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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

OpraHizaliiHO-eKOHOMIYHUI MeXaHi3M 3a0e3I1e4eHHs] MapKETHUHIOBOI [isIbHOCTi TOPrOBEJIbHUX MiATIPUEMCTB

Ha3sBa po6oTH aHIJIilICbKOIO:

Organizational and economic mechanism of marketing activity of trading enterprises

PedepaT ykpaiHCbKOIO:

Merta po6oTu nossgrae y po3poo6lii opraHizaniiiHo-eKOHOMIYHOTO MeXaHi3My 3a0e31e4eHHs] MapKeTUHTOBOi
IiSITIBHOCTI TOPTOBEJIbHUX MifIPUEMCTB. [IpeaMeToM NOCiIKEHHS € TEOPETUYHI, METOANYHI Ta IPAKTU4HI aCIEKTU
(opMyBaHHS Ta BUKOPUCTAaHHS OpraHizalliflHO-eKOHOMIYHOI0 MexaHi3My 3a6e3l1e4eHHs] MApKETUHIOBO] JisI/IbHOCTI
TOProBEJIbHUX MiANPUEMCTB. MeTOAM NOCiI>)KEHHS - JIOTiUHe y3arajJbHEHHsI, METOZ, IOPiBHSIJIBHOTO aHali3y,
CHCTEMHUI aHaJli3, aHasi3 Ta cuHTe3, MOpdOJIOTiYHNI aHaJli3, CTATUCTUYHUIA aHai3, MeTor opMartizarii,
KIacudikaitHo-aHAJIITUYHUNA. BU3HAY€HO OCHOBHI €Tary MapKeTUHTOBOI HisITbHOCTi TOPTOBEJILHOTO
IiANpUeEMCTBa, po3p006JIeHO METOOUYHUI 6a3uc popMyBaHHS OPraHi3allifHOi CTPYKTYPH NiJIIPUEMCTB OIITOBOI Ta
PO3Api6HOI TOPriBii, CGOPMOBAHO METOIUYHUI MifXiT, 4O OLiHKY YMHHUKIB 30BHIIIHBOTO CEPENOBUIIA, 1110
BIUIMBAIOTh HA JIOTICTUYHY islIbHICTh TOPTOBEJIBHOTO MiAIPUEMCTBA, IPOBEIEHO CTATUCTUYHUI aHAi3 00CATiB
OTITOBOI Ta pO31pi6HOI TOPTiBJi B YKpaiHi, cChOpPMOBaHO €KOHOMIYHUIT MEXaHi3M peatidallii 6peH I-TeXHOJIOTiH,
PO3p06JIEHO CUCTEMY IIOKA3HUKIB OLiHKU €(DEKTMBHOCTI MaPKETUHIOBUX 3aXO0MiB Ha TOPTrOBEJIbHOMY MiJITPUEMCTBI,
e(eKTUBHOCTI yNpaBJiHHS OPEHIIOM Ta PO3BUTKY OPraHi3alliiHOI CTPYKTYypU YIIPaBJliHHS JIOTiCTUYHOI Jisi/IbHOCTI Ha

TOPrOBEJIbHOMY MiJTPUEMCTBI.

Pedepar aHr1ilicbKOIO:

The purpose of the work is to develop an organizational and economic mechanism of trading enterprises
marketing activities support. The subject of the study is theoretical, methodological and practical aspects of the
formation and use of an organizational and economic mechanism of trading enterprises marketing activities
support. Methods of research - logical generalization, method of comparative analysis, system analysis, analysis
and synthesis, morphological analysis, statistical analysis, method of formalization, classification-analytical. The
basic stages of the marketing activity of the trading enterprise are determined. The methodical basis of the
formation of wholesale and retail trade enterprises organizational structures is developed. A methodical approach
to assess the factors of the environment affecting the logistic activity of the trading enterprise has been developed.
A statistical analysis of the volumes of wholesale and retail trade in Ukraine is done. An economic mechanism of
implementing brand-technology is formed. A system of indicators for assessing the effectiveness of trading
enterprise marketing activities and the effectiveness of brand management and organizational structure of
logistics activities are created
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IToTpiOHMII 06CAT iHBECTHILiH, THC. TPH.: 10
IIpagBa, 10 HaAAIOTHCS iIHBECTOPY MicJIsA 3aBEPIIEHHS POOGOTH:
HasiBHicTb Gi3Hec-mjIaHy: Hi
TexHiKO-€eKOHOMiYHE OOrpyHTYBaHHSI. Hi
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