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O6'eKTOM JOCIIIIKEHH € TpoLecy (GOPMYBaHHS i PO3BUTKY PENyTaLitHOTO MEHEIPKMEHTY TYPUCTUYHOI
IeCTUHalii Ta yIOCKOHAJIEHHSI MEXaHi3MiB yIIPaBIIiHHS pENyTalli€lo TYpUCTUYHOI JeCTUHALlii 3 BpaXyBaHHS IPOLECY
uudposizalii TypucTHYHOI ranysi. MeToo LOCIiIKEHHS € TEOPETUKO-METOL0JIOTiYHE OOIPYHTYBAaHHS CyTHICHOTI'O
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TOTa/IbHOI M(pOoBizaLii TYpUCTUYHOI ranysi. MeToau NOCii>)KeHHs — cucTemMaTu3alii — 1J1s1 BUBHaY€HHS HayKOBUX
Ipaip PO BU3HAUEHHS «PEMYTallisl» «yIpPaBJliHHSA PeyTalieloy, «1(ppoBi3allisd TYypUCTUYHO] ranysi»; MOHITOPUHTY
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MEHEPKMEHTY TYPUCTUYHOI HalliOHaJIbHOI JI€CTHHALLIT; aHAJIOTi] — 115 TOPiBHAHHSA HaLllOHAJIILHOI TYPUCTUYHO]
IecTuHalii 3i CBITOBUMU TYPUCTUYHUMU JE€CTUHALISIMY; TIOPIBHSIHHS LU(PPOBUX PECYPCIB Ta CEPBICIB y CBITOBUX
TYPUCTUYHUX JeCTHHaLis. Po3po6ieHo HayKOBO-METOOJIOTIYHI 3acay BUBHAYAHHS LiTbOBUX YHKIIii
pernyTauiHoro MeHeI)KMEHTY TYPUCTUYHOI leCTUHALL, SIKi Ha BigMiHy Bifl icHyl0UMX, nependaydae kiacudikalio
BU[IB penyTauii TYpUCTUYHOI IeCTHMHAL] 3a PiI3HUMM O3HAKaMU, OIIMCY PENyTalilHUX XapaKTEPUCTUK TYPUCTUYHO]
IecTUHalii 32 KOMIIJIEKCOM SIKiCHUX i KiJIbKiCHUX ITapaMeTpiB, KOHKPETU3ALlil0 /BUOKPEMJIEHHS/ NEeTEPMiHAHT B
apXiTeKTOHili penyTalii TYpUCTUYHOI JeCTUHAL], CTPYKTYpH3allil0 06'€KTHO-CYO'€KTHOI'O /IiIOBOTO CEPeNOBUILA
penyTaliiHOrO MEHEKMEHTY, 10 B LIIJIOMY JO3BOJIMTh HAJlaBaTy KOHKPETHY OLIIHKY pellyTalii IeBHOi TYPUCTUYHOI
IleCTUHALlii Ta aAPECHO KOPETYBAaTU IIPOrpaMHi 3aX04y CTPATErivHOro ypasiliHHA Helo. SIPOIIOHOBAHO HAYKOBO-

MeTonWYHi 3acany GopMyBaHHS MEXaHi3MiB pernyTaliiiHoro MEHeI>)KMEHTY.

Pedepar aHr1ilicbKOIO:

The object of the study is the processes of formation and development of reputation management of a tourist
destination and improvement of mechanisms for managing the reputation of a tourist destination, taking into
account the process of digitalization of the tourism industry. The purpose of the study is to theoretically and
methodologically substantiate the essential content of reputation management of a tourist destination, develop
practical recommendations for the formation of the concept of reputation management of a national tourist
destination, improve the strategy, tactics and mechanisms (tools) for managing the reputation of tourist
destinations in the context of total digitalization of the tourism industry. Research methods - systematization - to
identify scientific works on the definition of “reputation”, “reputation management”, “digitalization of the tourism
industry”; monitoring - used to study ratings as factors in assessing reputation; analysis - used to analyze the
factors of reputation assessment; modeling - used to build the concept of reputation management of a tourist
national destination; analogy - to compare the national tourist destination with world tourist destinations;
comparison of digital reputation management. The scientific and methodological bases for determining the target
functions of reputation management of a tourist destination are developed, which, unlike the existing ones,
provide for the classification of types of reputation of a tourist destination by various characteristics, description
of reputational characteristics of a tourist destination by a set of qualitative and quantitative parameters,
specification /selection / determinants in the architectonics of the reputation of a tourist destination, structuring
of the object-subject business environment of reputation management, which in general will allow providing a
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