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Ha3sBa po6oTH yKpaiHCBHKOIO:

O6rpyHTyBaHHS IJISIXiB 3a0€311e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI oprasisaniil 6i3Hecy B yMOBax MiHJIUBOTO

PUHKOBOTO CEPENOBUIIA

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Substantiation of ways to ensure the competitiveness of business organizations in a changing market environment

Pedepar yKpaiHCBKOIO:

OG6’eKT OCIiIKEHHS — TPoLieCH 3a6e3MeYeHHs] KOHKYPEHTOCIIPOMOXKHOCTI OpraHisaliiil 6i3Hecy B yMOBax
MiHJIMBOTO PMHKOBOTO cepenoBuIla. [IpeMeT fOClIiI)KeHHs — TEOPETUYHI Ta METOLOJIOTIUHI 3acafy YIIPaBIIiHHSA
KOHKYPEHTOCIIPOMOJKHICTIO OpraHisaliiil 6isHecy. MeTta po60TH — JOCIiIKEHHS TEOPETUKO-METO0JI0OTIYHUX 3acal
Ta po3po6Ka METOANYHUX IMiAX0iB Ta peKOMEHAIN o010 3a6e3edyeHHs] KOHKYPEeHTOCIIPOMOKHOCTI OpraHizarin
6i3Hecy B yMOBaxX MiHJIMBOrO pUHKOBOTO cepenoBuina. [Iyis peasisaLiii noctapieHUX 3aBIaHb B poOoTi 6yiu
BUKOPMCTaHi TEOPETUYHI Ta EMITIPUYHI METOAM NOCJIIKEHHS, a CaMe: y3arajJbHEHHS, IOPiBHAHHS, CUCTEMHUI
nigxiz, icTOpUYHU, CXOIKEHHS Bif, abCTPaKTHOTO 10 KOHKpPeTHOro, (GakTOpHUil i MaTpUyHU aHami3. HaykoBoio
HOBM3HOIO Ta BiIIMiHHICTIO 3alIPOIIOHOBAHOI MOJIEJI € Te, 10 B pAMKaX [IPOBELEHOIO NOCJIIKEHHS IIPOBELEHO
TEPMiHOJIOTIYHUI aHAaJli3 CYTHOCTI IIOHSATTS «KOHKYPEHTOCIIPOMOSKHICTb», BIIOCKOHAJIEHO PO3yMiHHS ITIOHSTh
KOHKYPEHTOCIIPOMOJKHICTb OpraHisaliil 6i3Hecy Ta 3a6e31e4eHHs] KOHKYPEHTOCIIPOMOXXHOCTI; PO3IJISIHYTO
MapKeTUHTOBUI IHCTPYMEHTAPI YIIpaBIiHHA KOHKYPEHTOCIIPOMOXKHICTIO ITPOAYKLi, BU3BHAYEHO €KOHOMIYHI,
MapKeTHHTOBI Ta JIOTICTUYHI YNHHUKHY, 1110 BIJIMBAIOTh HA 3a6€31e4eHHs KOHKYPEHTOCIIPOMOKHOCT] OpraHizauiii
6i3Hecy. Po3risiHyTa npo6siemMa Ta poaHasi3oBaHi YMHHUKY, 110 BIJIMBAIOTh HA 3a0€3[1eUeHHs
KOHKYPEHTOCIIPOMOSKHOCTI OpraHisai 6i3Hecy B yMOBax MiHJIMBOTO PUHKOBOTO cepenosuia Po3pobyieno
NIPOMO3UL{I OO0 BU3HAYEHHS CTPATETTYHOrO IIOTEHIiay MiANPHUEMCTBA Ta MOTO KOHKYPEHTOCIIPOMOSKHOCTI.
3po6iieHo aHaJi3 TEOPEeTUKO-METOIOJIOTIYHUX 3aCall Ta METOIMYHUX MiJIX0/iB 10 3a0e3reYeHHs
KOHKYPEHTOCIIPOMOJKHOCTI OpraHisatiii 6isHecy. Po3po6iieHi MeToguyHi pekoMeHaallii Ta eKOHOMIKO-
MapKeTHHIOBi 3ax01y 100 3a6e3M1e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI OpraHisaliiil 6i3Hecy 3a pis3HUMHU HalpsIMamMu

