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®opmyBaHHS MAPKETUHIOBUX iHHOBALIill B KOHTEKCTi PO3BUTKY MiJIIPUEMCTBA

Ha3sBa po6oTH aHIJIilICbKOIO:

Formation of marketing innovations in the context of enterprise development

PedepaT ykpaiHCbKOIO:

O6’eKT mOCimKEeHHS ~ POLeCcy MapKETUHTOBOTO 3a6e3MeyeHHs] KOHKYPEHTOCITPOMOSKHOCTI MignpueMcTBa. Meta
IOCJiIKeHHS — OO PYHTYBaHHS TEOPETUKO-METOINYHUX 3aCajl 3aCTOCYBaHHS MapKETHHIOBUX iHHOBAIil Ha
MigIPUEMCTBI IJ1 MiABUIIEHHS MOr0 KOHKYPEHTOCIIPOMOSKHOCTI. METOAM NOCIIIKEHHS — CIIOCTEPEKEHHS,
IIOPiBHSIHHS, OLIiHKA, aHaJli3, CUHTE3, iIHAYKLil Ta AeAyKuii, rpadiyHuil, po3paxyHKOBUI, y3arajJbHEHHS,
cucremarusatlii. TeopeTrnyHi pe3ysbTaTy — SOCJIIKEHHS TEOPETUYHUX Ta HAYKOBO-METOANYHUX ACIIEKTIB
dhopMyBaHHSI MAPKETUHTOBUX iHHOBAllii1 B HAIIPsIMi 3a06e31e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI MiANpUeEMCTBA.
[TpakTuyHi pe3ysbTaTy — BU3HAUYEHO KJIOYOBI BHYTPIlIHI Ta 30BHIIIHI MapKeTHUHIOBI (PaKTOPH SIKi BILJIMBAIOTh HA
CTaH PO3BUTKY MiJNIPUEMCTBA, JOCIIHPKEHO AOCBi, BIPOBAI)KEHHSI MAaPKETUHIOBUX iHHOBALli! MifIpUEMCTBAMU
KpaiH €C, 3a[IpONIOHOBAHO CUCTEMY MAapPKETUHIOBUX iHHOBaLliHUX 3aXO0/iB Ta LUISXIB MifBUIIEHHS eeKTUBHOCTI iX
BUKOpHUcTaHHs y HistmpHOCTi POII 'aBopyaka O. [I. HoBusHa - y pe3ysbTaTi IPOBEeLEeHOT0 IOCiI)KeHHs paHile
[IpOaHaJli30BaHi [0JIOKEHHS 1iCTaJM MOJAJIbIINAY PO3BUTOK. 30KpeMa: 0XapakTepU30BaHO Ipouec GOpMyBaHHS
MapKETUHIOBUX IHHOBALIIN Ha MigIIPUEMCTBI, IKUM CIIPUSITMME 3MEHIIEHHIO BUTPAT, NiABUIIEHHIO IPOIYKTUBHOCTI,
[IOKPAILeHHIO PiBHS 0OCIyTOBYBaHHS MOKYIILIB i 3arajioM MiJBUILY€E PiBEHb KOHKYPEHTOCIIPOMOXXHOCTI
IiANPUEMCTBA, 110 TaK HEOOXiHO B HMHIIIHIX YMOBaX BM)KMBAHHS Ha BiTUM3HSIHOMY PMHKY; BUBHaY€HO peasisalliio
iHTEepHeT-MapKeTUHTY Y 3abe3Me4eHHi KOHKypeHTocrpoMmoskHocTi POII 'aBopyaka O. 1., 30Kkpema BUKOPUCTaHHS
SM-mapkeTtuHry (SMM - Social Media Marketing), To6TO poBeieHHSI POOOTH i3 3ayIydeHHsIM TpadiKy i IpocyBaHHS
IpoayKuii y colliasibHUX Meia: coliasibHi Mepexki, 0cOOUCTi 6J10rY, BileOXOCTIHIY, HOBUHHI [TOpTay, 6yb-sKi iHIi
Miclisl KOHLIEHTPAllii iIHTepHEeT-KOPUCTYBayiB; onucaHo crparerito po3sutky OOII 'aBopyaka O. 1. mif, BIJIMBOM
iHHOBalLIfHMX MapKETUHIOBUX iHCTPYMEHTIB, a came pealizallisi: TPOrpaMHOro 3abe3MeyeHHs Ta 061alHaHHS 1J1s

TEXHOJIOTiI «BOMBLIS Yepr»; aBTOMaTH3allii roTiBKOBOro odicy B MarasuHi.

Pedepar aHr1ilicbKOIO:

The object of research - the processes of marketing to ensure the competitiveness of the enterprise. The purpose
of the study is to substantiate the theoretical and methodological foundations of the application of marketing
innovations in the enterprise to increase its competitiveness. Research methods - observation, comparison,
evaluation, analysis, synthesis, induction and deduction, graphical, computational, generalization, systematization.
Theoretical results - research of theoretical and scientific-methodical aspects of formation of marketing
innovations in the direction of maintenance of competitiveness of the enterprise. Practical results - the key
internal and external marketing factors influencing a condition of development of the enterprise are defined,
experience of introduction of marketing innovations by the enterprises of the EU countries is investigated, the
system of marketing innovative actions and ways of increase of efficiency of their use in activity of FOP
Gavorchaka OD is offered. research previously analyzed provisions have been further developed. In particular: the
process of formation of marketing innovations at the enterprise is characterized, which will help reduce costs,
increase productivity, improve customer service and generally increase the level of competitiveness of the
enterprise, which is so necessary in the current conditions of survival in the domestic market; the implementation
of Internet marketing in ensuring the competitiveness of FOP Gavorchaka OD, in particular the use of SM-
marketing (SMM - Social Media Marketing), ie work with traffic and promotion of products in social media: social
networks, personal blogs, video hosting, news portals, any other places of concentration of Internet users;
describes the strategy of development of FOP Gavorchak OD under the influence of innovative marketing tools,



namely the implementation of: software and equipment for technology "queue killer"; cash office automation in the
store.
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