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VII. BizomocrTi npo IiP

Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS MAPKETUHIOBUX CTPATETriil MiTIPUEMCTB PECTOPAHHOTO 6i3HECY B YyMOBax €KOHOMIYHO]
TpaHcopmaliii

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Formation of marketing strategies of the enterprises of restaurant business in conditions of economic

transformation

Pedepar yKpaiHCBKOIO:

O6'exT - nnpouec popMyBaHHS MapKETUHIOBUX CTpaTeriil MiANpreMCTB peCTOPaHHOrO 6i3HeCy; MeTa - po3pobKa
HAyKOBO-METOAMYHMX peKOMEeH a1l mono GopMyBaHHSI MapKETUHIOBUX CTPATeriil MiANpUeMCTB peCTOPaHHOTO
6i3Hecy; METOIM - 3araJlbHOHAYKOBI Ta crelrivHi; HOBU3HA - PO3BUTOK Ta YTOUHEHHS TEOPETUYHUX [10JI0KEHD,
HayKOBe OOI'PYHTYBaHHS peKOMeHIAlil 010 POpMyBaHHS MapKETUHIOBUX CTpATeriil MiAIPUEMCTB PECTOPAaHHOTO
6i3Hecy; pe3yJIbTaTh - TEOPETUKO-METOAMYHI peKOMeHallii o010 GOpMyBaHHS MapKeTHUHIOBUX CTpAaTeriil
HiANPUEMCTB PECTOPAHHOTO 6i3HECY; BIIPOBAI’KEHO B MiJIIPUEMCTBA PECTOPAHHOrO 6i3HECY Ta BUIIi HaBYajlbHi

3aKJIagy; Tany3b - OisJIbHICTb FTOTEJIIB Ta PECTOPAHIB.

Pedepar aHI1iliCHKOIO:

Object - process of formation of marketing strategies of the enterprises of restaurant business; the aim - working
out of scientifically-methodical recommendations on formation of marketing strategies of the enterprises of
restaurant business; methods - total scientific and specific; novelty - development and specification of theoretical
positions, a scientific substantiation of recommendations on formation of marketing strategies of the enterprises
of restaurant business; results - theoretically-methodical recommendations on formation of marketing strategies
of the enterprises of restaurant business; are introduced in the enterprises of restaurant business and higher
educational institutions; branch - activity of hotels and restaurants.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zga HTII yKpaiHCBKOIO: TeopeTnuHi I0I0KEHHS Ta METOANYHI peKOMeH ali 10 GOpMyBaHHS

MapKETUHTOBUX CTPaTeTiil MiAIIPUEMCTB PECTOPAHHOTO Oi3HECY

Ha3zpa HTII anriiicbKo0: Theoretical positions and methodical recommendathions on formation of the

marketing strategy of enterprises of a restaurant economy.
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Onuc HTII: ViockonaneHHs KaTeropiitHOro anapary, y3arajbHEeHHs TEOPETUKO-KOHIENTYaIbHUX MIOJIOXKEHD Ta

eTariB (OpMYyBaHHS MAPKETUHIOBUX CTPATETIl MiJIPUEMCTB PECTOPAHHOIO TOCIIOAAPCTBA.
ConiannbHO-eKOHOMIYHA cripsimoBaHicTs HTII:
Bnyius HTII Ha moBKiJjs:
Bnposags>keHHst HTII: Briposamkeno
ITpakTuyHa peasnizanis HTTI
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IlepcrieKTHBHI PUHKH: NiilIpMEMCTBA PECTOPAHHOTO TOCMIOAAPCTBA YKpaiHu, BULL HABYA/IbHI 3aKIafIu
Ykpainu
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM

IToTpiOHUI 00CAT iHBECTHILiH, THC. TPH.:
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HasaBHicTb 0i3Hec-IJIaHY:

TexHiKO-€eKOHOMiIYHE OOrpyHTYBaHHSI.

IToTeH1iaIbHU O0OCST IIPOJASKY, THC. TPH..

OuikyBaHHI TepMiH OKYIHOCTI (pPOKiB):

HJonaTkoBa iHdopmaris:
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X. 3aKJII0YHI BiZOMOCTI

KepiBHHK mpnanHoi oco6n qepeBKO OﬂeKcaHﬂ IBaHOBUY

IlepeJtik 0Cci0O-BHKOHABIIiB
Anppocosa TetsaHa BacusiBHa
Aprtemenko Biktop CTtaHiciaBoBUY
By6eneup IpuHa 'eopriiBHa
['pumenko AnHa OzekcaHgpiBHa
Hanin Aunpiit CeprifioBud

Kosy6 Bikropis OnexkcanapiBHa
Komnanues Muxainno CepriiioBud
Kot Osnena BosogumupiBHa
MesnbHik Jlapuca OnekciiBHa
Hocosa Osbra BasieHTHHIBHA
CaBuubka Harasnisg JleoHigiBHa
TkauoBa Csitnana CepriiBHa
TroTionHKKoBa CBiTs1aHa BosionuMupiBHa
Ymakosa Haraig ['puropisHa
Yyiiko Jlropmuia OnekciiBHa
[lITauren Harasnis MukosaiBHa

SIHyeB Anppiit BosoguMupoBruy

BignoBigasibHUI 3a HiATOTOBKY

00JIIKOBHX JOKYMEHTIB
Tenedon

Peectpartop
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