O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0224U031641

Jep>kaBHUH peecTpauiliHUI HOMeP: 0120U102961

Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peectpaunii: 29-05-2024

II. Etran BukoHnauus JiP
Homep eramy: 2

Ha3sBa eramny: Ouinka 3apy6i>kKHOro Ta BHYTPILIHBOTO PUHKY arpoNpo0BOJIbYOI IIPOAYKILii: 0COGIMBOCTI, CTaH Ta
cLieHapii po3BUTKY. BUBUEHHS IOCBiLy €BPONENCHKUX KPAiH BIIPOBaIKeHH KoHUenuii SMART - cnieniasnizanii

periony Ta ii BIIJIMBY Ha PO3BUTOK PUHKY arpoIpof0BOJIbYUX MiAIIPUEMCTB
IToyaTok eTamy: 10.2021
3akiH4YeHHs eTamy: 09.2022

Bup, 3BiTHOr0 JOKYMEHTA: [IpoMiXHMIA 3BiT

I11. BinomocTi npo BukoHaBus JIiP

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0cooH (a6o ITIB pizmyHO0i 0c06H): Yepkachkuii fep>KaBHUIL

TE€XHOJIOTIYHUI YHIBEPCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: oysbBap llleBuyenka, 6yz. 460, M. Yepkacu, Yepkacbkuil p-H., Uepkacbka 0611., 18006,
YKpaina

dopma Bi1acHoCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAyKu YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Po3mip opranisairii:

TenedoH: 380472434481, 380472513672

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0coou (a6o ITIB ¢iznuHO0i 0c06H): Yepkachkuii fepKaBHMIL

TE€XHOJIOTIYHUY YHIBEPCUTET
Kog, 3a €EIIPIIOY: 05390336

Micue3HaxoO KeHHS: Gyibeap llleBuenka, 6ya. 460, M. Yepkacu, YepKkachkuii p-H., Uepkachbka 0611., 18006,
Ykpaina

dopma BiracHocTi:

Cdepa ynpaBitiHHS: MiHicTrepcTBo OCBiTH i HayKu YKpaiHu
InenTudikarop ROR: He zacrocosyerscs

Poamip opranisaiii:

TenedoH: 380472434481

VI. II>)kepeJsia, HanpsiMu Ta o6csaru piHaHcyBauHs [IiP

IlincraBa pjist npoBenmeHHs [iP: 43 - snacha ininiaTnBsa (1Ko po60Ta BUKOHYETHCS 3 BIACHOI iHilliaTMBK 3a

KOLITH BUKOHaBIS HJIP a60 6€3K0MTOBHO)

HallpHM Q)iHchyBaHHH: 2.1 - pyHmaMeHTabHi JOCIiIPKEHHS
,beepe.na (l)iHaHCYBaHHS[

7706 - 6e3nJ1aTHO (A0rOBip IPO HAYKOBO-TEXHiYHE CiBPOOGITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTuHrose 3a6€311€4eHHs PO3BUTKY PUHKY arpoIpoi0BOJIbYMX IIiANPUEMCTB PETIOHY

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing support for the development of the region agri-food enterprises market

PedepaT ykpaiHCbKOIO:

