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I. 3arasibHi BimOMOCTI
Jep>kaBHUM 00J1iKOBHI HOMeEP: 0306U008387
Jep>kaBHUH peecTpauiliHUI HOMeEP: 0105U006215
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peectpamnii: 10-11-2006

II. Etran BukoHnauus JiP

Homep eramny: 1

HasBa €TaIly. MeTofo/I0ri4Hi Ta METOJUYHI OCHOBHU JOCIIIKEHHS CTPATETil PEKJIAMHOI [is/IbHOCTI.
IToyaTok eramy: 09.2005

3akiHyeHHs eTamy: 09.2006

Buz 3BiTHOrO JOKYMEHTA: Bes 3BiTy

I11. BizomocTi npo BuKoHaBus JIiP

TloBHe HaliMeHYBaHHS IOPHIUYHOI 0coou (a6o ITIB ¢izumuyHO0i 0c00H): Kuischkuil HaLiOHATBHNIA

yHiBepcurTeT imeHi Tapaca IlleBueHKa

Kopg 3a €IPIIOY: 02070944
Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpaBiiHHS: Kabiner minicTpis
Inentudikarop ROR: He zacrocosyerbcs
Po3mip opranisamii:

Tenedon: 252-58-82

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP

V. BimomocTi npo 3amoBHHuKa [IiP



VI. JI>kepeJsia, HanpsiMu Ta o6csaru piHaHcyBauHs JIiP
IlincraBa pjist npoBeneHHs JiP:

Hanpsm ¢inaHcyBaHHS:

>kepesia piHaHCYBaHHS

VII. BizomocrTi npo iP
Ha3sBa po60oTH yKpaiHCBHKOIO:

Po3po6ka crpareriii pekiiamHoi mistibHOCTI BAT "Binuipka mebeBa ¢pabpuka”

Ha3sBa po60oTH aHIJIiHCHKOIO:

Development of strategies of publicity activity of JSC "Bilitska mebleva fabrika"

Pedepar yKpaiHCBKOIO:

1. Po3po6JieHi MeTO0JIOTiUHI Ta METOIMYHI OCHOBY JOCJIIPKEHHSI CTpaTeriil peKJIaMHOi [1isyIbHOCTI. 2.Po3pobiieHi
crparerii epeKTUBHOI pekyaMHOi AistbHOCTI BAT "BM®", Ha OCHOBI aHasi3y Me6I€BOro PUHKY, XapaKTepPUCTUKU

BUPOOHUYOTO TOPriBeJIbHOTO MiJIIPUEMCTBA Ta aHaJi3y (PAaKTOPiB BHYTPIIHBOIO C€PEOBULIA MiANIPUEMCTBA.

3.Po3pobeHi nisixu nifpuieHHs epeKTUBHOCTI YIIpaBiliHHS PeKaMHOi disibHOCTi BAT "BM®".

Pedepar aHIJ1iiCBKOIO:

1. Mythological and methodological basis of researching advertising strategies have been developed. 2. On the basis
of analyzing of furniture market, characteristics of trading enterprise and analyzing of internal organizational
environment the strategies of effective advertising activities of "BMF" were developed. 3. The ways of increasing
effectiveness of managing advertising activities of "BMF".5635

Inpexc YIK: 630%3:339.13; 630*7; 674:339.13; 674:659.1; 630*3:659.1; 630*83:339.13; 630*83:659.1, 630 3:339.13;
630 7; 674:339.13; 674:659.1; 630 3: 659.1; 630 83:339.13; 630 83:659.1

Koau TemaTHYHHUX PYOPHK: 66.01.14

KepiBHHUKH po6OTH

BiacHe IIpizBuie Im'sa I10-6aThKOBI: Uepsanbos JIMUTpo MuKosaiiosny
HayKoBHI1 CTyIiHb:

Buene 3BaHHs:

InenTudikarop ORCID ID:

JoparkoBa iHdpopmamist:

VIII. HaykoBa (HayKoBo-TexHiuyHa) npoayKuist (HTII)

IX. Bi6siorpadiuyHuii onuc



X. 3aKJIlI0YHi BiTOMOCTI
KepiBHHK I0pHAHYHOI 0COOH
IlepeJtik 0Cci0O-BHKOHABIIiB

BignoBigasbHUIH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB
Tenedpon

Peectpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 pEeECTpallil0o HAyKOBOIi

OisSIIBHOCTI

3akycuino Oner KajeHUkoBu4




