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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

BrKopuCTaHHS WTYYHOrO iHTEJIEKTY B MADKETUHIOBOMY MEHEIIPKMEHTI: CTpATerii, BUKJIMKY Ta MEPCIIEKTUB

Ha3sBa po6oTH aHIJIilICbKOIO:

Using Artificial Intelligence in Marketing Management: Strategies, Challenges, and Perspectives

PedepaT ykpaiHCbKOIO:

O6'eKT DOCIIKEHHS — IPOLeC BUKOPUCTAHHS IITY4HOro iHTeseKTy (III) B MapKEeTHHIOBOMY MEHEIKMEHTI. MeTa
pObOTH - TEOPETHYHE, METOLO0JIOTIYHE Ta MTPUKJIaTHE OOIPYHTYBaHHS IJISIXiB BUKOPUCTAHHS IITYYHOTO iHTEJIEKTY B
MapKEeTUHIOBOMY MEHEIPKMEHTI, y BUBYeHHI BIUIMBY lII] Ha aBTOMAaTU3al11i10 MaPKETUHIOBOI AislJIbHOCTI, & TAKOXK B
aHasi3i nepesar i mpo6seM, 1[0 BUHUKAIOTh IPU BIIPOBaKeHHi TexHosorii 1 3a Hanpsimamu 6e3neka, iHHoBallii Ta
iHK/TI03UBHICTD. [IpeIMeT JOCTiIKEHHS - TEOPETUKO -~ METOIMUYHI Ta MPUKJIAIHI MUTAaHHS (OPMYBaHHS CTpaTerii i
TaKTUKYU BUKOPUCTAHHS Cy4aCHUX YMHHUKIB IITYYHOrO iHTEJIEKTy Ta iX TpaHcdopmallii B MapKETHHTOBUX rajly3six.
Metonu nociifkeHHs. [171s1 TOCSATHEHHS 1I0CTaB/IeHOi MeTH 0yJIM BUKOPUCTaHi METOIM: - CUCTEMHOIO aHasli3y Ta
y3araJibHEHHS (AJ1s1 IOTJINOJIEHHS] TEOPETUYHUX 3aCa]l IIOHTh C(epU 3aCTOCYBAHHS ITYYHOTO iHTEJIEKTY,
BU3HA4YEHHS KaTeropiaabHOro anapary geiHiliil OHATb «iIHTeJIeKT», «TPAacHPOpMaLlis», «0JI0KIEH», «yIIPABIIiHHS
IIPOJIYKTOM», «<HEPOHHI MepeXKi», «<KOMIT'IOTEPHE MOJIEJIIOBAHHS», «XapaKTep JaHUX», «EBOJIOLLisl aJITOPUTMIB»); -
aHasli3y ¥ CUHTe3Yy (IIPM OLiHIi Cy4aCHOi MapKEeTUHIOBOI AislIbHOCTI MiIIPUEMCTB, BUKOPHUCTOBYIOUM NIPEAUKTUBHY
QHAJIITUKY 1J151 IPOTHO3YBaHHS PE3YJIbTaTiB MAPKETUHTOBUX KaMIIaHill y PeajibHOMY 4aci); - CTATUCTUYHI METOOU Ta
MOPIBHSIIBHUI aHai3 (py JOCTiIKEHHI BUKOPUCTaHHS TexHoJoril Il yepes cTaTuCTUYHI alropuTmy,
aBTOMAaTuU3allilo 06pOOKU Ta aHasi3y BEJIMKUX OOCSTIB IaHUX, OLIiHIli 30BHIIIHBOTO Ta BHYTPIIIHBOTO KOHTEKCTY
opraHisatiii); - eKCriepTHU (17151 TeHepyBaHHs NOOYJOBM OCHOBHUX €TalliB [IPOLECY YIIPaBJIiHHA IOTOKaMU
[IPOLIECIB OYUIIEHHS Ta HMiATPUMKHU JAHVX LIJISIXOM 3aCTOCYBAaHHS MOJKJIMBUX CLE€HApIiB PO3BUTKY HiyKuTai3anii 3a
nonomorotio I, nomyky Bpa3auBoCTeN y IpOorpaMHOMY 3a0e31eyeHHi MApKeTUHTOBUX IIPOLIECIB); -~ CUCTEMHO-
Li7IbOBUM (7151 OLIIHKY MOJKJIMBOCTI BIIPOBAPKEHHSI IIiANIPUEMCTBOM CTPATETii IPUMHSTTS pillleHb Ha OCHOBI JaHUX,

onrtumisauii u@poBoi pekaamu Ta MapKETUHTY

Pedepar aHIJIiHCBKOIO:

