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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS MeXaHi3My IPOCYBaHHS NPOIYKIii HA pUHKY

Ha3sBa po6oTH aHIJIilICbKOIO:

Formation mechanism of promotion products on the market

PedepaT ykpaiHCbKOIO:

O6'eKT DOCIIIIXEHHS - IPOLleCU IPOCYBaHHS IPOIYKIii, 3aCHOBaHI HA PUHKOBHUX 3aCafjaX 3aCTOCYBaHHS KOHL LIl
iHTErpoBaHMX MAapKETHMHIOBMX KOMYHIKallill Ta BAKOPUCTAHHSI HECTAaHAAPTHOTrO iHCTpyMeHTapito. MeTa po6oTH -
PO3pO06JIEHHS Ta HAyKOBE OOI PYHTYBaHHS TEOPETUKO-METO0JIOTIYHUX 3aca, TPOCYBaHHS MIPOAYKLii B yMOBax
PVHKOBOI €KOHOMIKM. MeToau IOCiI)KeHHs Ta anapaTtypa - AiaJleKTUYHUI METO, [Ti3HaHHSI, METOJ, JIOTIYHOTO
y3arajabHEHHSI, CHCTEMHO-CTPYKTYPHUI aHai3, (paKTOPHUI aHai3, METOAU HEUiTKOI JIOTiKY, METOLM €KCIIEPTHUX
OIIiHOK, CTPYKTYPHO-JIOTIYHOT'O MOZEJII0BaHHS, QyHIaMeHTaJbHi [TOJI0KEeHHSI Cy4acHOI eKOHOMIYHOI Teopii,
Cy4aCHOI KOHLIEMN|i yITpaBJIiHHS Ta iIHHOBATUKU. JJOCIIIPKEHO KOHLEIIIiI0 iIHTETPOBAaHUX MAPKETUHIOBUX
KOMYVHiKalill. Po3po6s1eHO KOHLIENTyaslbHi OCHOBY Ta BUKOHAHO TEOPETUKO-METOL0JIOTIYHE OOIPYHTYBAHHS
CHUCTEMHU METO[IiB Ta iIHCTPYMEHTAPil0 IPOCYBaHHS NPOAYKIii HA PUHKOBUX 3acaziaX. IcCTOTHO NMOraubiaeHo i
PO3BHHEHO TEOPETUKO-METONUYHUI IHCTPYMEHTAPill MaPKETMHIOBUX KOMYHiKalii. JlicTany nomanbIoro po3BUTKY
[IPOLECH IIPOCYBAHHS Ta IIJIaHYBAHHS KOMYHIKALIMHOI AislJIbHOCTI MiANIPUEMCTB. Y JOCKOHAJIEHO 3acany
IiaTHOCTMKY, OLiHKY €(EeKTUBHOCTI Ta YIIPaBJIiHHS BHYTPIIIHIX i 30BHILIHIX iHTErPOBAHUX MapPKETUHIOBUX
KOMYHiKalil. TeopeTnyHi N0J0KEeHHS 3BTy IOBEAEHI 1O PiBHSI KOHKPETHUX METOIUK. Pe3ynbTaTu NOCTiIKEHHS
MOXYTb BUKOPUCTOBYBATHUCh Y PAKTUYHIl AisJIbHOCTI NiIIPUEMCTB pi3HUX ranaysell Ta popm BiacHocTi. Chepa

(ramysb) BUKOPUCTaHHS: €KOHOMIKa Ta yIpaBJliHHS HiANPUEMCTBAMMU.

Pedepar aHIJIiHCBKOIO:

Object of study - the process of moving products based on market principles of the concept of integrated
marketing communications and the use of non-standard equipment. Purpose is to develop and scientific
substantiation of theoretical and methodological foundations of the promotion of a market economy. Research
methods: the dialectical method of understanding, the method of logic synthesis, system- structural analysis,
factor analysis, fuzzy logic methods, methods of peer review, the structural and logical modeling, fundamental
assumptions of modern economics, modern concepts of management and innovations. Investigated the concept of
integrated marketing communications. Conceptual framework and performed theoretical and methodological
basis of the methods and tools for the promotion of market principles. Significantly deepened and developed
theoretical and methodological tools of marketing communications. Further developed process of promoting and
planning of communication activity. Improved fundamentals of diagnosis, evaluation and management
effectiveness of internal and external integrated marketing communications. Theoretical position of the report
brought to a level of specific techniques. The research results can be used in the practice of various industries and

ownership. Scope of use: economics and business administration.
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