JOoCHimKeHO CydaCHUM CTaH HalLliOHAJIBHOTO i perioHasIbHUX PUHKIB IIPOLOBOJIBYO] IIPOAYKILii, B TOMY YMCIIi
€KOJIOTiYHO YUCTO]I Ta [IPOBEEHA OL[iHKa MOKJIMBOCTEN IX PO3BUTKY Ha OCHOBI aKTHBIi3allii MAPKETUHIOBOTO
iHCcTpyMeHTapito. CHCTEMATU30BaHO Ta y3araJbHEHO OCHOBHI TEOPETUYHI MiAXOOU A0 BU3HAYEHHS MICIIS i CYTHOCTI
MapKETHUHTY PErioHy Ta 0ro poJii y pOpMYyBaHHI PUHKY arpoNpoi0BOJIbYMX MiATIPUEMCTB Ta OOIPYHTYBaHHS
METO0JIOTIYHUX OCHOB 1OT0 pO3BUTKY. OGIPYHTOBAHO [NOLiIbHICTb IPIOPUTETHOTO (POPMYBAHHS PUHKY
arponpo0BOJIbYMX MiJIIPUEMCTB 3 ypaxyBaHHIM SMART - crnieniasnisanii perioHiB Ha OCHOBi BUKOPUCTAHHS
iHCTpyMEHTapil0 MapKEeTUHTY Ta PO3POOKU CUCTEMHO-CTPYKTYPHOI MOJieJli 171 3a6e311e4eHHs I0ro CTajloro
($yHKILIOHYBaHHS. BUsIBJIEHO IPUYMHHO-HACJIIIKOBI 3B’13KM MIXK ITPOlieCaMy BUPOOGHUIITBA ITPOJOBOJIBYO]
nponykuii, ii peanizanii i nemorpadiuvnumu Hacainkamu. [neHTN(IKOBAaHO i CHCTEMATHU30BaHO KIIIOUOBi iIHCTPYMEHTH
MapKeTHUHTY, 10 JO3BOJISIIOTh HAl6iIbl e(peKTUBHO BIVIMBATU HA PUHOK arpolpoi0BOJIbYMX IIiANIPUEMCTB B paMKax
Y3roJI)KEHHS €EKOHOMIYHUX, €KOJIOTTYHMX, COLia/IbHUX 3a1a4. [IpoBeeHo aHasli3 CBITOBOrO NOCBiMy Ta Cy4acHUX
TeHZEeHLil1 BipoBaykeHHs KoHUenuii SMART - cneuianisanii y ppopmyBaHHI IPUHIMIIOBO HOBOI IIPOrpamu
PO3BUTKY arponpoi0BOJIbYOTO PUHKY PErioHy. JJOCHiIKEHO Cy4acHUI CTaH HAal[iOHAJIbHOTO i perioHaJIbHUX PUHKIB
IIPOJOBOJIbYOI IPOAYKLii, B TOMY YMCJIi €KOJIOTIYHO YMCTOI Ta [IPOBEIEHA OLiHKA MOXKJIMBOCTEN iX PO3BUTKY Ha
OCHOBI aKTUBi3allii MApKETUHTOBOT'O iHCTPyMEHTapilo. PO3p0o06sIeHO OpraHizaliiHO-€eKOHOMIYHUI MEXaHi3M
yIIpPaBJliHHA PUHKOM arponpoi0BOJIbY0i MPOAYKIii Ha OCHOBI BUKOPUCTAaHHS MapKETMHIOBOTO iIHCTPYMEHTAPIIO 3
ypaxyBaHHSM MoOJieJiel JKUTTEBOTO LUKIY. Po3pobseHa MaTpulisl BUOOPY «IIPOIOBOJIbYMX» MAaPKETUHIOBUX
CTpaTeriil Ta OOIPYyHTYBaHHS MOXJIMBOCTEN iX BUKOPUCTAHHS 3 ypaxyBaHHIM clieln(ikd PO3BUTKY PEriOHATIbHOTO

PUHKY IPOAYKTIB XapuyBaHHSI.

