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Ha3sBa po6oTH yKpaiHCBHKOIO:

Inpopmarifino-ananiTUYHe 3a0e31e4YeHHs] MAPKETUHTY B CyYaCHUX YMOBax

Ha3sBa po6oTH aHIJIilICbKOIO:

Information and analytical support of marketing in modern conditions

Pedepar yKpaiHCBKOIO:

Merta po60oTu - TeopeTruyHe OOIPYHTYBAHHS Ta PO3POOKA MPAKTUYHUX PEKOMEH 1AL 3 BUKOPUCTAHHS Cy4aCHOTO
iHpopMmaLiiHO-aHAIITUYHOTO 3a0€3M1eYeHHS B Pi3HUX cepax MApPKETUHTY [Jisl IPUMHATTS €(PEKTUBHUX
MapKeTUHIoBUX pilieHb. OG’€KT NOCIiIKEHHS — Npolecy (OpPMYBaHHS Ta BUKOPUCTaHHS iHpopmaliiiHo-
AQHaJIITUYHOrO 3a0€e3M1€e4eHHs] B MapKeTUHTY. [IpeIMeT NOCiI)KeHHs — TEOPETUYHI aCIIeKTU Ta NPaKTUYHI
peKoMeHalii 3 BUKOpUCTaHHS iHPOpMaLiiHO-aHATIITUYHOTO 3a6€3e4eHHS 17151 OOIPYHTYBAHHSI MaPKETUHTOBUX
pimeHs. OCHOBHI pe3yJIbTaTy AOCIIIPKEHHs Ta iX HayKOBa HOBM3HA I10JITal0Th B TAKOMY: BUSIBJIEHO OCOOJIMBOCTI
(opMyBaHHS Ta NapaMeTPU MAapPKETUHIOBUX iH(PpOpMaLiIHUX MOTOKIB Ha MiJIIPUEMCTBI; IPOBEIEHE OCIIiI>)KEHHS
MapKETHHTOBOI iH(pOpMaLifHOi CUCTEeMU SIK IHCTPYMEHTY OpraHisallii mpouecy po3po0JeHHs, TPUNHATTS Ta
peastisallii MApKETUHIOBUX PillleHb B CUCTEMI YIIPaBJIiHHA Cy4aCHUM HiANPUEMCTBOM,; NOCIIIKEHO iCHYIOUI ITiAX0oau
II0I0 BUKOPUCTaHHS iHPOpMaLiliHO-aHaIITUYHOTrO 3a6€311e4eHHs] MapKETUHTY Ha MiIIpUeMCTBI, HalaHO
peKoMeHalii 3 yJOCKOHAJIEHHSI MApKETHUHIOBOI JisIJIbHOCTI 3a JOIIOMOT0I0 Cy4acHOro iHpopmauiiiHo-
aHAJTUYHOrO 3a6€e3Me4eHHs Ta iHpOopMalilIHMX TEXHOJIOTi; 0OrPYHTYBAaHO MOXKJIMBICTb Ta HEOOXiTHICTD
yIOCKOHasIeHHs iHdopMaLiliHOro 3a6e3eyeHHs NIPOLeCiB yXBaJeHHS iIHHOBALiHUX pillleHb Ta iIHHOBaLiiiHO]
Lisi7IbHOCTI Ha MiANpUeEMCTBI 3 ONTHMI3alli€lo 30BHILIHIX Ta BHYTPILIHIX iHpopMaliiiHMX IOTOKIB IpU B3aeMOZ;,
30KpeMa NapTHEPChKUX BiTHOCHH B MEXXaX MapKETUHIOBOI [IisSJIbHOCTI; TPOaHali30BaHO BUKOPUCTAHHS

iHpopMaLiiHUX TEXHOJIOTIN Ha Cy4aCHUX MiATIPUEMCTBAX Ta iX poJib B YIPaBJIiHHI MaPKETUHIOBOIO [islJIbHICTIO;

Pedepar aHI1iliCbKOIO:

The purpose of the work is theoretical substantiation and development of practical recommendations for the use
of modern information and analytical support in various areas of marketing for making effective marketing
decisions. The object of research - the processes of formation and use of information and analytical support in
marketing. The subject of research - theoretical aspects and practical recommendations for the use of information
and analytical support to justify marketing decisions. The main results of the study and their scientific novelty are
as follows: features of formation and parameters of marketing information flows at the enterprise are revealed; a
study of the marketing information system as a tool for organizing the process of development, adoption and
implementation of marketing decisions in the management system of a modern enterprise; the existing
approaches to the use of information and analytical support of marketing at the enterprise are investigated,
recommendations for the improvement of marketing activities with the help of modern information and analytical
support and information technologies are given; the possibility and necessity of improvement of information
support of processes of decision-making of innovative decisions and innovative activity at the enterprise with
optimization of external and internal information flows at interaction, in particular partnership relations within
marketing activity are substantiated; the use of information technologies at modern enterprises and their role in

marketing management are analyzed,
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