O6J1ikoBa KapTKa [IiP

Image not found or type unknow
I. 3arasibHi BimOMOCTI
Jep>kaBHHH 00J1iKOBHI HOMep: 0219U101392
Jep>kaBHUH peecTpaniliHUI HOMeP: 0117U006510
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpamnii: 15-07-2019

II. Etran BukoHnauus JiP
Homep eramny: 1

Ha3Ba eramy: TeopeTuko-MeTo00Ti4Hi OCHOBU PO3BUTKY MAapKETHUHIY TEPUTOPIil B yMOBax JeleHTpaisarii

YIIPaBJIiHHA.
IToyaToK eramy: 10.2017
3akiHyeHHs eTamy: 06.2019

Buz 3BiTHOrO AOKYMEHTA: OCTaTO4HMIA 3BiT

I11. BizomocTi npo BukoHaBus JIiP

IloBHe HaliMeHYBaHHS IOPHANYHOI 0coou (a6o ITIB pizuyHO0i 0co6H): HanionansHuii aBianiiHuii

yHiBepCUTET

Kog, 3a €EJIPIIOY: 01132330

Micue3HaxoaKeHHS: np. Kocmonasra Komapoga 1, M. Kuis, Kuisceka 061., 03058, Ykpaina
dopma BaacHoOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs

Poamip opranisarii:

TenedoH: 380444067475, 380444067901

IV. BimomocrTi nnpo criiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0ocoou (a6o ITIB pizumuno0i 0co6H): HanionansHwii aBianiitHuii

yHiBEpCUTET

Kog, 3a €EIIPIIOY: 01132330

Micue3HaxoaKeHHS: np. Kocmonasra Komapoga 1, M. Kuis, KuiBceka 061., 03058, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

Poamip opranisanii:

Tenedon: 380444067475

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa gis IIPOBEOECHHSI HiP: 43 - pnacua ininjiatusa (Km0 poboTa BUKOHYETHCS 3 BJIACHOI iHiljiaTHBU 32

KOLITU BUKOHaBIA HJIP a60 6€3K0ITOBHO)

Hampsam (l)iHchyBaHHﬂ: 2.1 - pyHIaMeHTabHI JOCIIIPKEHHS
I>kepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroBip MPO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

TeopeTnko-MeTON0I0Ti4HI OCHOBY PO3BUTKY MAapKETHHIY TEPUTOPIN B yMOBax JIeLeHTpali3allii yIIpaBJliHHS.

Ha3sBa po6oTH aHIJIilICbKOIO:

Theoretical and methodological bases of development of place marketing in conditions of decentralization .

PedepaT ykpaiHCbKOIO:

