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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTrHroBe OlLiHIOBaHHS KOHKYPEHTHOI'O IOTEHLiay IiAnprueMCcTBa

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing evaluation of competition potential of enterprise

PedepaT ykpaiHCbKOIO:

Merta po60oTu - GopMyBaHHS KOHKYPEHTHOTO noteHuiany nignpuemctsa [IpAT "Canra YkpaiHa". O6'exT
IOCTimKeHHs - mpolecu edeKTUBHOro GyHKIIOHYBaHHS HiANPUEMCTBA B Cy4aCHUX YMOBAX rOCIIOIAPIOBAHHS 32
YMOB IiIBUIIEHHS KOHKYPEHTHOIO MOTEHIiaNy HiANpUueMCTBa. [IpeIMeTOM LOCIIIPKEHHS € TEOPETUKO-METOANYHI
IIOJIOXKEHHS Ta IIPaKTU4HI aclleKTU (POPMYBaHHS KOHKYPEHTHOTO NOTeHLiany 3a Marepianamu [IpAT "Canra
Ykpaina". Metoau gociinKeHHs. [Ij1s1 IOCSATHEHHS [IOCTABJIEHOI METU BUKOPUCTOBYBAJIACh JIOTIKA, CUCTEMHUN
aHasi3, CUCTeMHUH MifXi, METOIM €eKOHOMIYHOr0 aHasi3y Ta eKCIIepTHUX OILiHOK, cy4yacHi iHpopmaniiini
TexHoJiorii. [TocTaBiyieHa Ta BUpilleHa HOBA aKTyaslbHa 3a/1a4a GOPMYBaHHS KOHKYPEHTOCIIPOMO>KHOI'O IIOTEHIiany
MiJIPUEMCTB JIETKOI IIPOMUCIIOBOCTI Ha 3aCaflaXx MAPKETUHTY 3 METOIO IIOCUJIEHHSI KOHKYPEHTHOI No3ulLlii. B xoxi
IOCJIiIPKEHHS PO3PO06JIeHa METOIMKA MAaPKETUHIOBOTO OLIiHIOBAHHSI KOHKYPEHTHOTO MOTEHLiasy MiAlIpUeMCTBa,
aHaJIoriB SIKOi Ha CbOrogHi He icHye. OCHOBHI pe3yJbTaTy JOCIIiI)KeHHS] BUKOPUCTaHi [Ipy po3pob1ii METOIUKU

MapKETUHIOBOTO OLiHIOBaHHS KOHKYPEHTHOTrO noTeHuiany nignpuemcrsa [IpAT "Canra Ykpaina“.

Pedepar aHIJIiHCBKOIO:

Purpose - a competitive enterprise potential PrAT "Santa Ukraine". Object of research - the efficient operation of
the business in the modern business environment in terms of improved potential competitor of the company. The
subject of this study research is theoretical and methodological principles and practical aspects of the competitive
potential of the materials PrAT "Santa Ukraine". Research Methods. To achieve the goal to use logic, system
analysis, system approach, a method of economic analysis and expert judgment, modern information technology.
Posed and solved a new urgent task of forming competitive potential of enterprises of light industry based on
marketing to enhance competitive position. The study will develop methods of marketing evaluation of the
competitive capacity of enterprises, analogues of which currently exists. The main results of the research used to
develop methods of marketing evaluation of the competitive capacity of enterprises PrAT "Santa Ukraine".
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Omnuc HTII: Pospo6ieno skicHo HOBI MeToaNYHI Miaxoau 10 GOPMYBaHHS KOHKYPEHTHOTO MOTEHIIaNy

MiIIPUEMCTB JIETKOI IIPOMUCIIOBOCTI Ha 3aCafilax MapKETUHTY 3 METOI0 IIOCUJIEHHS KOHKYPEHTHOI I03u11ii
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