Pedepar aHIJIiHCBKOIO:

The current state of the national and regional markets of food products, including ecologically clean ones, was
studied and the possibilities of their development based on the activation of marketing tools were assessed. The
main theoretical approaches to determining the place and essence of marketing in the region and its role in the
formation of the market of agro-food enterprises and the justification of the methodological foundations of its
development were systematized and summarized. The expediency of prioritizing the formation of the market of
agro-food enterprises, taking into account SMART - specialization of regions based on the use of marketing tools
and the development of a system-structural model to ensure its sustainable functioning, was substantiated. Cause-
and-effect relationships between the processes of food production, its sale and demographic consequences were
revealed. Key marketing tools were identified and systematized, which allow the most effective influence on the
market of agro-food enterprises within the framework of coordination of economic, environmental, and social
tasks. The analysis of world experience and modern trends in the implementation of the SMART concept -
specialization in the formation of a fundamentally new program for the development of the agro-food market in
the region was carried out. The current state of the national and regional markets of food products, including
ecologically clean ones, was studied and the possibilities of their development based on the activation of marketing
tools were assessed. An organizational and economic mechanism for managing the market of agro-food products
has been developed based on the use of marketing tools, taking into account life cycle models. A matrix for the
selection of "food" marketing strategies and justification of the possibilities of their use, taking into account the
specifics of the development of the regional food market, was developed.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Haszsa HTII ykpaiHCBKOIO: Matpuiis BUGOPY «IIPOJOBOIBYMX» MAPKETUHIOBUX CTPATETIi Ta OB PYHTYBAHHSI

MOXJIMBOCTEN iX BUKOPUCTAHHS 3 YPaXyBaHHIM crieln(iky PO3BUTKY PEriOHAJIbHOTO PUHKY NIPOAYKTIB XapuyBaHHS

Ha3zpa HTII aHrsiicbKO0: Matrix for the selection of "food" marketing strategies and justification of the

possibilities of their use, taking into account the specifics of the development of the regional food market
HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMmaHi pe3yJIbTaTH: MeTtoay, Teopii

l'asy3s 3acTOCyBaHHS: 11. PerioHasibHa €KOHOMIKa

PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: Byso 3anponoHoBaHo MaTpuIi0 BUGOPY «IPOAYKTOBUX» MAPKETUHIOBUX CTPATETIi1 CY6'€KTiB
rOCIIOAapIOBaHHS, L0 IPEJCTaBIsIE COO0K OHOBIEHUI KOMIIEKC MAPKETUHTY 3 BUOKPEMJIEHHSIM IIPOCBITHULIBKOTO
KOMIIOHEHTY, 110 Bilo6paskae He TiJIbKYU ONepaliiiHnil PiBeHb IPUIHATTS pillleHb, ajle i cTpaTeriyHnil; BU3HAYEHO
iHCTpYMEHTU MapKEeTUHIY B arpoIPOLl0BOJIbYill cdepi, sIKi MifCUII0ITh KOHKYPEHTHI IIepeBaru opraHisatiiii i

MigBUIIYIOTH IX COLia/IbHY 3HAYMMICTb.

ConjianbHO-eKOHOMIYHA cripsimoBaHicTh HTII: Toninmenns SkocTi XUTTA Ta 370pOB's HACENIEHHS,

e(eKTUBHOCTI iaTHOCTUKHU Ta JIiIKyBaHHSI XBOPHUX

Bnius HTII Ha moBKiJj1s:

BrnpoBaaykenHss HTII: Bnposamxeno

ITpakTnyHa peasnisanis HTII
IToyaTok eramy: 10.2021
3akiHyeHHs eTamy: 09.2022

Crnio>KuBavi NPOAYKILii:

IlepcneKTHBHI PHHKHU:

XapakTep cniBpOOIiTHHIITBA 3 iIHBECTOPOM
IToTpiOHUI 06CAT iHBECTHILLiH, THC. TPH.:
IIpagBa, 10 HaAAIOTHCS iIHBECTOPY MicJIsA 3aBEPIIEHHS POOGOTH:
HasiBHicTb Gi3Hec-mjIaHy: Hi
TexHiKO-€eKOHOMiYHE OOrpyHTYBaHHSI. Hi
IToTeHUiaILHUM 00CAT IIPOJAAKY, THUC. TPH.:
OuiKkyBaHHI TepMiH OKYIHOCTi (POKiB):

HopaTrkoBa iHdopmamist:
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