Object of Study: The process of using artificial intelligence (Al) in marketing management. Purpose of the Work:
Theoretical, methodological, and applied substantiation of ways to use artificial intelligence in marketing
management, studying the impact of Al on the automation of marketing activities, as well as analyzing the
advantages and problems arising from the implementation of Al technologies in the areas of security, innovation,
and inclusivity. Subject of Study: Theoretical, methodological, and applied issues of forming strategies and tactics
for using modern Al factors and their transformation in marketing sectors. Research Methods: To achieve the set
goal, the following methods were used: System Analysis and Generalization: For deepening the theoretical
foundations of the concepts in the field of Al application, defining the categorical apparatus of definitions such as

"intelligence," "transformation,” "blockchain," "product management," "neural networks," "computer modeling,"
"data characteristics,” and "algorithm evolution." Analysis and Synthesis: For evaluating the current marketing
activities of enterprises, using predictive analytics to forecast the results of marketing campaigns in real time.
Statistical Methods and Comparative Analysis: For researching the use of Al technologies through statistical
algorithms, automating the processing and analysis of large data volumes, and evaluating the external and internal
context of the organization. Expert Method: For generating the main stages of the process of managing data
cleaning and maintenance flows by applying possible digitalization development scenarios using Al, and identifying

vulnerabilities in the software of marketing processes.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zga HTII yKpaiHCBKOIO: 3anpornoHoBaHa CTPATETisi BAKOPUCTAHHS ITYYHOTO iHTENEKTY B MAPKETUHIOBOMY
MEHEI>)KMEHTI CIIPUSITUME MiIBUILEHHIO €(PeKTUBHOCTI MAPKETUHTOBUX CTPATETiH, MOKpaleHHIO B3aEMOZIi 3
KJIiEHTaMH Ta 301/IbIIeHHIO KOHKYPEHTOCIIPOMO>KHOCTI KoMraHii. Lle 103BoJsisie KOMIIaHisIM IIPOBOIUTH OisTbLI
IJIMOOKUI Ta TOYHUI aHaJIi3 CBOEI LisIbOBOi ayJuTOPii; JoIloMarae oNTUMI3yBaTy MapKeTUHIOBi CTpaTerii KoMIaHik,
061paloYy ONTUMaJIbHI KaHaJIM IPOCYBAHHS, ONTUMI3YI0uH OI0/IKeT BUJATKIB Ta Nependadalouy pesyabTaTi
KaMIIaHii1; J03BOJISl€ aBTOMATU3yBaTyU II€BHI MAPKETUHIOBI 3aBAAaHHS; IIPMCKOPIOE IIPOLEC afaNTyBaHHS 40 3MiH Ha
PHMHKY, IpUMaTy 6iblll OOI'PYHTOBAHI cTpaTeriyHi pilieHHs Ta epeKTHBHille KOHKYPYBaTH 3 IHITMMU y4aCHUKaMU
rajuysi.

Ha3zBa HTII anrJificbKo10: The proposed strategy for using artificial intelligence in marketing management
will enhance the effectiveness of marketing strategies, improve customer interactions, and increase the company's
competitiveness. This enables companies to conduct deeper and more accurate analysis of their target audience,
optimize their marketing strategies by selecting optimal promotion channels, optimizing expenditure budgets, and
forecasting campaign outcomes. It allows for the automation of certain marketing tasks, accelerates the process of
adapting to market changes, facilitates more informed strategic decision-making, and enables more effective
competition within the industry.

HTII, axy nepenba4asiocsi CTBOPHUTH:
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OTpHMaHi P€3yJIbTAaTH: MeToau, TEOPii

l'asy3p 3aCTOCYBaHHS: 84.13 PeryioBaHHs Ta CIPUSHHS e(pEKTUBHOMY BeJIeHHIO eKOHOMIYHOI JisIbHOCTI
PeecTpanifiHuii HOMep KapTKH T€XHOJIOT1ii:

Omnuc HTII: Pospo6ka cructemu BUKOPUCTAHHS IITYYHOTO iHTEJIEKTY B MAPKETUHTOBOMY MEHEPKMEHTI Ma€
TEOPETUYHI Ta MPaKTU4Hi pe3ysJbTaTU HallpaBJleHi Ha BUKOPUCTYyBaHHS 1] B MApKETUHIOBOMY MEHEIIKMEHTI 11714
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IepCOHai3allio Ta 30ibLIyBaTH KOHBEPCIIO; aHaJi3yBaTU BEJIMKi 00CITY JaHUX, BU3HAYaTH N1OBEIiHKOBI TPEHM,

IIPOrHO3yBaTU IIOTIUT, Ol'ITI/IMiSYBaTI/I KaHaJiv IIpOCYyBaHHA Ta CTBOPIOBATU HepCOHaJIiSOBaHI/Ifl KOHTEHT.

ConjiasibHO-eKOHOMIYHA CHpﬂMOBaHiCTb HTII: 3a6e3neyenHs mpoMrCIOBOCTI YU HACEIEHHS] HOBUM
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