IiSITIBHOCTI B YMOBaX MiHJIMBOTO PUHKOBOTO CEPENOBUIIA

Pedepar aHr1ilicbKOIO:

The object of research is the processes of ensuring the competitiveness of business organizations in the
conditions of a changing market environment. The subject of the research is the theoretical and methodological
principles of managing the competitiveness of business organizations. The purpose of the work is the study of
theoretical and methodological foundations and the development of methodological approaches and
recommendations for ensuring the competitiveness of business organizations in the conditions of a changing
market environment. Theoretical and empirical research methods were used in the work to implement the tasks,
namely: generalization, comparison, systematic approach, historical, descent from abstract to concrete, factor and
matrix analysis. The scientific novelty and difference of the proposed model is that: within the framework of the
conducted research, a terminological analysis of the essence of the concept of "competitiveness" was carried out,
the understanding of the concepts of competitiveness of business organizations and ensuring competitiveness was
improved; the marketing toolkit of product competitiveness management is considered, the economic, marketing
and logistic factors influencing ensuring the competitiveness of business organizations are determined. The
considered problem and analyzed factors affecting the competitiveness of business organizations in the conditions
of a changing market environment Proposals for determining the strategic potential of the enterprise and its
competitiveness have been developed. An analysis of the theoretical and methodological foundations and
methodical approaches to ensuring the competitiveness of business organizations was made. Developed
methodological recommendations and economic and marketing measures to ensure the competitiveness of



business organizations in various areas of activity in the conditions of a changing market environment
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OTpHMaHi P€3yJIbTAaTH: MeTOANYHI JOKYMEHTH, AHAJIITUYHI MaTepiaau

I‘a.nysb 3aCTOCYBAHHSI: B HAYKOBUX JOCTIPKEHHSX, MOB'A3aHKX 3 TIOAJIbIIOK PO3POOKOIO IISAXIB
3a0e31e4eHHs KOHKyPEHTOCIIPOMOKHOCTI OpraHizaliil 6i3Hecy, a TakoXX 3 PO3BUTKOM MOJeJieil OL[iHIOBaHHS Ta
YIIPaBJIiHHS iX KOHKYPEHTOCIIPOMOJKHICTIO; B HABYaJIbHOMY IIPOLIEC], B X0 BUKJIAJAaHHS PO3/iJiB, IO BilHOCATBCS
IO TEOPii KOHKYPEHTOCIIPOMOKHOCTI, MAPKETUHTOBOT'O IHCTPYMEHTAapiI0 yIIPaBjliHHA KOHKYPEHTOCIIPOMOIKHICTIO;
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PeecTpanifiHuil HOMep KapTKH T€XHOJIOTii:

Omnuc HTII: Teopernyny Ta MeTOANYHY OCHOBY JOCIIIPKEHHS CKJIAZAI0Th 3aTaJibHi MOJIOKEHHS CYYaCHUX TEOPI
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KOHKYPEHTOCIIPOMOSKHOCTI OpraHizauiii 6i3Hecy; 0 IpeJiCTaBleHHI 0COOIMBOCTEN MAPKETUHIOBOIO CYIIPOBOIKEHHS
iHHOBalill B Cy4acHiil coljiabHO-€KOHOMIYHIl cucTeMi; 0 po3pob1li cTpaTeriil 3a6e3redeHHs
KOHKYPEHTOCIIPOMOJKHOCTI OpraHisatliiil 6i3Hecy B yMOBaX MiHJIMBOTO PUHKOBOTO CEPENIOBUINA; O PO3POOL
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