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IlincraBa pjist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW OpraHisauieo (OpraHamu MiCLieBoi paju,
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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Po3pobka HayKOBO-METOIMYHUX PEKOMEH ALl 3 GOpPMYyBaHHS MapKETUHIOBOI CTpATeTii MiIIPUEMCTBA B YMOBaX

OUIPKUTANI3allii

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Development of scientific and methodological recommendations for formulating an enterprise’s marketing
strategy in the context of digitalization.

Pedepat yKpaiHCBKOIO:

dopmyBaHHS edeKTUBHOI MapKETUHIOBOI CTpaTerii NiiIpreMCTBa B yMOBax NUIPKUTAI3allii € OHUM i3 KJII0YOBUX
YMHHUKIB IiIBULLIEHHS] KOHKYPEHTOCIIPOMOSKHOCTI Ta CTilIKOTO PO3BUTKY Oi3HECY, Y 3B’13KYy 3 UMM y CYy4aCHUX
TOCJIiIPKEHHSX BCe Oifblile yBaru NpUAisSeThCsl po3po06Lii HAYKOBO-METOOUYHUX PpeKOMeHAaLil y cdepi
CTpaTerivyHoro MapkeTuHry. HemocraTHsl pe3y/ibTaTUBHICTb MAPKETUHIOBO] JisIIbHOCTI 6araTboX MiATIPUEMCTB
3YMOBJIEHA BiICYyTHICTIO CUCTEMHOTO MiJIX0y, YaCTKOBUM BUKOPUCTAaHHSIM LU(PPOBUX iIHCTPYMEHTIB, HU3bKUM
piBHEM MapKETHHIOBOI aHaiTMKUA. OKpiM 1bOT0, Ipo6yieMu (OPMYBAaHHSI MAPKETHMHIOBOI CTPATETii MOCUIIIOIOTCS
yepe3 HeloCTaTHiN piBeHb 1MPPOBUX KOMIIETEHTHOCTEH epCoHay, BincyTHiCTh yiTkux KPI Ta MmexaHi3MmiB
OlIiHIOBaHHS €(PEeKTUBHOCTI MAaPKETUHIOBUX PillleHb, a TAKOXK HeJooLiHKy posi CRM-cucrem, SEO, TapretoBaHoi
peKJIamMM Ta aBTOMaTu3allii Ipouecis B3aeMofii 3 kyieHTamu. BogHo4ac e(eKTUBHICTh MapKETHMHIOBOI CTpaTerii
HianpueMCTBA B YMOBAX JUIPKATANi3allii 3HaUHOIO MipOIO 3aJ1€XKUTH BiJl HAYKOBO OOI'PYHTOBAHOTO BUOOPY Liisel,
aHaJli3y pYHKOBOI'O CE€peloBUIIA, aiaNTallii 10 3MiH Y IIOBEiHLIi CIIOXKUBAYiB Ta BUKOPUCTAHHS CY4acHUX IU(POBUX
TexHOoJIOri. HasiBHICTh 3a3HaYeHUX IPOGJIEM CTBOPIOE HEOOXiIHICTh PO3POOKM HAYKOBO-METOIUYHUX
PeKOMeHpa il moao ¢OpPMYBaHHS Ta BIPOBAI’)KEHHSI MAaPKETUHIOBOI CTPATETii NifTIPUEMCTBA, 10 JO3BOJIUTb
niaBAMNTY €(PEKTUBHICTh MAPKETUHIOBOI JislTIbHOCTI Ta 3a6€311e4YnTh KOHKYPEHTHI IlepeBaru B yMoBax HupoBoi

Tpancdopmariii.

Pedepar aHIJ1iHCBKOIO:

The formation of an effective marketing strategy of an enterprise in the context of digitalization is one of the key
factors for enhancing competitiveness and ensuring sustainable business development. Therefore, modern
research increasingly focuses on the development of scientific and methodological recommendations in the field
of strategic marketing. The insufficient effectiveness of marketing activities of many enterprises is caused by the
lack of a systematic approach, partial use of digital tools, and a low level of marketing analytics. In addition, the
problems of forming a marketing strategy are exacerbated by an insufficient level of digital competencies of
personnel, the absence of clear KPIs and mechanisms for evaluating the effectiveness of marketing decisions, as
well as the underestimation of the role of CRM systems, SEO, targeted advertising, and the automation of
customer interaction processes. At the same time, the effectiveness of an enterprise’s marketing strategy in the
context of digitalization largely depends on a scientifically grounded selection of goals, analysis of the market
environment, adaptation to changes in consumer behavior, and the use of modern digital technologies. The
presence of these problems creates the need to develop scientific and methodological recommendations for the
formation and implementation of an enterprise’s marketing strategy, which will increase the effectiveness of
marketing activities and ensure competitive advantages in the conditions of digital transformation.
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