O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHIH HOMeP: 0224U032067
Jep>kaBHUH peecTpaniliHUI HOMEP: 0121U112447
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpaunii: 22-07-2024

II. Etran BukoHnauus JiP

Homep eramny: 1

HasBa €TaIy. [1oBeniHKOBI CTPATETil JOMOTOCIIOAAPCTB B KOHTEKCTI SIKOCTI JKUTTS
IToyaToK eramy: 07.2021

3akiHyeHHs eTamy: 06.2024

Bupz 3BiTHOTO AOKYMEHTA: OCTaTOYHUM 3BIT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMEeHYBaHHS IOPHUAUYHOI 0cooH (a60 ITIB ¢izmyHOi 0c06H): IcTUTYT KEMorpadii Ta

po6sieM SIKOCTi XUTTs1 HallioHanbHOI akagemii Hayk Ykpainu
Kopg 3a €IPIIOY: 37404013

Micue3HaxoaKeHHS: oysnbBap Tapaca llleByeHka, 6yz. 60, m. Kuis, 01032, Vkpaina
dopma ByracHoOCTI:

Cdepa ynpaBiriHHS: HaujonasnbHa akaziemis HayK YKpaiHu
Inentudikarop ROR: He zacrocosyerbcs

Po3mip opranisamii:

TenedoH: 380444869933, 380444869127, 380442387164

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHyBaHHS IOPHAHYHOI 0coou (a6o ITIB PpizuuHO0i 0c06H): HaujoHanbHa akasemis Hayk

Ykpainu

Kopg 3a €EIPIIOY: 00019270

Micuesnaxo,szeHHa: ByJI. Bononumupceka, 6ya. 54, m. Kuis, 01601, Ykpaina
dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Poamip opranisanii:

TenedoHn: 380442343243

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa ojist npoBeaeHHs [iP: 34 - norosip (3aMOBJIEHHS) 3 IEHTPaTbHUM OPraHOM BUKOHABYOI BIajy,

akazemielo HaykK (TOJIOBHUMM PO3NOPSIHUKAMU OI0pKETHUX KOWITIB Ha TposefeHHs HIIJIKP)

Hampsam (l)iHchyBaHHﬂ: 2.1 - pyHIaMeHTabHI JOCIIIPKEHHS
I>kepesia piHaHCYBaHHS

7713 - KOWTH ep>KO0I0A KeTy

Kop, nporpamuoi kinacudikanii BuzaTKiB i KpeauryBaHHs (KITKBK): 654 1030

dakTuyHHi 06csar ¢piHaHCYBaHHS (THC. IPH.): 8466.763




VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

[ToBeniHKOBI cTpaTerii JOMOroCIoJapCTB B KOHTEKCTI SIKOCTi JKUTTSI

Ha3sBa po6oTH aHIJIilICbKOIO:

Household behavioral strategies in the context of quality of life

Pedepar yKpaiHCBKOIO:

