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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

IHCTpyMeHTapill MapKeTHMHIOBOrO 3a0e3M1eUeHHs PO3BUTKY KOHIEI1ii 3eJ1IeHOi eKOHOMIKHI

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing tools for the development of the green economy concept

PedepaT ykpaiHCbKOIO:

OG6’eKT HociizKeHHs — mpoliec (POPMYBaHHS Ta PO3BUTKY €KOJIOTIYHOTO MAapKETUHTY B paMKax KOHIIEMNLii CTajoro
PO3BUTKY Ha Cy4aCHOMY eTari. MeTa JoCiIKeHHs N0Jsirae po3pooLi Ta OOIpyHTYBaHHI TEOPETUKO-METOAUYHUX
3acaji pO3BUTKY KOHIIEMIIii 3€JIEHOI EKOHOMIKM Ta HAyKOBO-TIPAKTUYHUX PEKOMEH Al 3aCTOCYBaHHS
iHCTpyMEHTapilo MapKeTUHIOBOTO 3a0€3I1€4eHHS] PO3BUTKY KOHIIEILii 3€J1eHOi €KOHOMIKM. MeTonu NOCiIPKeHHS —
3araJIbHOHAYKOBI Ta CIleliajibHi METOAM HayKOBOTO Mi3HaHHS, CTATUCTUYHOrO aHai3y, IOPiBHAHHS, EKOHOMIKO-
MaremaTHyHi Ta rpadivyHi MeTOaM, CHCTEMHOTO aHali3y, aHaJIi3y iepapxil, aHaJIITUYHOTrO IJIaHyBaHHS, €KCIIEPTHUX
OLIiHOK Ta iH. TeopeTnyHi i IpakTU4Hi pe3yJIbTaTh: PO3IJISIHYTO TEOPETUYHUI 6a31C PO3BUTKY «3€JI€HOI»
€KOHOMIKUY, L0 CTa€ TPEHIOM CTAaJIOrO PO3BUTKY Ta IEPETBOPIOETHCS B 6i3HEeC-(peHOMEH. BUsIBI€HO BifIIOBIIHICTD
TOBapHOI MIPOINO3ULLii €KOJIOTIYHO YUCTHUX IIPOLYKTIB IO PI3HUX CIIOXKUBYMX CETMEHTIB B PETIOHI 3a KpUTEPIAMU, AKi
XapaKTePU3yIOTh IPYIIX TOBAPIB 3a CTYIIEHEM iX €KOJIOTIYHOI YACTOTU B 3iCTABJIEHH] 3 [IIHOBMM [1apaMETPOM,
4acTOTOI NpUAdaHH4 i MicieM npuadaHH. JleTepmiHOBaHI IpiopyUTETH MO0 OETAIIHOTO PO3IMPEHHS PUHKY
€KOJIOTIYHO YHCTOTO IIPOJIOBOJIBCTBA B PETiOHi 3 MOCIiTOBHUX KPOKIB, IO ITepen6avdaoTh Ha KOKHOMY €Talli 3aX011
mozn0 (popMyBaHHS MOIUTY 3 aKLEHTOM Ha 10ro PO3IMIMPEHHS! 32 PaXYHOK 3aJly4Y€HHS HOBUX CETMEHTIB CIIO>KUBAYiB.
CTpyKTypOBaHi TPEHIOBI [IPIOPUTETH, $IKi CTOSTh NIEPE, €KOJIOTIYHMM MapKeTUHIOM. HOBM3HA: yTOUHEHO
MOHATIIHO-KaTeropiajbHUM arnapaT KOHIeIlii 3eJIeHOi EKOHOMIKY Ta €KOJIOTIYHOTO MAapKETUHTY, PO3POOIEHO
ksacu@ikalio piBHiB BUKOPUCTAHHS iHCTPYMEHTIB MapKETUHTY B paMKax KOHLIEMNLii 3eJIeHOi €KOHOMIKH,

3aIPOIIOHOBAHA CUCTEMA I10KA3HHUKIB OL[iHKU pe3ysIbTaTUBHOCTI Ta €PEKTUBHOCTI €KOJIOTiYHOrO MapKETUHTY.

Pedepar aHIJ1iHCBKOIO:

The object of research is the process of formation and development of ecological marketing within the framework
of the concept of sustainable development at the current stage. The purpose of the study is to develop and
substantiate the theoretical and methodological foundations of the development of the green economy concept
and scientific and practical recommendations for the use of tools for marketing support for the development of
the green economy concept. Research methods are general scientific and special methods of scientific knowledge,
statistical analysis, comparison, economic-mathematical and graphic methods, system analysis, analysis of
hierarchies, analytical planning, expert evaluations, etc. Theoretical and practical results: the theoretical basis of
the development of the "green" economy, which is becoming a trend of sustainable development and turning into a
business phenomenon, is considered. The conformity of the product offer of ecologically clean products to various
consumer segments in the region according to the criteria characterizing the groups of goods according to their
degree of ecological cleanliness compared to the price parameter, the frequency of purchase and the place of
purchase was revealed. Determined priorities for the gradual expansion of the ecologically clean food market in
the region from successive steps, which provide at each stage for measures to form demand with an emphasis on
its expansion due to the attraction of new consumer segments. Structured trend priorities facing environmental
marketing. Novelty: the conceptual and categorical apparatus of the concept of green economy and ecological
marketing has been clarified, a classification of the levels of use of marketing tools within the concept of green
economy has been developed, a system of indicators for evaluating the effectiveness and efficiency of ecological
marketing has been proposed.
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