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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

3abesneueHHs: ePEeKTUBHOCTI PO3BUTKY iHTEpHET-MapKeTHHIOBUX KOMYHiKallill B yMOBax 3a0e31e4eHHs

KOHKypeHTOCl'IpOMO)KHOCTi Hi,[[HpI/IGMCTBa

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Ensuring the effectiveness of the development of Internet marketing communications in the conditions of
ensuring the competitiveness of the enterprise

Pedepar yKpaiHCBKOIO:

OCHOBHOIO METOI0 HAYKOBO-Z0CJIiIHOI pOOOTH € [10JabIINI PO3BUTOK TEOPETUKO -~ METOAUYHUX [TOJIOKEHb Ta
PO3p006JIEHHS IPAaKTUYHUX PEKOMEHALIN 0I0 MAPKETHUHIOBOI KOMYHIKaliliHOI [isi/IbHOCTI NiATIPUEMCTB -
Cy06’eKTiB rocriofapioBaHHS Ha OCHOBI IHTepHeT-TexHoIorii1. O6’€eKTOM NOCIiIKeHHS € MAPKETUHI0BA AisIbHICTD
HigIpUEMCTB y MepexXi IHTepHeT. MeToamMu LOCIIIIKEHHS €: NiaJIeKTUYHAN METOJ, Ti3HaHHSI €EKOHOMIYHMX SIBULL,
METOJI CUCTEMHOTO aHaJli3y, IOPiBHSIHHS Ta MOP(OJIOriYHOro aHaJi3yBaHHS, METOIY JIOTIYHOTO y3arajbHEHHS,
CTPYKTYPHO-TE€HETUYHOTO aHai3y Ta CUHTE3Y, MOJEeNI0BaHHS. Pe3ysbTaToM pO6OTH € OOTPYHTYBaHHS HAMPSIMiB
YAOCKOHAJIEHHS MapPKETUHTOBO-KOMYHIKALiITHOI HisJIbHOCTI MiJNPUEMCTBA HA OCHOBI IHTEpHET-TEXHOJIOTIN 3a
PaxyHOK BUKOPHCTaHHS KOHILEMNLii KpayiMapKeTHHIy. HoBrU3HA pe3ysbTaTiB poOOTH: 3aIIPOIIOHOBAHO TEOPETUYHI
II0JIOKEHHS KpayAMapKeTHHTY K KOHIIENIii MapKeTUHIOBO] Jisi/IbHOCTI B IHTEpHET-IIPOCTOPI, 110, [PYHTYIOTbCS Ha
MO>KJIMBOCTSIX I[HTEpHET-TEXHOJIOrIH Ta 3aKOHAX COLiaJIbHOI [ICUXOJIOTii, KOHLIEIILisl KpayIMapKETUHTY HALACTh
3MOTY MiANPUEMCTBY MiIBULIIUTH e(EeKTUBHICTh MaPKETUHIOBUX KOMYHIKallill yepes [oeIHaHHSI MaCOBOTO,
IPyOBOTO Ta iHAMBiAyalbHOrO BIJIMBIB HAa CIIOKUBAYIB, SIKi BXOJSTb JO MEPEXXEBUX CIIJIBHOT. B3a€MO3B's130K 3
iHmMMK pOo60TaMU: OKpEMi pe3yIbTaTy AOMNOBIAANINCS HAa HAYKOBO-TIPaKTUYHUX KOHpEPEHLiSX, MyO6sIiKyBaaucs B
HAYKOBMX BUJIAHHSIX. PeKoMeHalii 10 BUKOPUCTAHHIO pe3yJbTaTiB pOOOTU: B PE3yJIbTaTi IPOBELEHOTO
IOCJIIPKEHHS OKPECJIEHO OCHOBHI IIPUHLUIY Ta MiIXOOU 3 YAOCKOHAJIEHHS MapKETMHIOBO-KOMYHIKAIil1HOI
Lisi7IbHOCTI MiATIPUEMCTB, SIKi 6a’KaloTh OpraHi3yBaTy CUCTEMY peasisalii IpoAyKLii Ta HafaHHs [IOCJIyT
e(eKTUBHille, HA OCHOBI BUKOPUCTAaHHS IHTEPHET-TEXHOJIOTIH; 3aCTOCYBaHHS KOHLEMNii KpayAMapKeTUHTY

IIO3BOJIUTh ONTUMi3yBaT! MapKETUHIOBO-KOMYHIKaLiHY AisI/IbHICTD MiATIPUEMCTBA.