3Bit npo HJIP: 44cTop., 4puc., 2 tabm., 30mKxepen 3amayda gOCTiI)KEHHS [10J1ITra€e B O0IPyHTYBaHHi TEOPETUKO-
METO/0JIOTIYHUX OCHOB i p03p061]i HAYyKOBO-MTPAaKTUYHUX PEKOMEHAALIIl 10 YIIPaBJIiHHS MAPKETUHIOM TEPUTOPIil B
yMOBax JelleHTpasisalii yrpasiiHHs. B po6oTi fOCHIIKEHO: - Cy4yaCHUI CTaH PO3BUTKY JelleHTpasli3aliitHuX
npoleciB B YKpaiHi; - iHCTpyMEHTH MapKeTHUHTY TEPUTOPIH, 5Ki CIIpUSIOTh (POPMYBAHHIO iMiJI)Xy PETiOHY; - METOIU
aHaJsi3y MapKeTUHTOBUX MOKJIMBOCTEN TEPUTOPIM; - iCHYIOUI MiTXOOU 0O OLiHKY iHBECTULiIHOI TPUBAaOIMBOCTI
TEpUTOPiaIbHUX OJUHULIb; - iCHYIOUI Iinxony 1o GopMyBaHHS KOMILJIEKCY MapKeTHHI'Y TEPUTOPIil; - MeXaHi3Mu
(OopMyBaHHS TEPUTOPiaIbHUX OPEHIB; - IIiAXOX 40 CTBOPEHHS [IieBUX MEXaHi3MiB YIIpaBJIliHHSI MAPKETUHIOM
TepUTOPil Pe3ysbTaToOM pobOTH €: - OOIPYHTOBAHO HEOOXiIHICTh BIPOBAIIKEHHS MAPKETUHTY TEPUTOPIiN B
yIIpaBJliHHA OeUeHTpali3aliiHUMU [IpoLecaMy B YKPaiHi; - BUZiJIEHO NIEPCIEKTUBHI CTpaTerii MapKeTHUHTY
TEpUTOPili; - OOIPYHTOBAHO AOLINIBHICTh 3aCTOCYBaHHS iHPOPMALiliHOrO MApKETHUHTY, SIK 1i€BOrO iHCTPYMEHTY,
SKUI crpusie (POPMYBaHHIO iIMiJI)Ky TEPUTOPIH; - OGI'PYHTOBAHO JOL/IbHICTh 32aCTOCYBaHHSI OKPDEMHUX METO/IIB Ta
IHCTPYMEHTIB MAPKETUHTOBUX JOCJIIKEHD B IIPAKTHUILI MAPKETUHIY TEPUTOPIN; - BUIIIEHO [IE€PCIIEKTUBHI METOAU
aHaJi3y MapKETUHTOBAX MOKJINBOCTEN TEPUTOPIiN; - 3alIPOIIOHOBAHO MOJENb OLIIHKY TEPUTOPIiabHOI
npuBabausocti REGION; - 06rpyHTOBaHO METOUYHI peKOMeH ALl I[00 YIIPaBJliHHS eJIeMEHTAMU KOMILJIEKCY
MAapKETUHTY TEPUTOPIi - 3alIPOIIOHOBAHO BUKOPUCTAHHS iHTErPOBAHUX MapPKETHHIOBUX KOMYHIKalill B yIIpaBJliHHSA
MapKeTHMHIOM T€PUTOPIi; - 3alIPONIOHOBAHO BUKOPUCTAHHS METOJiB T€OPii 0OMEKEHb CUCTEM B ITPAKTUKY

YIIPaBJliHHS MAPKETUHIOM TEPUTOPIN.

Pedepar aHIJ1iHCBKOIO:

Report on research work: 44pages, 4pic, 2 tables, 30 sources The research objective is to substantiate theoretical
and methodological foundations and to develop scientific and practical recommendations for marketing
management of territories in the conditions of decentralization. The paper investigates: - the current state of
development of decentralization processes in Ukraine; - marketing tools for territories that develop of the region
image; - methods of analysis of marketing opportunities of territories; - existing approaches to assessing the
investment attractiveness of territorial objects; - existing approaches to the formation of marketing mix concept of
territories; - methods of creations of territorial brands; - approaches to creating effective methods for marketing
management of territories The result of the work is: - substantiated the necessity of introduction of marketing of
territories in the management of decentralization processes in Ukraine; - perspective marketing strategies of the
territories are allocated; - justified the expediency of the use of information marketing as an effective tool that
contributes to the creation of the image of the territories; - substantiation of the expediency of application of
separate methods and tools of marketing research in the practice of marketing of territories; - perspective
methods of analysis of marketing opportunities of territories are allocated; - the model of estimation of territorial
attractiveness REGION is proposed; - the methodical recommendations for the management of the marketing mix
elements of the territories are substantiated; - the proposed use of integrated marketing communications in the
management of marketing territories; - the use of methods of the theory of system constraints in the practice of
marketing of territories is proposed.

Ingexc YIK: 338.24, 332. 14

Koau TemaTHYHHX PYOPHK: 06.39
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