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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

P03BUTOK KOMIIEKCY iHTETPOBAHUX MAaPKETUHIOBMX KOMYHIKaLlill HA BITYN3HSIHUX MiJITPUEMCTBAX

Ha3sBa po6oTH aHIJIilICbKOIO:

Development of integrated marketing communications in domestic enterprises

PedepaT ykpaiHCbKOIO:

O6’eKTOM HayKOBO-AOCJIiIHOI pO6OTH € MpoLeC po3BUTKY KoMIlsiekcy iHTerpoBaHNX MapKeTUHIOBUX KOMYHIKaIliil
(KIMK) Ha indopmaniitHo-komyHikauitHo-TexHosnoriyaux (IKT) nignpuemcrBax Ykpainu. [IpegmeTom gociifKeHHs
€ CYKyIIHICTb TEOPETUYHUX I10JI0KEHb, IPUHLUIIIB, METOIiB Ta iHCTPYMEHTIB 3a6€3I1e4eHHs ITPOLLeCy PO3BUTKY
KIMK na IKT-nignpuemcrtBax YKkpainu B ymoBax 1M(ppoBoi TpaHcpopmaliii. MeTor po6oTu CTaso 0OrPyHTYBaHHS
TEOPETUYHUX 3acaj Ta pO3pOOJIEHHSI HAYyKOBO-TIPAKTUYHUX MTPono3uliil mono po3suTky KIMK Ha IKT-
nignpuemcTBax. MeTonuyHa 6a3a JOCiIKEHHS OXOIUIIOE METOLM: aHaJli3y, CUHTEe3Y, y3arajbHeHHS, IOPiBHSHHS,
IHTErpajsibHOrO OLiHIOBaHHS, EKOHOMIKO-MaTEMaTUYHOIO MOJEJIIOBAHHS, CTPATEri4YHOro aHai3y i CMCTEMHOTO
niaxomy, eMIipuyHi Ta rpagiyauil. TeopeTnyHe 3HaY€HHS POOOTH NOJIAArae y po3poolli KOHIENTYanbHOI Mogeri «I-
10», MeTOI0 $IKOI € IPOLEMOHCTPYBATH iHTerpauinHi npouecu scepeaunti KIMK 3 noBeeHHsIM Ha OCHOBI
eMIIipUYHUX JaHUX €(PEKTUBHOCTI BUKOPUCTAHHS iIHCTPYMEHTIB IITYYHOTO iHTEJIEKTY SIK CKJIa[I0BOI TaKOi MOJIeJIi.
[TpakTUyHe 3HaUYEHHS OJlepKaHMX Pe3yJbTATIB 0JIITa€ B CTBOPEH] Kilacu@ikallilo iHCTPYMEHTIB LITYyYHOTO
iHTesIeKTy, MiATBEPIKEHI JOLIIBHOCTD X BUKOPUCTAHHS B JisJILHOCTI JenapTaMeHTy MapKeTUHry (120
iHCTPpYMEHTIB — IepeBakHO SaaS-Iporpam); B po3po0lLii IpakKTUYHUX peKOMeHAAlliil o010 BukopucTtanHs Kapru
BrpoBamkeHHs: KIMK Ha nipnpuemcTsi. JIoCTOBIpHICTb Ta OO PYHTOBAHICTb pe3yJIbTaTiB JOCiIKEeHHS
MigTBEPIKYEThCS IXHBOIO alpobaliielo Ha HayKOBO-TIIPAKTUYHUX 3aX0/1aX; HAYKOBUMU MyOJliKalisiMu (paxoBUX
BUJAHHSX YKPAiHU Ta 3aKOPJOHHYX BUIAHHSX; BAKOPUCTAHHSIM y NIPAKTUYHIN AisJIbHOCTI MigIIPUEMCTB, B

CTPYKTYypax Jep>KaBHOTO yIpaBJliHHS. ['any3b 3aCTOCyBaHHS: 6i3HeC Ta yInpaBiiHHS; iHpopMalliiiHi TeXHOIOTI].

Pedepar aHIJ1iHCBKOIO:

The object of the research work is the process of developing the Integrated Marketing Communications Complex
(IMCC) at information, communication and technology (ICT) enterprises of Ukraine. The subject of the study is a
set of theoretical provisions, principles, methods and tools for ensuring the process of developing IMCC at ICT
enterprises of Ukraine in the context of digital transformation. The aim of the work was to substantiate the
theoretical foundations and develop scientific and practical proposals for the development of IMCC at ICT
enterprises. The methodological basis of the research includes the following methods: analysis, synthesis,
generalization, comparison, integral evaluation, economic and mathematical modeling, strategic analysis and
systems approach, empirical and graphical. The theoretical significance of the work lies in the development of the
conceptual model "I-10", the purpose of which is to demonstrate integration processes within IMCC with the proof
based on empirical data of the effectiveness of using artificial intelligence tools as a component of such a model.
The practical significance of the results obtained lies in the creation of a classification of artificial intelligence
tools, the confirmation of the feasibility of their use in the activities of the marketing department (120 tools -
mainly SaaS programs); in the development of practical recommendations for the use of the KIMK Implementation
Map at the enterprise. The reliability and validity of the research results are confirmed by their testing at scientific
and practical events; scientific publications in professional publications of Ukraine and foreign publications; use in
the practical activities of enterprises, in public administration structures. Field of application: business and

management; information technologies.

Inpexc YK: 339.187; 339.13; 339.146; 658.8, 373.61; 339.138; 658.8

Koau TemaTHYHHUX PyOpPHK: 06.81.55, 06.81.03
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Hassa HTII ykpaiHCBKOIO: KoHuenTyasnbHa Mozenb «I-10», METOIO SKOi € iHTerparist IpoLecis BCcepeayHi
KOMILJIEKCY iHTETPOBAaHMX MAaPKETUHTOBUX KOMYHIKallill 3 JOBELEHHSIM Ha OCHOBI €eMIIIPUYHUX JAHUX €(PEeKTUBHOCTI
BUKOPMCTAHHS iHCTPYMEHTIB IITYYHOTO iHTEJIEKTY SIK CKJIaZ0BOI Takoi Mozesi. KapTra BIpoBaJKeHHS KOMILJIEKCY

IHTErpOBaHUX MAapPKETUHIOBUX KOMIUIEKCY IHTETPOBAHMX MAPKETUHTOBUX KOMYHIKAalill Ha MiAIIPUEMCTBI.

HasBa HTII aHrificbKo¥0: Conceptual model "I-10", the purpose of which is the integration of processes
within the integrated marketing communications complex with the proof based on empirical data of the
effectiveness of using artificial intelligence tools as a component of such a model. Map of the implementation of
the integrated marketing complex of the integrated marketing communications complex at the enterprise.
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(LII) y cyyacHOMY KOMILJIEKCi iHTErpOBaHMX MapKETUHTOBUX KOMYHIKalliil; 31iiCHEHO OL[iHIOBAaHHS BIIJIUBY
inctpymenris IlII Ha CKOpOYEHHS 4acy BUKOHAHHSI MAPKETUHTOBO-KOMYHiKaliiHYX 3aBIaHb, 3HWKEHHS BUTPAT i
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