Pedepar aHr1ilicbKOIO:

The main purpose of the research work is to further develop theoretical and methodological provisions and
develop practical recommendations for marketing communication activities of enterprises - entities based on
Internet technologies. The object of the study is the marketing of businesses on the Internet. Research methods
are: dialectical method of cognition of economic phenomena, methods of system analysis, comparison and
morphological analysis, methods of logical generalization, structural-genetic analysis and synthesis, modeling. The
result of the work is to substantiate the directions of improvement of marketing and communication activity of the
enterprise on the basis of Internet technologies through the use of the concept of crowd-marketing. Novelty of
the results: theoretical concepts of crowd-marketing as a concept of marketing activity in the Internet space
based on the capabilities of Internet technologies and laws of social psychology are proposed, the concept of
crowd-marketing will enable the enterprise to increase the effectiveness of marketing communications through a
combination of mass, social and public influences members of online communities. Relationships with other
papers: Some results were reported at scientific conferences, published in scientific journals. Recommendations
on the use of the results of the work: the result of the research outlines the basic principles and approaches for
improving the marketing and communication activities of enterprises wishing to organize the system of sales of
products and provision of services more effectively, based on the use of Internet technologies; application of the
concept of crowd-marketing will allow to optimize marketing and communication activity of the enterprise.

Inpexc YIK: 339.187; 339.13; 339.146; 658.8, 658.8
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Hazga HTII ykpaiHCBKOIO: [IpakTiyHi peKkoMeHAaLji 10710 TiABHUIIEHHS PE3YJIbTATUBHOCTI MAPKETUHIOBOI

KOMYHIKai1HOi Iisi7IbHOCTI MiATIPUEMCTB - Cy0’'€KTiB rOCIIOAAPIOBAHHS HA OCHOBI IHTE€PHET-TEXHOJIOT i

Haszsa HTII aHrJificbKoI0: Practical recommendations for increasing the effectiveness of marketing

communication activity of enterprises - Internet technology based entities
HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMaHi pe3yJIbTaTH: MeToan4Hi JOKyMEHTH

l'asy3s 3acTOCyBaHHS: M-72 HayKoBi JOCIII)KEHHS Ta PO3POGKU
PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Onuc HTII: [TpakTnyHi pekoMeHaLil 100 MapKETHHIOBOI KOMYHIKAIiMHOI AislIbHOCTI MiANPUEMCTB — Cy0’eKTiB
roCIoJapIOBaHHS Ha OCHOBI IHTEpHET-TEXHOJIOTIH. 3allpOIIOHOBAHO TEOPETUYHI ITOJIOKEHHS KPAyIMAPKETUHIY SIK
KOHIIEILIii MAPKETHMHIOBO] [iJIbHOCTI B IHTEPHET-IIPOCTOPI, 1110, IPYHTYIOTLCA Ha MOKJINBOCTSX [HTEpHET-
TEXHOJIOTI! Ta 3aKOHAX COLiaJIbHOI IICUXO0JIOT], KOHLEMNIIisl KpayIMapKEeTUHTY Ja€ 3MOTY MiANPUEMCTBY iABUIIUTH
e(EeKTUBHICTb MAPKETMHTIOBMX KOMYHIKalliil Yepe3 oeJHaHHS MacOBOT0, 'PYOBOrO Ta iHAWBINyaJbHOTO BIJINBIB HAa

CII0>KMBAUIB, SIKi BXOISTb 1O MEPEXKEBUX CIIIBHOT.

ConiannbHO-eKOHOMIYHA cripsimoBaHicTh HTII: Tlingumenns ebekrusrocTi cucremu IuTEpHET-

MAapKETUHTY

Bnyins HTII Ha moBKiJjs:
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