the Moyiv community with further popularization of the
concept and its use in other communities of Vinnytsia region.

HTII, aKy nepenba4asiocss CTBOPHTH:
IIpuunnu, yepe3s saki HTII ne 6ysio cTBOpeHoO:

OTpumaHi PE€3YyJAbTATH:. MeToANYHI JOKYMEHTU, METOIUYHI peKOMeHallii, HayKOBi CTaTTi, JOMOBIAi Ha

KOH(epeHLisIx
l'asy3p 3aCcTOCYBaHHS: 84.11 [lep>kaBHe YIIPaBIIiHHS 3arajbHOTO XapaKkTepy
PeecTpariifiHuil HOMep KapTKH Te€XHOJIOT1i:

Omnuc HTII: Poskpuro Teopernyi 3acasy GpeHIMHTY TEPUTOPIi K ePEKTUBHOTO iIHCTPYMEHTY COLiAIbHO-
€KOHOMIYHOTO PO3BUTKY. Y KOHTEKCTi (pOpMyBaHHS OpeHANHTY MOiBCbKOTO CTApOCTUHCHKOIO OKpYry BabunHenbKoi
TEPUTOPIaJIbHOI TPOMaY1 BUBHAYEHO KJIIOYOBi CTPATEriYHI KPOKY, CIIPSIMOBAHI HA BUCBITJIEHHS YHIKQJIBHUX PUC Ta
IOTeHL1jajly aHoi Teputopii. BupoBamkeHHs KoHLenii 6peHarHry MoiBChbKOI CibCbKOi TPOMaZiM MiTKPECIIIOE He
JIMIIE iE€HTUYHICTD, ajle 1 EKOHOMIUYHUN BUTJIA], CIIPUSIIOYM 3arajbHOMY IiJHATTIO PiBHSI PO3BUTKY Ta

[IPUBEPTAHHIO IHBECTULIN.
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IToyaTok eramy: 10.2020
3akiHyeHHs eTamy: 12.2023

Cno>kuBayi IIpO,I;yKI.li'l': Buknagauyi, crynentu BTEI ITEY, teputopianbhi rpoMaay BiHHMY4MHY, OpraHu

MiCLIeBOrO CaMOBPSIIyBaHHS

HepcneKTPlBHi PHHKH: Buknazaui, 3106yBayi BUL0i OCBiTH, TEpUTOpPiaNbHi rpoMany BiHHMYYMHY, Opranu

MiCLI€BOTO CaMOBPSIyBaHHS
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
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