OG6’eKT - eKOHOMIYHa NOBeJiHKa HAaCceJIeHHs, IpeJMeT— ifeHTUdiKalisl JOMiHYyI0OYMX B CYCIiIbCTBI IOBEiHKOBUX
CTpaTeriil B KOHTEKCTI SIKOCTi KUTTS, METOIY AOCJiIPKEHHS — 3araJIbHOHAYKOBI, CTAaTUCTUYHUI aHaJi3, rpadiuni
METOAM Bisyasisalii Ta aHasi3y JaHUX, EKOHOMIKO-CTaTUCTUYHI i COLIIOJIOTiYHI METOAM, CTIeLiaJIbHi METOIIH,
30KpEMa, MiKpOiMiTalilloro MOeJII0BaHHS, a TAKOXX METO[IM aHAJIi3y Ta OLiHKU MOJITUKY; HOBU3HA: IOOYJ0BAaHO
MaTpPUILII0 HAN6iIbLI NOMUPEHUX CTPATETiil y KI0YoBUX cepax, JOTUYHUX 10 €EKOHOMIUYHOI NOBEiHKA
IOMOTOCIOJIAPCTB; OO PYHTOBAHO crienudiky GopMyBaHHS MTOBEAIHKOBUX IIaTEPHIB I€MOHCTPAaTUBHOTO
CIIO)KMBAHHS OiJHUX, & TAKO>XX BU3HAYEHO CTpaTerii IOMITHOrO CIIO>KUBaHHS, IPUTAMaHHI 6iHUM BepCTBaM
HaceJIeHHS, 3alIpOIIOHOBAHO TNOTE3U 1010 CTPATETiN BUXOMY 3 6iAHOCTI; 3[iliICHeHO y3araabHEeHHS iCHyI0unX
IiAXOMiB 00 AOCIIKEHHS BILJIMBY OBEIiHKOBUX (HaKTOPIiB HA IPUIHATTS pillleHb Ha PiBHI JOMOTOCIIONAPCTB.
Bussneno crnenudiky TpaHcpopmaliii noBeiHKOBUX cTpaTeriil B cdepi coliasbHOI MiTPUMKU B KPU30BUX
CUTYyallisX, TAKUX SIK AHJEMid, BiliHa (Ha npukiagni Ykpainu). Po3apo6sieHo TeopeTUKO-MeTON0JI0rYHi 3acagu
IOCIIIKEHHS BIUJIMBY Pi3HUX MTOBEAIHKOBUX CTPATETIN JJIOMOTOCIIOAAPCTB Ha XapaKTEPUCTUKU CIIOKUBAHHSL.
BrcyHyTO Ta eMIipUYHO JOBENEHO rinoTe3y Npo JOMiHYBaHHS TPbOX CTPATETIN CIIOKUBYOI IOBETHKY B
yKpaiHCbKOMY CYCHiJIbCTBI; OL[iHEHO BIJIUB KOXHOI 3i CTpaTeriil Ha SIKiCTb KUTTsI HacesleHHs. [TeHTu(ikoBaHo Ta
OIIMCAHO HOBI CIIOXKUBUi NATEPHH, 10 CHOPMYBUINCH CEPe, Pi3HUX IPYI HACEJIEHHS Mif], BIVIMBOM BillHU. BUCyHyTO
rirnoTe3u o0 HaibinbII MOMMPEeHNX [TI0BEIiHKOBUX CTPAaTeriil HaceJaeHHs YKpaiHy 10 BifHOIIEHHIO A0 Ai040i

CUCTEMU COLiaJIbHO] MiATPUMKHU.

Pedepar aHIJ1iHCBKOIO:

Object - economic behavior of the population, subject - identification of behavioral strategies dominant in society
in the context of quality of life, research methods - general scientific, statistical analysis, graphical methods of
visualization and data analysis, economic-statistical and sociological methods, special methods, in particular
microsimulation modeling, and also methods of policy analysis and evaluation; novelty: a matrix of the most
common strategies in key areas involved in the economic behavior of households has been constructed; the
specifics of the formation of behavioral patterns of conspicuous consumption of the poor are substantiated, and
the strategies of conspicuous consumption inherent in the poor segments of the population are determined,
hypotheses are proposed regarding strategies for escaping poverty; a generalization of existing approaches to
studying the influence of behavioral factors on decision-making at the household level was carried out. The
specifics of the transformation of behavioral strategies in the field of social support in crisis situations, such as a
pandemic, war (using the example of Ukraine) have been identified. Theoretical and methodological foundations
for studying the influence of various behavioral strategies of households on consumption characteristics have been
developed. A hypothesis has been put forward and empirically proven about the dominance of three strategies of
consumer behavior in Ukrainian society; The impact of each strategy on the quality of life of the population was
assessed. New consumer patterns that have formed among different groups of the population under the influence
of the war are identified and described. Hypotheses have been put forward about the most common behavioral
strategies of the Ukrainian population in relation to the current social support system.

Inpexc YIK: 314:330.12, 330.59:[303.4:314.117.3

Koau TeMaTHYHHX PYOPHK: 05.11.47



KepiBHUKH po6OTH

BiacHe IIpizBuie Im'a I10-6aThKOBI: Yepensko Jlioamuna MukosaiBHa
HayKoBHI CTYIIHB: 1. €. H.

BueHe 3BaHHS: nmpodecop

InentTudikarop ORCID ID:

JoparkoBa iHdpopmamuist:



VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Haszsa HTII ykpaiHCBKOIO: Matpuiis Hail6iIbLI OIMPEHNX CTPATETIH y KIIOY0BUX Chepax, JOTMIHUX 10

€KOHOMIYHOI [TI0BEJIiHKY JOMOTOCIIOLAPCTB

Ha3zpa HTII aHrsi#icbKO0: A matrix of the most common strategies in key areas involved in economic

behavior.

HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMaHi pe3yJIbTaTH: AHaniTu4Hi MaTepianm

l'any3s 3acTocyBaHHs: M 73.30.2 JlocigkeHHs i po3pO6KY B rajy3i CyCIiIbBHIX HayK
PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: [To6yxoBano MaTpuIyio HAMGLIBII OMUPEHNUX CTPATETIH Y KIIOYOBUX cdhepax, JOTUIHUX [0
€KOHOMIYHOI IOBEiHKY TOMOTOCIIOIAPCTB 3 METOI0 BCTAHOBJIEHHS B3a€MO3B'S13KiB MiXK CKJIaOBUMMU SIKOCTi KUTTS
HA piBHi JOMOrOCIIOLAPCTBA TA [NOBEIIHKOBUMU PEAKLiSIMY HA 30BHIIIHI BIVIUBU. [liITBEPI)KEHO TillOTE3y
BigMiHHOCTe! IOBEeiHKOBUX CTPATETill JOMOrOCIIOAAapCTB B pO3pi3i MiCcTO /ceio; BuU3HaueHo creludiky ix posBy B
YkpaiHi. [JoBeJeHO, 1110 Ha €KOHOMIYHY IIOBEJiHKY BIJIMBAIOTh HE JIULIE COLiaJIbHO-leMorpadiyHi XapakKTepUCTUKU
IIOMOTOCIIOAPCTBA, ajle ¥ CUJIa Ta HANIPSIM 3MiHM AeMorpadiyHux Byl B Liomy. [linTBepIpKeHO rifoTe3y CyTTEBOI

pi3HMLI Y eKOHOMIYHIN NoBexiHLi pi3HuX JeMmorpadivHuX [TOKOJIiHb.

ConiannbHO-eKOHOMIYHA crpsiMmoBaHicTh HTII: Toninmuenns SKkocTi XUTTA Ta 310POB' HACENIEHHS,

e EeKTUBHOCTI [AiarHOCTUKY Ta JIiKyBaHHS XBOPUX

BnyiuB HTII Ha moBKiJjjis:

BnpoBanykenHss HTII: Boposamxeno

ITpakTuyHa peasnizanis HTTI
ITouaToK eramy:
3aKiHYeHHs eTamny:

Crio>KHuBavi NPOAYKILii:

IlepcnekTHBHI pUHKHU:

XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IToTpiOHMUI 00CAT iHBECTHILiH, THC. TPH.:
IIpaBa, 0 HaJAIOTHCS iHBECTOPY IIiCJIsI 3aBepIIeHHs POOOTH:
HasaBHicTb Oi3Hec-1JIaHY:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI:
IloTeH1iaIbHUE 0OCAT IIPOJASKY, THC. TPH..
OuikyBaHHI TepMiH OKYIHOCTi (pPOKiB):

JopaTtkoBa iHdpopmanist:

IX. Biosiorpadiuamui onuc



X. 3aKJIlI0YHi BiTOMOCTI

KepiBHHK I0pHAHYHOI 0COOH

IlepeJtik 0CiO-BHKOHaBILiB

bes3 Bonogumup IletpoBuy

(k. e.H)

BacunbeB OnekcaHap AHaTOJiNOBAY
(k. e. H., 08.00.07)

Jepes'saHko IpyHa BitasiiBHa

3agup B'suecnas CepriioBuy
(x. e. H., 08.00.07)

Kiumenko Omig AHartoJstiiBHa
(k. e. H., 08.00.07)

Koratbko [Opiii JIeoHigoBuY
(k. reorp. H., 11.00.02)

Kpukyn Osbra IropiBHa
(k. e.H)

[TonsikoBa CeiTnana BonogumupiBHa
(x. e. H., 08.00.07)

Peyt Anna I'eopriiBHa
(x. e. 1., 08.00.07)

XMesieBcbKa OkcaHa MuxansiiBHa
(k. e. H., 08.00.07)

[Mumkin Bnagucnas CeprintoBuy
(k. e. H., 08.00.07)

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB
Tenedpon

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIIOBiZaJIbHUM 3a peecTpallilo HayKOBOIi

OisIIBHOCTI

Jlianosa Esnsta MapieHiBHa
n. e. H.,08.10.01

Titenko H.A.

+38 (067) 274-55-45




